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Chicago  Tribune  wins 
THE  Robert  F.  Kennedy 
Journalism  Awards  Grand  Prize 


Chicago  Tribune  •  “Killing  Our  Children” 

Grand  Prize  •  Robert  F.  Kennedy  Journalism  Awards 

RECOGNIZING  COVERAGE  OF  THE  PROBLEMS  OF  THE  DISADVANTAGED 


The  Chicago  T ribune  has  won 
the  Robert  F.  Kennedy  Journalism 
Awards  Grand  Prize,  the  highest  1  ' 

honor  in  this  distinguished  national  1^^^****^ 
awards  program,  for  the  Tribune’s 
1993  series  “Killing  Our  Children.”  l^||^  -  ^ 

This  unprecedented  series  « 

chronicled  the  life  and  death  of  every  1 
murdered  child  in  the  Chicagoland 
area  during  1993  to  better  understand 
and  combat  the  growing  problem  of 
violence  against  children.  “Killing  Our  Children” 
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placed  first  in  the  print  category  and 
competed  with  winning  entries  from  eight 
l^r  ,  other  categories  for  the  Grand 
Prize.  Each  year,  the  Robert  F. 

(Kennedy  Journalism  Awards, 
founded  in  1968,  recognizes 
outstanding  coverage  of  the 
problems  of  the  disadvantaged. 
This  award  represents  the  second 
time  in  eight  years  that  the  Chicago 
Tribune  has  been  honored  with  a 
Grand  Prize  by  the  program. 


“^Killing  Our  Children'  represents  an  enormous  commitment  by  the  Chicago  Tribune. 

The  paper's  -willingness  to  assign  the  same  value  to  each  child's  life  and  the  scope  of  the  undertaking 
are  -why  ^Killing  Our  Children' fulfills  the  mission  of  the  RFK  Journalism  Awards.” 

—  Linda  Wertheimer,  Chair  of  the  1994  Robert  F.  Kennedy  loumalism  Awards 


(fhicasoffribune 


A  Tribune  Publishing  Company 
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Did  You  Read  These 
Important  ECT  Articles 

In  April! 


Postal  Officials  Workinq  To 
Resolve  Rote  Hike  Promem 
For  Some  Papers 

Postmaster  General  Marvin  Run¬ 
yon  acknowledged  that  the  10.3% 
rate  hike  for  most  postal  customers 
would  amount  to  a  34%  increase 
for  second-class  in-county  mailers 
and  said  postal  officials  are  working 
with  newspaper  organizations  to 
resolve  the  problem. 

Touch  Of  Home 
For  West  Coast  Brits 

Los  Angeles-based  British  Weekly 
seeks  to  reach  a  segment  of  the 
half-million  Brits  living  in  the 
United  States. 

Good  News,  Bad  News 

Residents  of  the  U.S.  and  seven 
other  democracies  say  the  press  has 
a  positive  impact  on  their  coun¬ 
tries,  but  ‘alarming’  numbers 
support  some  government  restric¬ 
tions  on  the  press. 

Technology  Is  Bane,  Boon 
For  Layout  Managers 

With  each  technological  giant 
step,  the  layout  department  has 
taken  on  new  importance  in  the 
newsroom. 

Recycling  A  Story 
Is  Not  Unethical 

Ontario  Press  Council  says  reporter 
who  sold  a  rewritten  local  news 


story  to  the  National  Enquirer  did 
nothing  unethical. 

Editors  Trade  Barbs  About 
Proposed  News  Council 

Government-sponsored  news  coun¬ 
cil  bill  fails  committee  vote,  but 
editors  at  rival  Kentucky  news¬ 
papers  continue  the  debate. 

In  Defense  Of 
An  Ethics  Code 

Chairman  of  the  Associated  Press 
Managing  Editors  ethics  committee 
defends  proposed  code  against 
charges  that  it  could  provide 
ammunition  for  libel  suits. 

78th  Annual  Pulitzer  Prizes 

Controversial  photo  wins  for 
Toronto  Star  staffer;  N.Y.  Times 
wins  three,  including  one  for  a 
free-lancer;  Chicago  Tribune  gets 
two;  Scripps  papers  win  two; 


alternative  paper  a  winner. 

New  York  Times  Folds 
Its  Russian  Edition 

Stops  publishing  biweekly  paper, 
citing  weak  advertiser  support; 
partner  is  stunned. 

Report  On  Private 
Teleconference  Creates 
A  Furor 

San  Francisco  Examiner  prints 
verbatim  account  of  private  video 
meeting  between  U.  of  California 
president  and  UC  chancellors. 

Ad  Spending  On 
Newspapers  Up  4.1% 
in  1993 

Spending  on  newspaper  advertising 
grew  4.1%  last  year  to  $31.9  bil¬ 
lion,  the  biggest  jump  in  five  years, 
according  to  preliminary  estimates 
from  the  NAA. 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P, 

Editori^PLiblisher 

The  Only  Independent  Weekly  Journal  ofNewspapering 


Start  your  own  subxription  —  delivered  to  your  home  or  office  —  today!  Look  for  the  convenient 
subxription  reply  card  bound  in  this  issue  or  call  the  Circulation  Department  at  (2121 675-4380. 
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Fee  Category  Pre-Regist.  On-sHe 
by  Sept.  2  regist. 


HEALTH  CARE  REPORTING 


Larry  King  moderates 
SPJ’s  l  own  Hall  Meeting: 
Campus  Crime-  Whose  Business 


Jane  Pauley  addresses 

the  Mark  of  Excellence  Awards 

Luncheon 

Ken  Burns  addresses 
the  Sigma  Delta  Chi  Awards 
Banquet  and  previews  Baseball, 
his  latest  documentary 


For  More  Information 
about  SPJ  and  SPJ’s 
National  Convention, 

call  The  Society  of  Professional 
Journalists  at  (317)  653-3333 

For  information  about 
hotel  reservations  call  SPJ 
at  (317)  653-3333,  or  the 
Stouflfer  Nashville  at 
(615)  255-8400 


Convention 

Registration 


Healthcare 
I  Reporting: 

COVERAGE 
^  THAT  AFFECTS 
^  EVERYONE. 


Register  now  for  SPJ’s  1994 
Convention  in  Nashville! 

BY  MAIL:  FiN  out  fonn  below  and  send  with  your 
payment  to  SPJ  (to  address  on  bottom  of  foim). 
Please  print  cleariy. 

BY  PHONE:  CaH  SPJ  (317-653-33331  between 
8am-5:30  pm  Monday  through  Friday. 

Please  be  ready  with  credit  card  infoimation. 

BY  FAX:  Fax  this  form  directly  to  SPJ 
1317-653-46311. 


A  SPECIAL  PROFESSIONAL 
DEVELOPMENT  SERIES 
AT  THE  SOCIETY 
OF  PROFESSIONAL 
JOURNALISTS  1994 
NATIONAL  CONVENTION 


NASHVILLE,  TENNESSEE 
SEPTEMBER  14-17, 1994 
STOUFFER  NASHVILLE  HOTEL 
(615)  255-8400 


OAVIIM,  PHON, 


Member 

Professional. 

Post-Grad, 

&  Retirees . 

Student  & 
Campus  Adviser 
Health  Care, 
Business 
Reporting 
or  FOI/Access 
Program  ONLY... 
Non-Members 

Professional . 

Student . 


David  Satcher,  M.D.,  Ph.D.,  Director 
of  the  Centers  for  Disease  Control  and 
Prevention  (CDC)  and  Administrator  of 
the  y^ency  for  Toxic  Substances  and 
Disease  Registry  (ATSDR),  will  discuss 
the  press  and  health  care  coverage  at 
Wednesday’s  Health  Care  Luncheon. 


A  Primer  on  Health  Care  Reporting: 

Understanding  the  structure  of  the  health  care 
industry,  deciding  what’s  a  story  and  identifying 
sources-seasoned  health  care  reporters  get  you  up 
and  running. 

Covering  Medicine  as  Science:  How  to  apply 
your  health  reporting  skills  to  the  more  complex 
areas  of  research  (university,  pharmaceutical  and 
private  research  studies). 

Public  Health  Reporting:  Reporting  effectively 
on  the  providers  and  users  of  the  nation’s  complex 
and  strained  public  health  system. 

Ethics  in  Medical  Reporting:  Exploring 
the  ethical  decisions  reporters  face  in  reporting 
and  writing  medical  stories. 

Health  Care  Reform  on  the  Federal 
&  State  Level:  Health  care  reporters  discuss 
the  health  care  story  of  the  1990s. 

Expanding  Your  Research  &  Depth 
through  Data-base  Reporting: 

Comprehensive,  hand-on  exploration  of 
software  reference  sources  in  the  fields  of 
medicine  and  health. 

Funding  for  this  program  provided  by  The  Robert  Wood  Johnson  Foundation. 


Registration  Fee 

(from  above) . $  _ 

TOTAL  ENCLOSED  $ 


Method  of  Payment: 

□  Visa  □  MasteiCanI  □  AmEx  □  Check 


:RLnrT  card  hdi  der's  sa.mf 


•RFDirtJVRD  NIMBFR 


CARD  EXP  DATE 


Slc;NARRf 


Prc-rcgistration  ends  September  2,  1994. 
in  order  to  fully  prepare  convention  materials, 
pre-registrations  will  not  be  accepted  after  that  date. 
After  September  2,  convention  attendees  may  register 
on-site  at  the  Stouffer  Nashville  Hotel,  beginning 
September  14,  1994. 

CONFIRMATION:  Confirmation  cards  are  mailed  within  3 
weeks  of  receiving  your  registration  and  payment.  Confirmations 
will  not  be  mailed  after  September  2.  1 994. 

CANCELLATION  POLICY:  All  refund  requests  must  be  made 
in  writing.  .No  requests  made  by  telephone  will  be  accepted. 
Requests  postmarxed  by  September  2,  1994  will  be  honored  in 
full.  Requests  made  after  that  date  will  have  a  $50  processing  fee 
deducted.  No  reftjnds  will  be  made  for  requests  made  after 
September  10,  1994. 
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CALENDAR  OF  EVENTS 

MAT  JUNI  JULY 
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22  23  24  25  26  27  28  19  20  21  22  23  24  25  17  18  19  20  21  22  23 

29  30  31  26  27  28  29  30  “^,25  26  27  28  2930 

MAY 

25*27  —  Newspaper  in  Education  Conference,  Peabody  Hotel, 
Memphis 

29-6/1  —  International  Federation  of  Newspaper  Publishers 
(FlEJ)  World  Newspaper  Congress,  Vienna,  Austria 

JUNE 

1  -4  —  Suburban  Newspapers  of  America  Advertising  Conference, 
Fairmont  Hotel,  New  Orleans 

2- 4  —  National  Indian  Media  Association  Convention,  Howard 
Johnson  Hotel,  Rapid  City,  S.D. 

3- 4  —  North  Carolina  Press  Association  Advertising  Conference, 
University  of  North  Carolina,  Chapel  Hill 

8-  11  —  Association  of  American  Editorial  Cartoonists  Conven¬ 
tion,  Royal  Sonesta  Hotel,  New  Orleans 

1  5-  19  —  National  Press  Photographers  Association  Convention, 
Ramada  Classic  Hotel,  Albuquerque,  N.M. 

1  6-  19  —  Investigative  Reporters  and  Editors  Conference,  Regal 
Riverfront  Hotel,  St.  Louis 

17-19  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Longboat  Key,  Sarasota,  Fla. 

25-29  —  Nexpo  Conference,  Las  Vegas  Convention  Center 
25-29  —  Newspaper  Association  of  America  Classified  Co-op 
Marketing  and  Sales  Conference,  Las  Vegas 

25-29  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Caesar’s  Palace,  Las  Vegas 

JULY 

6- 10  —  International  Society  of  Weekly  Newspaper  Editors  Con¬ 
vention,  University  of  Calgary,  Calgary,  Alberta,  Canada 
1  7-20  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Hilton  Hotel,  San  Francisco 

27- 31  — Unity  ’94  Convention  of  the  Asian  American  Journalists 
Association,  National  Association  of  Black  Journalists,  National  As¬ 
sociation  of  Hispanic  Journalists  and  Native  American  Journalists  As¬ 
sociation,  World  Congress  Center,  Atlanta 

28- 3 1  —  North  Carolina  Press  Association  Convention,  Sheraton 
Hotel,  Atlantic  Beach 

SEPTEM8ER 

8  —  International  Literacy  Day 

1  4- 17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

23- 25  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Lake  Buena  Vista,  Fla. 

OCTOBER 

9-  15  —  National  Newspaper  Week 

9- 12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

1  2-1  5  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 
15  —  International  Newspaper  Carrier  Day 

24- 26  —  Inland  Press  Association  Convention,  Inter-Continental 
Hotel,  Chicago 
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About  Awards 

Deadline  Club  Awards.  Carole  Tanzer  Miller,  Gannett 
Suburban  Newspapers,  has  received  the  James  Wright 
Brown  Public  Service  Award  from  the  Deadline  Club,  the 
New  York  chapter  of  the  Society  of  Professional  journalists. 

The  prize,  which  carries  $1,000,  is  named  for  the  late 
chairman  of  the  Editor  &.  Publisher  Co.,  which  publishes 
E&P. 

Miller  reported  that  two  superintendents  with  the  New 
York  Boards  of  Cooperative  Educational  Services,  regional 
agencies  that  provide  support  for  vocational  and  special  ed¬ 
ucation,  were  given  long-term  contracts  to  shield  them  from 
proposed  legislation  requiring  salary  caps  and  restricting 
benefits  for  BOCES  executives.  The  contracts  later  were  re¬ 
scinded. 

Bill  Gannon,  Newark  Star-Ledger,  won  for  investigative 
series  among  large  newspapers  for  “The  Cost  of  Cutting,” 
which  was  credited  with  reversing  Department  of  Defense 
plans  to  close  the  McGuire  Air  Force  Base  in  New  Jersey. 

Associated  Press  coverage  of  the  World  Trade  Center 
bombing  in  New  York  garnered  spot  news  coverage  and  spot 
news  photography  awards  for  the  news  service.  Rick  Hamp- 
son,  AP,  got  the  feature  reporting  prize. 

The  New  York  Daily  News  was  honored  for  coverage  of 
minority  issues,  and  New  York  Newsday  took  feature  pho¬ 
to  honors. 

Among  smaller  papers,  the  Advocate,  Stamford,  Conn., 
was  recognized  for  spot  news  coverage  and  the  Staten  Is¬ 
land  (N.Y.)  Advance  got  the  feature  reporting  prize. 

Non-dailies  honored  were  the  New  York  Village  Voice 
for  spot  news  coverage  and  investigative  series  and  Crain’s 
New  York  Business  for  feature  reporting. 

NYPC  Awards.  “Crown  Heights:  The  Truth,”  a  report  on 
the  1991  Brooklyn  race  riots  by  Jack  Newfield  in  the  New 
York  Post,  has  won  the  Gold  Typewriter  Award  recogniz¬ 
ing  public  service  in  the  New  York  Press  Club’s  annual 
awards  program. 

The  New  York  Daily  News  was  honored  with  the  most 
print  awards:  Joanne  Wasserman  won  for  feature  writing, 
Dan  Farrell  took  the  spot  news  photo  prize  and  Gerald  Her¬ 
bert  was  recognized  for  feature  photography. 

New  York  Newsday  received  the  Byline  Award  for  cov¬ 
erage  of  the  bombing  of  the  World  Trade  Center,  and  Beth 
Harpaz,  Associated  Press,  won  the  Heart  of  New  York 
Award. 

Marguerite  Higgins  Awards.  The  Militia  Associa¬ 
tion  of  New  York,  a  non  profit  defense  advocacy  and 
military  education  group,  has  presented  its  Marguerite 
Higgins  Awards  for  fair  and  balanced  news  coverage  of 
the  New  York  Army  and  Air  National  Guard  and  defense 
and  national  security  issues  to  five  newspaper  people. 

Honored  were  David  Walters,  reporter,  and  Melanie 
Stetson  Freeman,  photographer,  the  Christian  Science 
Monitor,  Boston;  John  Johnson,  publisher.  Daily  Times, 
Watertown,  N.Y.;  and  George  Basler,  reporter,  and  Eric 
Hegedus,  photographer,  Binghamton  (N.Y.)  Press  and  Sun 
Bulletin. 

The  prizes  are  named  for  the  late  Pulitzer  Prize-winning 
war  correspondent. 
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Publishers  on  Parade 


“On  Parade.  On  Wisconsin.” 


“Sunday  magazines  are  favorites  among  readers  of  The  Milwaukee  Journal. 
So,  by  providing  PARADE  and  our  local  magazine,  WISCONSIN,  we  give  readers 
even  more  to  look  forward  to  each  Sunday. 

“This  year,  WISCONSIN  is  celebrating  a  decade  of  success.  We’re  bringing 
in  a  bold  new  look  for  ’94  and  filling  each  page  with  fresh  ideas.  WISCONSIN 
consistently  ranks  among  the  most  popular  parts  of  the  ~  — — 

Sunday  paper.  And  state-wide  advertisers  have  made  it  - — 7— rni 

a  profitable  section.  PARADE’S  national  perspective  is  a  ' 

perfect  complement  to  WISCONSIN’S  local  approach. 

“PARADE  is  fun  and  entertaining — but  it’s  more  than 
that.  It  tackles  subjects  that  are  important  to  our  readers 
such  as  education  and  literacy,  health  care  and  social 
issues.  By  distributing  PARADE  and  WISCONSIN,  we’re 
better  able  to  achieve  our  readership  goals.” 


Featured  in  over  350  newspapers 
every  Sunday. 


JAMES  CURROW 

PRESIDENT 

JOURNAiySENTINEL  INC. 


Edi 
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ICr/cONTENTS 

NEWS 

9  Battle  For  Ad  Dollars 
Turns  Nasty 

Political  and  racial  overtones  surface  in 
the  competition  for  San  Francisco’s  le¬ 
gal  notice  ads.  A  free-distribution  pa¬ 
per  charges  the  San  Francisco  Examiu' 
er  with  predatory  pricing  and  “redlin¬ 
ing”  circulation. 

1  1  Publisher 
Held  Hostage 

The  publisher  of  a  Wyoming  bi-weekly 
paper  has  a  gun  held  to  his  head.  The 
managing  editor  of  the  Denver  Post 
helps  persuade  the  hostage  taker  to 
surrender. 

1  2  Newspapers  Must 
Not  Commit  Suicide 

Incoming  New  York  Times  managing 
editor  Eugene  Roberts  says  formula 
journalism,  meager  newsroom  budgets 
and  corporate  lockstep  will  lead  to  the 
death  of  newspapers. 

1  3  In  Quest  Of 
Baby  Boomers 
And  Generation  X 

Larger  alternative  newspapers  are  said 
to  reach  about  30%  of  each  of  these 
coveted  reader  categories. 

1  4  Are  Editors 

Missing  The  Boat? 

With  a  growing  number  of  religious  ties 
to  breaking  news  events,  editors  may 
be  forced  to  alter  current  policies  that 
relegate  most  religion  news  to  the  back 
pages. 

1  4  The  Double-Edged 
Sword  Of 

Political  Correctness 

While  it  protects  the  sensitivities  of 
one  group,  it  also  can  inhibit  the  free 
speech  of  another. 

1  7  The  Good  And 
The  Bad  About 
Women’s  News 
The  number  of  women  appearing  on 
newspapers’  front  pages  has  more  than 


THANKS  FOR  CAaiNQ 
THF  NEWS-  IF  YOU 
ABE  CALLING  FROM  A 


TOUCH  TONE  PHONE 
PIEA5E  PRESS  ONE  p)R 
THE  EDITORIAL  BASE 


PRESS  TWO 
FOR  SPORTS  NEWS 
AND  SCORES 


V'//, 

PRESS  THREE 
RJR  METRO  AND 
SUBI/ROAN  NEWS 


PRESS  POUR  fOR 
OUStNE^S  AND 
SCIENCE  NEWS 


PRESS  HIE  FOR  RUMORS 
aOSSlP  AMP  SEX 
HARASSMENT  NFWS 

(C 


doubled  since  1989,  but  women  men¬ 
tioned  in  a  positive  light  tended  to  be 
entertainers  rather  than  leaders  and 
authorities. 

1  8  Expression  By 
Advertisement 

California  state  Senator  Tom  Hayden 
runs  a  full-page  ad  in  the  West  Coast 
edition  of  the  New  York  Times  to  pub¬ 
lish  a  speech  he  said  the  Los  Angeles 
Times  “virtually  ignored.” 


SECTIONS 

20  Legal 

24  Newspeople  in  the  News 

26  Advertising/Promotion 

28  News  Tech 

32  Newspapers  in  Education 

42  Syndicates/News  Services  — 
Political  cartoonist  Jim  Borgman  wins 
Reuben  Prize 

47  Classified 


DEPARTMENTS 

2,  5  About  Awards 
2  Calendar 

5  Stock  Tables 

6  Editorial 

7  Letters  to  the  Editor 

7  Newspaperdom 

22  Weekly  Editor 
A  New  York  State  appeals  court  has 
overturned  a  $2.1  million  libel  award 
against  a  small  weekly  in  Queens — 
too  late  to  save  the  paper’s  life. 

3 1  The  Leading  Edge 

36  Ad  Data 

56  Shop  Talk  at  Thirty 
If  the  industry  truly  sees  NIE  as  an  in¬ 
tegral  ingredient  to  newspapers’  future, 
surely  it  is  worth  the  few  extra  hours 
necessary  to  further  the  cause  and  not 
leave  the  responsibility  solely  in  the 
board  rooms  of  the  major  dailies. 
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About  Awards 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock  5/17/94 

5/10/94 

5/18/93 

A.H.  BeloCorp.  (NY) 

50.125 

50.125 

47.25 

Capital  Cities/A^  Inc.  (NY) 

726.25 

702.50 

523.75 

Central  Newspapers  Inc.  (NY) 

28.50 

29.625 

25.00 

Dow  Jones  &  Co.  Inc.  (NY) 

37.25 

37.875 

29.875 

Enquirer/Star  Group  (NY) 

16.75 

17.25 

15.75 

Gannett  Co.  Inc.  (NY) 

51.875 

52.125 

50.50 

Harte-Hanks  Comm.  (NY)  * 

19.125 

19.125 

Knight'Ridder  Inc.  (NY) 

58.125 

57.75 

55.25 

Lee  Enterprises  Inc.  (NY) 

34.125 

35.25 

29.50 

McClatchy  Newspapers  Inc.  (NY) 

22.50 

22.75 

22.375 

Media  General  Inc.  (AM) 

22.875 

22.375 

18.75 

Multimedia  Inc.  (NDQ)  * 

27.75 

28.00 

34.25 

New  York  Times  Co.  (AM) 

25.50 

25.75 

27.75 

Park  Communications  Inc.  (NDQi 

21.50 

21.75 

18.75 

Pulitzer  Publishing  Co.  (NY) 

36.75 

37.00 

29.50 

LW.ScrippsCo.  (NY) 

27.50 

27.125 

27.25 

Times  Mirror  Co.  (NY) 

30.875 

31.375 

31.00 

Tribune  Co.  (NY) 

60.00 

59.75 

52.75 

Washington  Post  Co.  (NY) 

238.50 

233.00 

241.25 

•  Initial  Public  Offering  -  1 1/3/93  at  $16.50 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

5/17/94 

5/10/94 

5/18/93 

Maclean  Hunter  Ltd.  (a) 

16.875 

16.875 

11.625 

Hollinger  Inc.  (a) 

15.625 

15.00 

12.50 

Quebecor  Inc.  Class  A  (a) 

19.50 

18.375 

20.00 

Reuters  (c) 

43.625 

43.25 

28.875 

Southam  Inc.  (a) 

18.625 

18.625 

17.625 

Thomson  Corp.  (a) 

17.00 

16.75 

15.375 

Toronto  Sun  Publishing  Corp.  (a) 

14.50 

15.25 

12.50 

TorStar  Corp.  (a) 

24.75 

24.50 

23.50 

Pearson  Ltd.  (b) 

6.69 

6.53 

4.50 

News  Corp.  Ltd.  (c) 

53.25 

51.875 

41.625 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Wertheim  Schroder  Si  Co.  Inc. 


Knight'Ridder  Awards.  Knight'Ridder  Inc.  has  prc' 
sented  its  John  S.  Knight  Gold  Medal  to  Knight'Ridder 
Tribune  Information  Services  editor  jane  Scholz  for  her 
promotion  of  new  products  that  use  technology  to  help 
newspapers  reach  customers. 

The  prize  is  the  top  honor  in  the  Miami-based  company’s 
annual  Employee  Excellence  Awards  program.  Winners 
this  year  receive  a  total  of  $18,000  in  prize  money. 

The  Detroit  Free  Press  staff  was  recognized  with  a  spe¬ 
cial  citation  for  Children  First,  its  crusade  on  behalf  of 
children  that  included  the  publication  of  more  than  400 
stories,  sponsorship  of  a  conference  on  violence  preven¬ 
tion,  and  a  fundraising  drive  to  help  disadvantaged  young 
people  attend  summer  programs. 

Jane  McDonnell,  KRT  assistant  news  editor,  was  hon¬ 
ored  for  community  service  for  her  work  with  journalism 
students  in  inner-city  Washington  schools. 

David  Zucchino,  Philadelphia  Inquirer,  took  editorial 
honors  for  his  work,  including  correspondence  from  Africa 
and  reporting  on  the  city’s  drug  problem. 

Charlotte  Observer  executive  vice  president  Gene 
Williams  was  recognized  for  customer  commitment  for  en¬ 
suring  that  advertisers  were  able  to  promote  their  busi¬ 
nesses  in  the  paper.  Also  recognized  for  customer  service 
were  Joe  Matrone  and  John  Squeo,  New  York  field  super¬ 
visors,  Knight'Ridder  Financial  Americas,  who  responded 
to  a  disruption  in  service  caused  by  the  bombing  of  the 
World  Trade  Center. 

KRT  Graphics  director  George  Rorick  got  the  entre¬ 
preneurial  award  for  his  leadership  in  the  launch  of  three 
Knight'Ridder  ventures. 

James  Green,  human  resources  and  community  relations 
director,  Lexington  Herald-Leader,  was  recognized  for  his 
employee  advocacy,  and  San  Jose  Mercury  News  controller 
Karen  Feldkamp  took  the  finance  award  for  her  contribu¬ 
tions  to  projects  at  the  paper. 

Akron  Beacon  Journal  classified  advertising  manager 
Mitch  Allen  was  recognized  for  his  role  in  resolving  a  boy¬ 
cott  by  auto  dealers,  developing  advertiser  incentives,  and 
promoting  staff  training  and  development. 

Philadelphia  Daily  News  circulation  director  Charles 
Tramo  was  cited  for  his  efforts  in  winning  back  the  paper’s 
customers. 

Macon  (Ga.)  Telegraph  production  director  Jim  Plun¬ 
kett  was  honored  for  helping  institute  advanced  technol¬ 
ogy  at  the  paper. 

Business  information  prizes  went  to  Kevin  Krolicki,  Asia 
senior  foreign  exchange  correspondent,  KRF  News,  for  his 
role  in  expanding  the  group’s  presence  in  Asia;  Marcia  Hol¬ 
land,  vice  president  of  promotion  and  research.  Journal  of 
Commerce,  for  helping  generate  revenue  in  an  area  of  the 
paper  that  traditionally  was  a  cost  center,  and  Kem  Mur¬ 
phy,  KRF  Asia  director  of  technical  operations,  for  antic¬ 
ipating  and  solving  potential  problems. 

Avialien/Space  Writars  Awards.  Robert  Weisman, 
Hartford  Courant,  and  Jeff  Cole,  Wall  Street  Journal,  re¬ 
ceived  top  newspaper  honors  in  the  42nd  Aviation/Space 
Writers  Association  Awards. 

Weisman  was  recognized  in  the  aviation  business  writ¬ 


ing  category  for  reports  on  post-Cold  War  changes  at  Pratt 
&  Whitney,  Hartford.  Cole  won  for  commercial  aviation 
reporting  for  exclusive  stories  about  Boeing’s  plans  to  study 
the  possibility  of  building  a  “super  jumbo”  jet  airliner  with 
the  rival  Airbus  consortium. 

Other  award  winners  were  Agis  Salpukas,  New  York 
Times;  Thomas  Ricks,  Wall  Street  Journal;  Paul  Hoversten, 
Linda  Kanamine,  Carol  Castaneda  and  Lori  Sham,  USA 
Today;  Gail  Marks  Jarvis,  St.  Paul  Pioneer  Press;  Genevieve 
Anton,  Colorado  Springs  (Colo.)  Gazette  Telegraph;  and 
Laurel  Kenner,  Daily  Breeze,  Torrance,  Calif. 

SIEA  Better  Newspaper  Centest.  Four  Illinois  news¬ 
papers  —  the  Pike  Press,  Christopher  Progress,  Mattoon 
Journal  Gazette  and  Carbondale  Southern  Illinoisan  —  got 
Southern  Illinois  Editorial  Association  Awards  in  the 
group’s  Better  Newspaper  Contest. 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 


EditorffPublisher 

®  The  Fourth  Estate 


Doing  it  the  same  old  way 


REPORTING,  EDITING  AND  producing  a  newspaper  may  be  done  slightly 
differently  in  England  than  in  the  United  States.  A  strict  comparison  of  meth¬ 
ods,  therefore,  may  not  be  completely  valid,  but  some  analysis  seems  worth¬ 
while.  A  study  of  the  way  things  are  done  in  newsrooms  overseas  suggests  U.S. 
newspapers  might  take  a  similar  look  at  themselves. 

Richard  Wooldridge,  editorial  director  of  Westminster  Press,  wrote  in  a  re¬ 
cent  issue  of  UK  Press  Gazette  about  a  study  completed  by  the  Henley  Centre 
for  Forecasting.  He  described  the  typical  structure  of  a  newspaper  newsroom  as 
follows: 

“There’s  a  large  bank  of  sub-editors.  I  call  them  the  processors  because  that’s 
what  they  do  —  process  the  work  of  other  people.  Then  there  is  a  slightly  larg¬ 
er  collection  of  reporters  and  writers  and,  of  course,  some  out  in  smaller  district 
offices.  And  there’s  the  news  desk  with  the  news  editor  and  his  deputy.  There 
will  be  another  area  for  features,  both  for  subs  and  writers.  Then,  a  block  of 
photographers  and,  finally,  a  small  sports  team  which  has  a  mix  of  writers  and 
subs. 

“And  that’s  basically  what  our  newsrooms  have  looked  like  for  the  past  100 
years.  Those  big  banks  of  subs  are  there  to  ‘revise  and  correct’  the  copy  written 
by  reporters  and  to  prepare  it  for  keying  again  by  the  printers.” 

After  an  extensive  audit,  Wooldridge  said,  they  uncovered  a  “horror  story,” 
finding  that  62%  of  journalists’  time  was  spent  processing  stories  and  only  38% 
of  the  time  originating  stories. 

“This  is  surely  madness,”  he  said.  “Shouldn’t  writers  and  reporters  get  it  right 
the  first  time?  Should  their  copy  really  need  so  much  revision  and  correction?” 

Good  questions.  We  wonder  if  any  U.S.  editor  has  taken  a  look  at  the  news¬ 
room  lately  with  those  thoughts  in  mind.  Certainly,  if  newspapers  are  going  to 
get  closer  to  their  readers,  as  they  are  intent  on  doing,  reporters  should  be  in 
the  front  line  of  that  endeavor  and  those  figures  of  processing  and  originating 
stories  should  be  reversed,  at  least. 


Libel  action  can  kill 

HE  WON  THE  case  but  lost  his  newspaper.  It  is  a  perfect  example  of  how  a  li¬ 
bel  suit  can  destroy  a  newspaper  even  when  the  courts  declare  the  case  unjus¬ 
tified. 

It  took  two-and-a-half  years  for  the  Appellate  Division  of  the  state  Supreme 
Court  to  declare  that  the  plaintiff  had  failed  to  prove  his  case  as  a  matter  of  law 
against  the  Rockaway  Press ,  a  10,000-circulation  weekly  in  Queens,  N. Y. 

A  jury  in  a  five-week  trial  had  found  that  libel  had  been  committed.  The 
lower  court  froze  most  of  the  publisher’s  assets  and  the  plaintiff  importuned  ad¬ 
vertisers  not  to  pay  their  bills  and  not  to  advertise.  The  damage  was  done.  The 
paper  folded. 

The  Appellate  Court’s  decision  was  a  hollow  victory  for  the  publisher.  If  the 
ruling  had  not  taken  so  long,  the  ending  might  have  been  different.  Doesn’t  jus¬ 
tice  require  a  faster  decision  than  that? 


Charter  Member, 
Audit  Bureau 
of  Circulations 
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Letters  to  the  Editor 

Says  panelists’  viewpoints 
on  Cuban  literacy 
were  one-sided 


THE  ARTICLE  ON  Cuba  (E&P, 
March  19,  p.  16)  was  one-sided  and  in¬ 
complete. 

The  thrust  of  the  article  was  that 
Cuba  is  a  “highly  literate  society”  but 
there  are  few  newspapers  and  maga¬ 
zines  being  published  for  people  to 
read.  This  is  correct:  Cuba’s  98%  liter¬ 
acy  rate,  which  was  achieved  since  the 
revolution,  far  exceeds  that  of  the 
United  States  —  and  there  are  few  pe¬ 
riodicals  these  days. 

But  from  that  point  on,  the  article  is 
misleading.  It  is  inferred  that  the 
Cuban  government’s  policies  and  pref¬ 
erences  led  to  the  extreme  reduction 
in  periodical  reading  material  that  is 
now  evident  throughout  the  country. 
This  is  false. 

As  a  journalist,  1  traveled  to  Cuba 
several  times  between  1967  and  1982. 
On  these  visits,  I  saw  a  number  of  daily 
newspapers  and  quite  a  few  magazines. 


Newspaperdom. 

50  YEARS  AGO  ...  The  great¬ 
est  news  reporting  staff  ever  assem¬ 
bled  to  record  a  page  of  world  histo¬ 
ry  is  ready  to  cover  the  invasion  of 
Europe,  the  biggest  news  story  since 
the  Deluge,  the  Associated  Press  re¬ 
ported  from  Allied  Headquarters  in 
England.  Correspondents  from  Rus¬ 
sia,  China,  Fighting  France  and  the 
other  Allies  plus  hand-picked  U.S., 
British  and  Canadian  journalists 
total  300  for  the  starting  lineup. 
The  number  is  expected  to  swell  to 
400. 

A  San  Antonio  Evening  News 
headline  revealed  a  U.S.  secret 
weapon:  “250,000  babies  born  to 
men  in  service.” 

From  Editor  &  Publisher 
May  20,  1944 


These  appeared  adequate  for  a  popula¬ 
tion  of  10  million  people.  Today,  of 
course,  there  are  far  fewer  publications 
and  the  daily  papers  have  either  disap¬ 
peared  or  publish  every  several  days. 
What  happened? 

In  my  opinion,  your  article  side¬ 
stepped  the  real  reasons  in  order  to 
score  some  ideological  points. 

Here  are  the  facts: 

There  is  a  trade  embargo  going  on, 
and  Cuba  has  hardly  any  paper  sup¬ 
plies  to  print  newspapers  and  maga¬ 
zines.  The  United  States,  which  had 
been  Cuba’s  largest  trading  partner, 
launched  the  embargo  soon  after  the 
Bay  of  Pigs  fiasco  more  than  three 
decades  ago.  It  was  an  extreme  blow  to 
Cuba,  but  the  island  nation  survived 
because  it  participated  in  the  trading 
bloc  of  socialist  countries,  thus  ensur¬ 
ing  the  paper  supply  as  well  as  the  de¬ 
livery  of  most  other  goods.  When  the 
U.S.S.R.  and  many  of  the  other  mem¬ 
bers  of  this  bloc  collapsed  a  few  years 
ago,  Cuba  was  cast  adtift  in  a  hostile 
economic  environment.  The  decline  in 
paper  supplies  was  only  a  small  part  of 
the  grave  shortages  that  resulted. 

Taking  advantage  of  a  more  vulner¬ 
able  Cuba,  Congress  passed  the  dra¬ 
conian  Cuban  Democracy  Act  in  Oc¬ 
tober  1992.  This  law,  proposed  by  Rep. 
Robert  Torricelli  (D-N.J.),  not  only 
continued  the  existing  ban  on  allowing 
U.S.  companies  to  trade  with  Cuba  but 
extended  the  embargo  to  prohibit 
trade  by  any  foreign  subsidiaries  of 
U.S.  enterprises  as  well. 

In  addition,  the  law  imposed  sanc¬ 
tions  on  any  foreign  companies, 
whether  or  not  connected  with  the 
United  States,  that  traded  with  Cuba. 

This  greatly  hampered  Cuba’s  econ¬ 
omy  and  ability  to  obtain  paper  sup¬ 
plies  and  accelerated  the  process  of  re¬ 
ducing  or  eliminating  publications. 
Another  result  of  the  shortage  is  that 
Cuban  schoolchildren  in  one  of  the 
world’s  better  educational  systems  are 
running  out  of  writing  paper  and  note¬ 
books. 


It  may  be  of  interest  to  know  that 
partly  in  opposition  to  the  suffering 
the  embargo  is  causing  the  Cuban  peo¬ 
ple  and  partly  in  defense  of  their  na¬ 
tional  sovereignty,  U.N.  member  no¬ 
tions  voted  88-4  in  November  to  con¬ 
demn  the  U.S.  trade  sanctions. 

In  addition.  Rep.  Charles  Rangel 
(D-N.Y.)  has  introduced  legislation, 
the  Free  Trade  With  Cuba  Act,  to 
overturn  the  embargo.  If  this  hill  pass¬ 
es  and  the  Cuban  economy  is  allowed 
to  get  back  on  its  feet,  there  will  once 
again  be  enough  to  read  in  Cuba. 

Jack  Smith 

New  York 

Managing  editor’s  note:  E&P  covered 
a  Freedom  Forum  seminar  at  which 
several  panelists  expressed  their  opin¬ 
ions  about  literacy  in  Cuba.  It  was 
not  the  article  that  sidestepped  cover¬ 
age  but  the  fact  that  the  panelists  did 
not  express  the  viewpoints  you  do  in 
your  letter.  It  was  not  E&P’s  purpose 
to  do  an  all-encompassing  article  on 
Cuban  literacy  or  to  “score  some  ide¬ 
ological  points”  but  to  simply  report 
the  panelists’  viewpoints  at  that  par¬ 
ticular  seminar. 

Responds  to  critic 

TO  PUT  IN  context  the  attack  on  me 
(“Letters  to  the  Editor,”  E&P,  April  2, 
p.  7),  your  readers  should  know  that  the 
author  of  the  attack,  David  Krier,  ap¬ 
plied  several  times  to  work  for  the  pub¬ 
lisher  he  characterized  as  arrogant,  irre¬ 
sponsible  and  unwilling  to  praise  em¬ 
ployees.  He  was  not  hired. 

His  letter,  in  which,  among  other  er¬ 
rors  of  fact,  Mr.  Krier  could  not  even 
manage  to  spell  the  name  of  the  object 
of  his  scorn  correctly,  underlines  the 
wisdom  of  not  entrusting  him  with 
handling  facts  for  the  readers  of  the 
Ozaukee  Press. 

Bill  Schanen 

Sc/ianen  is  publisher  of  the 
Ozaukee  Press,  Port  Washington,  Wis. 


Weekly  gets  award 

THE  WEEKLY  SYRACUSE  (N.Y.) 
New  Times  has  received  an  award  from 
Updowntowners  of  Syracuse  for  its 
“enormous  contribution  to  downtown 
Syracuse  for  the  past  25  years.” 

The  paper  marked  its  25th  anniver¬ 
sary  in  February. 
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United  Media 
Salutes  the  Winners  of  the 
48th  Annual  Reuben  Awards 

BILL  SCHORR, 

Winner,  Editorial  Cartoons 

For  his  1993  editorial  cartoons  for  United  Feature  Syndicate. 

W.B.  PARK, 

Winner,  Greeting  Cards 

Bill  Park  creates  Off  the  Leash  for  United  Feature  Syndicate. 


DREW  LITTON, 

Winner,  Sports  Cartoons 

For  his  Win,  Lose  &  Drew  cartoons  for  Newspaper  Enterprise  Association. 


Congratulations  to  all  this  year’s 
winners.  And  congratulations  to 
Pat  Brady,  who  was  nominated 
this  year  for  Best  Newspaper 
Comic  strip  for  United  Feature 
Syndicate’s  Rose  is  Rose. 


BILL  SCHORR 


United  Media. 

We  Syndicate  the 
Best-Loved 
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OFF  THE  LEASH  by  W.B.  PARK 


“There  they  go.  Honestly,  we  re  never  going 
to  sell  this  place  if  you  keep  pointing  out  that 
thing  beneath  the  cellar.” 
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Battle  For 
Ad  Dollars 
Turns  Nasty 

Political,  racial  overtones  surface  in  competition  for  San 
Francisco’s  legal  notice  ads;  free^distribution  paper  charges 
Examiner  with  predatory  pricing,  ‘redlining’  circulation 


by  M.L.  Stein 

A  BATTLE  WITH  strong  political  and 
racial  overtones  is  being  waged  be¬ 
tween  the  San  Francisco  Examiner  and 
a  tri-weekly  newspaper  for  a  lucrative 
contract  to  publish  the  city’s  legal  no¬ 
tice  ads. 

The  Examiner  has  submitted  a  low 
bid  of  $302,000  for  the  business, 
$191,000  less  than  that  proferred  by 
the  free-distribution  San  Francisco  In¬ 
dependent,  which  now  holds  the  con¬ 
tract. 

The  City  of  San  Francisco’s  purchas¬ 
ing  department  has  recommended  that 
the  Board  of  Supervisors  accept  the 
Examiner’s  offer  but  the  issue  has  been 
tied  up  for  months  in  political  wran¬ 
gling.  The  San  Francisco  Chronicle, 
which  has  the  Bay  Area’s  largest  circu¬ 
lation,  submitted  the  highest  bid. 

Supervisor  Terrence  Hallinan  and 
other  board  supporters  of  the  Indepen¬ 
dent  have  taken  up  the  weekly’s  argu¬ 
ment  that  the  Examiner’s  circulation  is 
smaller  and  that  it  has  “redlined”  cer¬ 
tain  black  neighborhoods,  refusing  to 
deliver  there. 

The  Examiner’s  daily  circulation, 
which  is  mostly  single-copy  sales,  aver¬ 
ages  137,000,  but  its  Sunday  paper, 
which  is  combined  with  the  Chronicle, 
its  joint  operating  agreement  partner, 
hits  730,318. 

Independent  publisher  Ted  Fang  says 
his  audited  newspaper  reaches  207,000 
San  Francisco  homes  out  of  a  total  of 
300,000. 


“This  is  a  monopoly  issue,  a  predatory 
pricing  issue  and  a  sunshine  issue,"  said 
Bruce  Brugmann,  publisher  of  the 
weekly  San  Francisco  Bay  Quardian. 
Earlier,  Brugmann  engaged  in  a 
steaming  argument  with  Wynne  Carvil,  a 
San  Francisco  Newspaper  Agency 
attorney,  in  a  City  Hall  corridor  following 
a  hearing  on  the  bids. 

Under  city  regulations,  the  public 
notice  contract  must  be  given  to  the 
lowest-bidding  newspaper  with  a  week¬ 
ly  circulation  of  at  least  50,000. 

Fang  accuses  the  Examiner  of 
“predatory  pricing’’  designed  to  drive 
the  Independent  out  of  business.  He 
also  claims  the  Examiner’s  hid  is  mis¬ 


leading  in  that  it  does  not  take  into  ac¬ 
count  its  higher  ad  rate  for  the  Sunday 
paper  in  which  some  legal  notices  ap¬ 
pear.  If  the  Sunday  edition  is  factored 
in,  the  true  cost  to  the  city  would  be 
more  than  $500,000,  the  publisher  as¬ 
serted. 

“But  no  matter  what  their  rates  are, 
their  circulation  is  so  low  that  the  city 
would  be  awarding  them  a  contract 
without  looking  at  the  poor  returns,’’ 
Fang  said  in  an  interview. 

Fang,  whose  paper  has  had  most  of 
the  city’s  legal  advertising  since  July 
1990,  insists  the  Examiner  is  redlining 
particular  areas. 

“If  you  live  in  a  black  neighborhood 
you  can’t  subscribe  to  the  Examiner,” 
he  said.  “If  that’s  not  redlining,  I  don’t 
know  what  is.” 

Richard  Randles,  metro  circulation 
manager  for  the  San  Francisco  News¬ 
paper  Agency,  which  handles  the  busi¬ 
ness  side  of  the  joint  operating  agree¬ 
ment,  denied  Fang’s  allegation  of 
predatory  pricing  and  redlining. 

He  acknowledged  that  the  Examin¬ 
er’s  independent  carriers  have  refused 
to  deliver  in  certain  neighborhoods  for 
“safety  reasons,”  but  added  that  those 
pockets  are  served  by  racks,  retail  out¬ 
lets  and  mail  subscriptions. 

Scoffing  at  Fang’s  “predatory  pric¬ 
ing”  allegation,  Randles  said  of  the  Ex¬ 
aminer’s  bid;  “We  look  at  our  rates  very 
closely.  We  don’t  sell  advertising  unless 
it’s  going  to  make  a  profit.” 

Randles  also  disputed  the  Indepen¬ 
dent’s  stated  circulation  coverage. 
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charging  that  it  is  not  delivered  to  sev¬ 
en  downtown  zip  codes. 

Fang  conceded  the  gap  but  coun¬ 
tered  that  the  streets  in  question  con¬ 
tain  mostly  stores  and  office  buildings 
that  can  obtain  delivery  on  request. 
The  section  also  is  served  by  racks,  he 
said. 

The  advertising  war  has  become  a 
cause  celebre  in  politically  volatile  San 
Francisco.  Examiner  editor  and  pub¬ 
lisher  Will  Hearst  has  made  a  personal 
pitch  to  supervisors  in  addressing  the 
redlining  issue. 

“There  are  no  areas  where  the  Ex¬ 
aminer  is  not  for  sale,”  he  declared. 
“The  Independent  has  whole  sections 
of  the  city  where  it  doesn’t  deliver.” 

In  April,  more  than  150  community 
activists  rallied  at  the  Irish  Cultural 
Center  to  back  the  Independent's  bid. 
Among  the  speakers  was  state  Sen. 


vil,  a  SFNA  attorney,  in  a  City  Hall 
corridor  following  a  hearing  on  the 
bids. 

According  to  the  San  Francisco  Dai- 
ly  Journal,  Carvil  confronted  the  pub¬ 
lisher  on  his  accusation  that  the 
agency  is  trying  to  drive  the  Indepen¬ 
dent  out  of  business  with  an  unfairly 
low  bid. 

The  exchange  grew  so  heated  that 
Carvil  reportedly  invited  Brugmann  to 
“step  outside”  to  settle  the  matter. 

By  that  time,  someone  had  called 
police,  who  rushed  in  to  calm  the  pair. 

Interviewed  by  phone,  Brugmann 
confirmed  the  encounter,  saying  that 
he  ignored  Carvil’s  invitation  to  a  fight 
outside. 

Carvil  told  the  Daily  Journal  he 
merely  had  wanted  the  discussion  to 
continue  on  the  street  because  of  the 
noise  in  the  hallway. 


Scoffing  at  Fang’s  ‘‘predatory  pricing”  allegation, 
Randles  said  of  the  Examiner’s  bid:  “We  look  at 
our  rates  very  closely.  We  don’t  sell  advertising 
unless  its  going  to  make  a  profit.” 


Quentin  Kopp  of  San  Francisco,  who 
was  on  the  board  of  supervisors  that 
passed  the  charter  amendment  govern¬ 
ing  contract  bidding. 

Kopp  said  it  was  never  the  board’s 
intention  to  award  a  contract  solely  on 
the  basis  of  a  low  bid.  The  amend¬ 
ment’s  purpose,  he  added,  was  to  open 
up  the  bidding  to  more  newspapers  to 
recognize  what  non-daily  papers  could 
offer  the  public,  such  as  free  delivery. 

Several  speakers  at  the  meeting  said 
some  residents  cannot  afford  the  Ex¬ 
aminer’s  500  newsstand  price  to  learn 
about  city  hall  meetings  and  other  ac¬ 
tivities. 

Also  at  the  rally  was  Bruce  Brug¬ 
mann,  publisher  of  the  weekly  San 
Francisco  Bay  Guardian  and  a  long¬ 
time  foe  of  JOAs  generally  and  the  San 
Francisco  JOA  in  particular. 

Brugmann,  whose  paper  competes 
marginally  with  the  Independent,  con¬ 
tended  the  two  dailies’  antitrust  ex¬ 
emption  under  the  JOA  enabled  the 
Examiner  to  undercut  the  Indepen¬ 
dent’s  bid. 

“This  is  a  monopoly  issue,  a  predato¬ 
ry  pricing  issue  and  a  sunshine  issue,” 
Brugmann  said. 

Earlier,  Brugmann  engaged  in  a 
steaming  argument  with  Wynne  Car- 


“What  really  griped  me  was  that  he 
said  I  wasn’t  even  a  resident  of  San 
Francisco,”  Brugmann  recalled.  “I’ve 
been  living  in  this  town  for  nearly  30 


years. 

In  other  developments,  the  newly- 
formed  San  Francisco  Free  Press  Coali¬ 
tion,  comprised  of  35  weekly  news¬ 
papers  —  many  of  them  ethnic  — 
which  claims  a  1.3  million  circulation, 
sent  a  letter  to  Angela  Alioto,  presi¬ 
dent  of  the  Board  of  Supervisors,  urg¬ 
ing  the  board  “not  to  be  intimidated” 
by  the  Examiner’s  “efforts  to  monopo¬ 
lize  the  publishing  of  the  city’s  public 
notices.”  The  two  top  signers  were 
Fang  and  Brugmann. 

The  Board,  which  is  expected  to 
make  a  final  decision  on  the  bid  this 
month,  also  was  petitioned  on  behalf 
of  the  Independent  by  the  San  Francis¬ 
co  Council  of  Democratic  Clubs;  the 
East  and  West  Castro  Improvement 
Club,  a  neighborhood  organization; 
the  Lesbian,  Gay,  Bisexual  Voters  Pro¬ 
ject;  the  Asian  Business  Association 
and  other  groups  and  individuals. 

The  Asian  Business  Association 
plugged  for  the  Independent  as  a  “mi¬ 
nority-owned  small  business,”  but 
Fang,  who  is  a  Chinese  American,  re¬ 
jected  that  argument,  maintaining  that 


10 


he  is  seeking  the  contract  “strictly  on 
the  merits.” 

Independent  columnist  Warren 
Hinckle,  a  former  Examiner  columnist, 
entered  the  fray  with  his  published 
blast  against  the  Examiner’s  “The  In¬ 
siders”  column,  which  charged  that 
Fang  set  up  dummy  political  clubs  to 
help  him  win  the  contract.  Fang  denies 
this. 

Supervisor  Hallinan,  the  board’s 
main  flag  bearer  for  the  Independent,  is 
urging  his  colleagues  to  think  beyond 
circulation  and  price  in  deciding  the 
ad  issue.  He  has  proposed  legislation 
that  would  abolish  the  low-bidder  re¬ 
quirement  and  leave  the  choice  to  the 
board. 

But  Supervisor  Bill  Maher  said  the 
current  rules  should  be  kept. 

“There’s  too  much  room  for  political 
influence  and  unethical  behavior,”  he 
was  quoted  in  the  Examiner  as  saying. 
“It  starts  as  a  political  favor  and  can 
turn  into  much  more  far-reaching  po¬ 
litical  corruption.  If  we  want  to  change 
the  process  in  the  future,  fine.  But  not 
now,  not  after  you  open  the  bids.” 

Hollinger  offers 
American  shares 

TORONTO-BASED  PUBLISHER 
Hollinger  Inc.  is  selling  an  initial  public 
offering  7.3  million  Class  A  Common 
shares  in  its  U.S.  newspaper  subsidiary, 
American  Publishing  Co.  The  U.S., 
Canadian  and  European  offering  was 
priced  at  (U.S.)  $13  a  share. 

When  the  deal  is  done,  Hollinger  will 
own  about  67%  of  American’s  equity 
but  will  still  control  American  through 
its  ownership  of  100%  of  Class  B  Com¬ 
mon  shares,  or  about  95%  of  the  com¬ 
bined  voting  power  of  both  classes  of 
common  stock.  Class  B  stock  carries  10 
votes  per  share  to  Class  A’s  one  vote, 
but  both  classes  get  the  same  dividends. 

American,  based  in  West  Frankfort, 
111.,  owns  98  U.S.  dailies,  the  vast  ma¬ 
jority  small,  plus  the  English-language 
Jerusalem  Post  and  recently  acquired 
Chicago  Sun-Times. 

Hollinger  plans  to  use  the  proceeds 
of  $88.3  million  to  repay  $50  million  in 
short-term  bank  debt  and  inter-compa¬ 
ny  debt  to  Hollinger  in  connection  with 
the  purchase  of  the  Sun-Times. 

Underwriters  Smith  Barney  Shear- 
son  Inc.,  A.G.  Edwards  &  Sons  Inc. 
and  Merrill  Lynch  &  Co.,  will  collect 
$6.6  million  of  the  $94  9  million  sale. 

EditorS’Publisher  •  May  21,  1994 


Publisher 
Held  Hostage 

Publisher  of  Wyoming  bi-weekly  paper  has  gun  held  to  his  head; 
Denver  Post  managing  editor  helps  pursuade  woman  to  surrender 


by  Judith  Wyatt 

A  SMALL-TOWN  newspaper  publish¬ 
er  in  southwest  Wyoming  got  a  taste  of 
big-city  crime  recently  when  a  dis¬ 
traught  woman  put  a  gun  to  his  head, 
held  him  hostage  in  his  office  and  de¬ 
manded  he  call  a  major  Colorado 
newspaper  to  air  her  problems. 

Mike  Jensen,  publisher  of  the  bi¬ 
weekly  Uinta  County  Herald  in 
Evanston,  Wyo.  (pop.  11,000),  was  held 
at  gunpoint  by  a  26-year-old  woman 
for  20  minutes  until  he  and  Denver 
Post  managing  editor  Isabel  Spencer 
persuaded  her  to  surrender  to  police. 

“At  first  1  thought  it  was  a  joke,”  the 
34-year-old  Jensen  said.  “1  thought  it 
was  a  pellet  gun.  It  didn’t  take  me  long 
to  realize  she  was  serious,  not  because 
she  was  holding  a  pistol  between  my 
eyes,  but  she  had  a  serious,  determined 
look  on  her  face.” 

The  woman.  Melody  Watson,  an 
Evanston  resident,  entered  the  Herald 
office  at  about  1:30  on  a  Friday  after¬ 
noon  carrying  a  brown  paper  bag.  She 
asked  Jensen’s  receptionist  to  see  the 
publisher  and  was  shown  in.  Watson 
immediately  closed  and  locked  the  of¬ 
fice  door,  set  the  bag  on  the  floor  and 
pulled  from  it  a  .22  caliber  handgun. 
She  pointed  the  gun  at  Jensen’s  head, 
her  hand  shaking. 

“From  what  1  remember,  she  never 
took  the  gun  off  my  head,”  Jensen  said. 

Jensen  made  eye-contact  with  his 
receptionist  who  called  911  before 
Watson  ordered  all  nine  staffers  out  of 
the  building. 

Citing  mistreatment  from  the 
Wyoming  media,  Watson  demanded 
Jensen  call  a  major  Colorado  newspa¬ 
per  so  she  could  talk  to  a  reporter. 

Watson  told  Jensen  the  Wyoming 
media  had  “screwed  up  my  life.” 

She  later  revealed  she  had  lost  a 


Wyatt  is  a  free-lance  writer  in  Denver 
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sexual  harassment  case  in  which  she 
was  the  plaintiff  in  1989  and  claimed 
she  had  not  been  able  to  find  a  job  or 
“have  a  life”  since  loosing  the  suit. 

Jensen  called  the  Denver  Post  and 
asked  for  editor  Neil  Westergaard. 

“1  didn’t  ask  for  a  reporter,”  he  said 
in  an  interview  from  his  office.  “I  fig¬ 
ured  I’d  go  to  the  top.  1  told  his  secre¬ 
tary  who  1  was,  where  1  was  calling 


from,  that  it  wasn’t  a  joke,  1  had  a 
woman  pointing  a  gun  at  my  head,  and 
please  get  me  somebody  to  talk  to.” 

Westergaard  wasn’t  in,  but  Spencer 
walked  by  and  got  wind  of  the  call. 

“The  secretary  said  something  about 
a  publisher  in  Wyoming  and  somebody 
having  a  gun,”  said  Spencer. 

“1  wasn’t  sure  if  the  publisher  had 
the  gun  or  what  the  situation  was,  so  I 
went  into  my  office  and  picked  up  the 
phone.” 

Jensen,  with  the  gun  between  his 
eyes  and  thoughts  of  his  wife,  yet  un¬ 
born  son  and  one-year-old  child  racing 
through  his  head,  put  Spencer  on  a 
speaker  phone.  Both  proceeded  to  talk 
Watson  down  for  the  next  20  minutes. 

“It  was  like  coming  in  at  the  middle 
of  a  movie,”  said  Spencer.  “And  you 
never  know  how  paranoid  the  person 
is.  A  young  woman  with  a  gun  on 
somebody  is  not  your  normal  young 
woman.  So  you’re  trying  to  figure  out 
how  badly  off  she  is. 

“But  when  she  started  to  say  things 
like  ‘my  life  is  over,  my  life  is  ruined,’ 
that  was  worrisome.  When  they  say 
they  have  nothing  to  live  for,  some¬ 
times  they  try  to  take  other  people 


with  them.” 

Although  Spencer  couldn’t  see  what 
was  going  on,  she  knew  from  what  she 
heard  that  the  police  were  there  and 
would  not  hesitate  to  shoot. 

“When  someone’s  got  a  gun  on 
somebody,  the  police  can’t  afford  to 
wait,”  she  said. 

Spencer  and  Jensen  assured  Watson 
they  would  put  a  reporter  on  her  story. 


that  her  life  was  not  over,  that  she 
would  get  help. 

Watson  finally  handed  Jensen  the 
gun  —  which  was  fully  loaded  —  and 
surrendered  to  the  police  gathered  out¬ 
side  Jensen’s  office.  Watson  has  been 
charged  with  aggravated  assault  and 
felonious  restraint. 

Jensen,  publisher  of  the  4,000-circu¬ 
lation  Herald  for  the  last  year-and-a- 
half,  said  the  news  offices  are  in  the 
Evanston  town  hall  and  easily  entered 
by  glass  doors  anyone  can  walk 
through. 

Open  door  policy 

“We’ve  always  had  an  open  door  poli¬ 
cy,”  said  Jensen.  “That  might  change  at 
this  point.  We  may  now  start  greeting 
people  at  the  counter  before  they  come 
back.” 

But  Jensen  won’t  opt  for  metal  detec¬ 
tors. 

“I  don’t  really  have  the  money  avail¬ 
able  to  do  that.  But  this  was  a  little  bit 
of  a  reality  check.  In  this  profession, 
there’s  always  the  potential  something 
like  this  can  happen.  I  didn’t  think  it 


(See  Hostage  on  page  41 ) 
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Citing  mistreatment  from  the  Wyoming  media, 
Watson  demanded  Jensen  call  a  major  Colorado 
newspaper  so  she  could  talk  to  a  reporter. 


Newspapers 

Must  Not 
Commit  Suicide 

Incoming  New  York  Times  managing  editor  Eugene  Roberts  says 
formula  journalism,  meager  newsroom  budgets  and  corporate 
lockstep  will  lead  to  the  death  of  newspapers 


by  M.L.  Stein 

IF  NEWSPAPERS  DIE,  the  cause  of 
death  will  be  formula  journalism,  mea¬ 
ger  newsroom  budgets  and  corporate 
lockstep  —  not  interactive  computers, 
Eugene  Roberts  Jr.  predicted  at  a  West 
Coast  symposium. 

The  newly  named  managing  editor 
of  the  Neu>  York  Times  brushed  off 
“talk  about  the  impending  doom”  of 
newspapers  by  critics  who  forsee  elec¬ 
tronic  news  delivery  taking  their  place. 

Indeed,  computerized  news  services 
actually  are  creating  more  demand  for 
journalists  and  journalism  as  the  PC 
subscribers  depend  on  reporters  and 
editors  to  tell  them  what  is  important 
and  to  add  depth  and  perspective  to 
the  bulletins,  said  the  former  executive 
editor  of  the  Philadelphia  Inquirer. 

“No,  if  newspapers  and  journalism 
die,  it  is  not  likely  to  be  death  by  com¬ 
puter.  A  more  likely  prognosis  is  sui¬ 
cide,”  Roberts  told  the  recent  Future  of 
Journalism  conference  at  San  Francis¬ 
co  State  University. 

“The  big  threat  to  journalism  comes 
from  within  our  profession,  not  from 
the  outside,”  he  warned.  “We  threaten 
our  existence  with  mindless  rushes  to¬ 
ward  the  latest  journalistic  trend  and 
fad. 

“We  sabotage  our  newspapers  by  giv¬ 
ing  them  a  corporate  look  and  feel, 
rather  than  letting  them  be  as  individ¬ 
ualistic  as  the  communities  they  serve. 

“We  strangle  our  future  by  not  pay¬ 
ing  enough  attention  to  our  past, 
where  there  is  ample  evidence  of  how 
shallow,  mindless  formula  can  loosen 
our  hold  on  readers.” 

Roberts,  whose  Inquirer  won  17 


“We  sabotage  our  newspapers  by  giving 
them  a  corporate  look  and  feel,  rather 
than  letting  them  be  as  individualistic  as 
the  communities  they  serve.” 

—  Eugene  Roberts,  incoming  managing 
editor  of  the  New  York  Times 


Pulitzer  Prizes,  added  that  skimpy 
budgets  are  starving  newsrooms  and 
draining  away  their  vitality. 

Moreover,  he  continued,  outmoded 
rules  are  undermining  the  ability  of 
newspapers  to  respond  to  the  “infinite 
unpredictability  of  news.” 

The  biggest  news  stories  in  terms  of 
reader  interest  almost  always  contain 
an  element  of  unpredictability,  Roberts 
said. 

Yet,  “formula”  newspapers  bobble 
them,  he  added. 

“Why?  To  make  a  formula  work  day 
after  day,  a  newspaper  has  to  weed  out 
the  reporters  and  editors  who  are  most 


adept  at  throwing  away  the  book  and 
coping  with  surprise  in  favor  of  staff 
members  who  are  comfortable  with 
rules  and  rote,”  he  explained. 

Corporate  conformists  cannot  cope 
with  a  major  story,  he  went  on,  and  the 
paper  loses  a  critical  opportunity  to 
show  it  is  dependable  and  readable  at  a 
time  when  readers  most  care. 

Roberts  also  lashed  out  at  news¬ 
papers’  growing  reliance  on  weather 
maps,  charts  and  graphs,  news  briefs 
and  color  to  attract  readers. 

If  such  features  were  simply  im¬ 
provements,  papers  would  be  richer  for 
them,  he  said.  But,  he  added,  “In  far 
too  many  cases,  we  introduced  these 
devices  while  slashing  newsroom  bud¬ 
gets  and  newshole.  The  result  all  too 
often  has  been  that  instead  of  becom¬ 
ing  additions  to  news  coverage,  they 
have  been  substitutes  for  news  cover¬ 
age.” 

Roberts  called  it  ironic  that  USA 
Today,  whose  format  has  been  heavily 
copied  by  dailies,  is  currently  printing 
more  longer  and  in-depth  stories  in  re¬ 
sponse  to  reader  desires. 

“No  one  should  be  surprised,”  he 
said.  “History  and  our  own  circulation 
figures  in  street  sales  tell  us  that  people 
turn  to  newspapers  for  news,  clarity 
and  understanding  when  big  events  oc¬ 
cur.” 

Roberts  said  he  hopes  for  a  counter¬ 
movement  in  newspapers  for  substance 
and  continuity. 

“You  might  get  a  large  audience  by 
being  a  quick,  superficial  read,  but  not 
an  intense,  dedicated  audience,”  he  as¬ 
serted. 

“Journalistic  history  is  littered  with 
corpses  of  large-circulation  newspapers 
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that  failed  to  make  long-term  and  last¬ 
ing  reader  relationships,  and  thus  were 
viewed  as  dispensable  by  their  readers 
.  .  .  and  advertisers.” 

Besides  San  Francisco  State,  the 
symposium  was  sponsored  by  the 
Northern  California  and  San  Francis¬ 
co  State  chapters  of  the  Society  of  Pro¬ 
fessional  Journalists,  Media  Alliance, 
and  the  Freedom  Forum. 


In  quest  of  baby  boomers 
and  Generation  X 

Larger  alternative  newspapers  are 
said  to  reach  about  30%  of  each  of 
these  coveted  reader  categories 


L.A.  Daily  News 
is  up  for  sale 

JACK  KENT  COOKE  has  hired  the  in¬ 
vestment  banker  hazard  Freres  &.  Co. 
to  explore  selling  his  Los  Angeles  Daily 
Neus. 

Cooke,  who  owns  the  Washington 
Redskins  football  team,  said  he  found 
interest  in  the  Daily  News  while  selling 
his  papers  in  Colorado,  Arizona  and 
New  Mexico,  the  Wall  Street  Journal  re¬ 
ported. 

In  1985,  Cooke  paid  Tribune  Co. 
$176  million  for  the  Daily  News. 

The  207,000-circulation  daily, 
226,000  Sunday,  covers  the  San  Fer¬ 
nando  Valley  area  in  northern  Los  An¬ 
geles,  where  it  competes  with  the  Los 
Angeles  Times. 

Cooke  said  he  has  sold  all  his  other 
papers  and  is  selling  his  Alaska  cable 
television  operations  to  concentrate  on 
his  East  Coast  holdings,  which  include 
the  Chrysler  Building  in  New  York. 


by  Debra  Qersh  Hernandez 

ALTERNATIVE  NEWSPAPERS  have 
something  that  many  in  the  main¬ 
stream  press  want:  readers  who  are 
baby  boomers  and  members  of  Gener¬ 
ation  X. 

“Most  of  the  bigger  alternatives 
reach  around  30%  of  the  baby  boomers 
in  their  market  and  a  similar  number 
of  the  so-called  Generation  X.  These 
numbers  have  been  relatively  stable 
over  the  past  few  years  and  are  climb¬ 
ing  rather  than  falling,”  explained  Ben 
Eason,  editor  and  co-publisher  of  Cre¬ 
ative  Loafing  in  Tampa. 

Based  in  Atlanta,  the  Creative  Loaf¬ 
ing  Newspapers  have  combined  rev¬ 


caution,”  he  said.  “You  may  find  this  to 
be  a  trivial  point,  but  this  generation 
looks  carefully  at  the  language  to  dis¬ 
cern  authenticity  and  commitment  to 
the  passion  of  the  ’60s.” 

Since  music  “remained  the  domi¬ 
nant  carrier  of  cultural  messages  and 
themes,”  Eason  said,  the  alternative 
newspapers  “provided  the  forum  for 
these  activities  in  their  calendar  sec¬ 
tions  and  in  their  articles.  This  refer¬ 
ence  information  was  far  more  central 
to  boomers’  lives  than  your  newspapers 
imagined.  This  was  more  than  just  en¬ 
tertainment  and  leisure  information  — 
this  was  a  search  for  meaning.” 

Pointing  out  that  boomers  feel  enti¬ 
tled  to  their  own  products,  including 


The  alternative  press  has  picked  up  Generation  X 
by  default,  although  Generation  X  alternatives  are 
beginning  to  proliferate,  Eason  explained. 


Park  hires  Sachs 
to  engineer  sale 

PARK  COMMUNICATIONS  INC. 
has  hired  Goldman  Sachs  Group  L.P.  to 
advise  on  the  sale  of  the  media  compa¬ 
ny  founded  by  the  late  Roy  Park  Sr. 

Goldman  partner  Peter  Kiernan  is 
handling  the  deal  from  New  York. 

The  two  companies  have  close  ties. 
Goldman  took  Park  public  in  1983  and 
handled  its  $50  million  debt  issue  in 
1986.  Also,  one  of  Park’s  directors,  J. 
Markham  Green,  is  a  limited  partner  in 
Goldman  but  did  not  participate  in  the 
decision  to  hire  his  firm. 

The  board  of  the  Ithaca,  N.Y.-based 
company  voted  to  seek  a  buyer  March 
25,  after  Roy  Park’s  estate  announced 
decided  to  sell  its  89.6%  stake  in  the 
company. 

Park’s  will  leaves  the  bulk  of  the  pro¬ 
ceeds  of  the  sale  to  the  charitable  Park 
Foundation. 


enues  of  some  $10  million  and  a  weekly 
circulation  of  250,000. 

Eason  told  the  American  Society  of 
Newspaper  Editors  convention,  “The 
three  basic  themes  running  through  al¬ 
ternative  newspapers  are:  a  shared  her¬ 
itage  of  the  counterculture  of  the  six¬ 
ties,  a  custom  tailoring  of  newspapers 
to  fit  the  lifestyles  of  these  baby 
boomers,  and  a  shared  sense  of  passion 
and  commitment  in  the  writing.” 

Pointing  out  that  the  ASNE  mem¬ 
bers’  “newspapers  were  a  part  of  these 
institutions  that  boomers  rejected  in 
the  ’60s,”  Eason  said,  “a  trust  was  bro¬ 
ken  during  this  period  between  your 
newspapers  and  this  generation  and 
you  have  never  really  regained  this 
trust .... 

“Alternative  and  underground  news¬ 
papers  expressed  the  language  of  ‘do 
your  thing,’  and  of  the  ideals  of  love, 
self-fulfillment,  accommodation  and 
freedom,  while  your  newspapers  spoke 
the  language  of  order,  structure  and 


publications  and  reference  guides,  Ea¬ 
son  told  editors  he  cannot  understand 
their  “attempts  to  mix  lifestyle  choices 
to  four  different  generations  in  a  one- 
size-fits-all  fashion  that  has  been  tradi¬ 
tional  to  daily  newspapers.” 

Alternative  newspapers  also  are  dis¬ 
tinguished  by  their  advocacy  and  “pas¬ 
sion  that  is  characteristic  of  the  editor¬ 
ial  content,”  he  continued. 

“We  publish  newspapers  in  free  form 
and  haven’t  built  boxes  in  our  heads 
that  prevent  our  movement.  What  1 
have  come  to  realize  through  conversa¬ 
tions  with  editors  of  daily  newspapers 
is  the  tremendous  self-imposed  con¬ 
straints  that  modern-day  journalists 
have  placed  on  themselves,”  Eason 
commented. 

“While  1  know  that  the  journalists 
who  hold  the  notion  of  objectivity 
close  to  their  hearts  are  doing  so  in  the 
interest  of  readers,  the  baby  boomers 

(See  Alternatives  on  page  41) 
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Are  Editors 
Missing  The  Boat? 

With  a  growing  number  of  religious  ties  to  breaking  news 
events,  editors  may  be  forced  to  alter  current  policies 
that  relegate  most  religion  news  to  the  back  pages 

by  Tony  Case  New  York  City,  with  a  population  of  the  best  beat  at  American  newspapers, 

7.3  million  and  more  than  3,500  places  explaining,  “It’s  got  everything:  sex, 
THE  MEDIA  HISTORICALLY  have  of  worship,  is  “one  of  the  most  compli-  greed,  violence,  sin,  redemption,  the 
paid  far  less  attention  to  the  topic  of  cated  religious  urban  areas  outside  the  meaning  of  life.  What  a  concept!” 
religion  than  they  have  sports,  politics  city  of  Jerusalem,”  said  New  York  While  reporting  on  the  religious 
and  supermarket  grand  openings.  Newsday  managing  editor  James  scandals  and  social  movements  of  our 

But  as  the  front  page  increasingly  is  Toedtman,  who  participated  in  the  dis-  times,  those  who  cover  religion  must 
dominated  by  news  stories  involving  cussion.  not  forget  to  write  about  matters  that 

religion  and  religious  leaders  —  con-  Religion  news  is  gaining  prominence  trouble  people  in  the  middle  of  the 
flicts  in  the  Middle  East,  the  federal  because  of  religion’s  undeniable  impact  night,  she  maintained,  adding  that 
raid  on  David  Koresh’s  Branch  Davidi-  on  culture,  politics,  education  and  oth-  newspeople  should,  above  all  else, 
an  compound,  the  bombing  of  the  er  institutions,  not  so  much  because  strive  to  be  servants  of  readers. 

World  Trade  Center  by  militant  Mus-  religion  writers  are  lobbying  their  edi-  “We  ought  to  serve  their  minds,  we 
Urns,  Pope  John  Paul  IPs  recent  U.S.  tors,  Toedtman  believes.  ought  to  serve  their  hearts,  and  in  this 

visit  —  editors  no  longer  can  relegate  He  offered  that  the  public  figure  group  especially,  we  ought  to  serve 
the  subject  to  wee,  back-section  with  perhaps  the  greatest  influence  their  consciousness  and  their  souls,” 
columns,  one  news  manager  contends,  over  New  Yorkers’  day-to-day  lives  is  she  said. 

“I  think  this  kind  of  harmonic  con-  not  the  mayor  or  any  other  elected  of-  Many  editors  are  nervous  about 
vergence  of  events  may  convince  a  lot  ficial,  but  Cardinal  John  O’Connor,  dealing  with  spirituality  on  the  news 
of  editors  that  they  are  missing  the  whose  political  pressure  has  kept  diver-  pages,  but  Howell  says  newspapers 

should  give  space  to  these  issues  be- 
cause  they  ate  of  concern  and  interest 

Howell  said  she  considers  religion  the  best  beat  at  “We^devote  trees  and  trees  and  trees 

American  newspapers,  explaining,  “It’s  got  of  irewsprint  to  box  scores  and  comics 

I  ,  1.1  .  1  .  and  movie  times  and  school  lunch 

everything:  sex,  greed,  violence,  sin,  redemption,  menus  because  our  readers  want  them 

the  meaning  of  life.  What  a  concept!”  and  they  are  important.  But  they  also 

_  want  food  for  thought  and  they  want 

to  keep  up  with  the  great  moral  issues 

boat  —  or  the  ark  —  in  religion  cover-  sity  curricula  out  of  public  schools  and  of  the  day,  the  great  moral  issues  in 

age,”  Newhouse  News  Service  Wash-  prevented  organized  gays  from  march-  their  homes,”  she  said, 

ington  bureau  chief  Deborah  Howell  ing  in  the  city’s  annual  St.  Patrick’s  “We  can  use  our  journalistic  princi- 
said  during  a  panel  discussion  at  the  Day  parade.  pies  and  our  skills  of  discovery  and  per- 

Religion  Newswriters  Association  con-  In  examining  the  activities  of  local  sistence  and  perspective  to  cover  this 
vention  this  month.  religious  leaders,  “We  have  found  a  ter-  beat  as  well  as  any  sportswriter  covers 

“This  is  the  best  time  for  religion  re-  rific  supply  of  stories  that  we’ve  been  games,  any  political  reporter  covers  an 

porters.  We’re  at  a  place  where  we  can  able  to  give  a  great  deal  of  prominence  election.” 

push  editors  for  more  time,  more  space  to  —  and  of  course,  all  of  these  were  News  organizations  have  acknowl- 
and  more  resources.  We  can  push  generated  by  the  reporters  given  the  edged  the  growing  importance  of  and 

these  stories  onto  page  one  and  the  assignment  of  covering  religion,”  interest  in  religion  news, 

metro  front  because  they  belong  there  Toedtman  said.  In  January,  Howell’s  employer,  New- 

and  not  just  in  the  church  pages  on  “The  stories  are  out  there,  the  sto-  house  News  Service,  acquired  the  New 
Saturday,”  she  told  conventioneers  at  ties  are  compelling,  and  certainly  com-  York-based  Religious  News  Service, 
the  New  York  Times  Building  in  mid-  pelling  enough  that  selling  them  to  ed-  which  was  founded  in  1934  by  the  Na- 

town  Manhattan.  itors  is  getting  easier  than  it  has  been  tional  Conference  of  Christians  and 

RNA  members  could  not  have  met  over  the  last  decade.”  Jews  with  the  goal  of  providing  unbi¬ 

in  a  city  with  more  religious  diversity.  Howell  said  she  considers  religion  ased  and  accurate  religion  reporting. 
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Taking  offense  at  school’s  Santa  Claus 


A  son’s  monument 
to  his  dying  father 


roffln  it  a  woodH’orkiag  jmjeet  bo  other 


'  VAiM"""'^' _ E 

Radar  evaders  S: 

B  yiw  Awwi  d>c  tii|tw>«y  «ic>i  a  nwhr  ttaactnc  oa  wwr  Jaahhmrd.  tn  ww  tBhws 


Prototypes  of  religion  sections  developed  as  part  of  research  with  the  American  Society 
of  Newspaper  Editors.  The  prototype  on  the  right  is  for  the  Concord  (N.H.)  Monitor; 
the  one  on  the  left  is  for  the  Tacoma  (Wash.)  News  Tribune. 


Some  papers,  including  the  Dallas 
Morning  Nevus,  the  Nevus  Tribune  of 
Tacoma,  Wash.,  and  the  Concord 
(N.H.)  Monitor,  have  developed  reli¬ 
gion  section  prototypes. 

Morning  Nevus  managing  editor  Boh 
Mong,  who  joined  Howell  and  Toedt- 
man  on  the  panel,  said  his  paper  has 
made  significant  editorial  changes  in 
recent  years  but  has  been  slow  to  ex¬ 
pand  religion  reporting. 

Every  year  since  1984,  the  paper’s 
news  management  has  tried  and  failed 
to  get  financial  support  for  a  religion 
section.  But  recent  market  studies  and 
direct  feedback  from  readers  have  con¬ 
vinced  the  editor  and  others  at  the 
Morning  Nevus  that  the  time  is  right 
for  beefing  up  coverage. 

Mong  said  one  poll  found  that  Bible 
reading  and  daily  devotional  were  high 
priorities  of  the  average  Dallas  resi¬ 
dent,  whereas  these  activities  were  not 
practiced  by  most  respondents  in  oth¬ 
er  large  U.S.  cities  —  Washington,  for 
one. 

“I  have  to  say  that  our  readers  have, 
I  think,  generally  and  politely  been  tol¬ 
erant  of  our  gaffes.  But  1  think  below 
the  surface,  there’s  a  lot  of  anger,”  the 
editor  said. 

“It  really  comes  out  when  we  do 
something  well.  There  are  people  who 
write  and  say,  ‘Lets  have  more  of  this.’  ” 

On  the  broadcast  side,  ABC  News 


has  hired  the  first  full-time  religious  is¬ 
sues  correspondent  at  a  major  televi¬ 
sion  network,  and  CBS  News  anchor 
Dan  Rather  told  TV  Guide  in  January 
that  religion  is  “consistently  underre¬ 
ported”  by  the  news  media. 

“That’s  especially  unfortunate  when 
you  remember  how  many  of  the  worst 
conflicts  today  are  born  of  religious 
misunderstanding  —  in  Bosnia  or  the 
West  Bank,  in  Ireland  or  India,  or  right 
down  on  the  street,”  Rather  observed. 
“There  isn’t  a  news  organization  that 
wouldn’t  benefit  from  greater  attention 
to  the  coverage  of  religion.” 

In  considering  the  need  for  more  re¬ 
ligion  reporting,  Howell  addressed 
some  of  the  problems  in  existing  cover¬ 
age. 

She  said  newspeople  often  —  and 
wrongly  —  assume  the  hierarchies  of 
all  religious  sects  are  authoritarian  and 
power-hungry. 

“Journalists  are  hy  their  nature  anti¬ 
authoritarian,  and  we  need  to  watch 
that  tendency,”  she  warned. 

Howell  told  the  group  that  most 
journalists,  because  of  their  liberal 
bent,  see  conservative,  churchgoing 
types  as  strange. 

“There  is  a  bias  and  a  hostility  to¬ 
ward  conservative  religious  people,  and 
1  have  read  newspaper  stories  where 
the  hostility  was  dripping  off  the  edge 
of  the  page,”  she  said.  “1  think  we  have 


to  watch  making  these  stereotypes.” 

Howell  also  suggested  that  religion 
writers  need  to  he  more  inclusive  in 
their  reporting,  noting  that  beliefs  out¬ 
side  the  Judeo-Christian  mainstream 
—  Buddhism,  Mormonism,  the  New 
Age  movement  —  routinely  are  over¬ 
looked  and  that  many  people  who  con¬ 
sider  themselves  spiritual  are  not  affil¬ 
iated  with  organized  religions. 

“I  think  these  people  are  very  im¬ 
portant,”  she  said.  “We  need  to  do  a 
better  job  of  covering  them  than  we 
do.” 

WSJ  offers 
regional  news 

THE  WALL  STREET  Journal  is  beef¬ 
ing  up  its  regional  business  coverage  in 
the  Southeast. 

The  expansion  follows  a  strategy  es¬ 
tablished  in  Texas,  where  Texas  Journal 
debuted  last  September  carrying  broad¬ 
er  coverage  of  the  Lone  Star  State  in  a 
plan  “to  bring  Wall  Street  Journal-quali¬ 
ty  coverage  to  regional  business  jour¬ 
nalism.” 

Beginning  Oct.  12,  the  Journal  said  it 
will  add  four  pages  to  its  Southeast  re¬ 
gion’s  Wednesday  Marketplace  section. 
In  Florida,  it  will  be  Florida  Journal; 
Southeast  Journal  will  appear  in  the 
other  four  states. 

The  Southeast  version  will  circulate 
122,000  copies,  the  Florida  version  to 
106,000  readers  in  peak  tourist  season. 
Both  will  have  their  own  local  news  and 
ad  staffs. 

Times  Mirror  stakes 
outdoor  TV  channel 

TIMES  MIRROR  CO.  said  it  is  form¬ 
ing  the  Outdoor  Life  Channel,  a  24- 
hour  cable  network  designed  to  lever¬ 
age  its  outdoor  magazines.  Outdoor 
Life,  Field  &  Stream,  Salt  Water  Sports¬ 
man,  Ski  and  Yachting. 

The  Los  Angeles-based  parent  of  the 
Los  Angeles  Times  said  it  will  launch 
the  channel  in  1995  and  will  use  origi¬ 
nal  and  acquired  programming.  Its  ca¬ 
ble  unit.  Times  Mirror  Cable  Televi¬ 
sion,  whose  1.3  million  subscribers 
make  it  one  of  the  10  largest  U.S.  cable 
operators,  will  carry  the  channel. 

Times  Mirror  chairman  Robert  Erbu- 
ru  said  the  channel  is  the  first  step  in  “a 
major  commitment”  to  television  pro¬ 
gramming. 
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The  Double-Edged 
Sword  Of 

Political  Correctness 

While  it  protects  the  sensitivities  of  one  group, 
it  also  can  inhibit  the  free  speech  of  another 


by  Debra  Qersh  Hernandez 

POLITICAL  CORRECTNESS  IS  like 
a  double-edged  sword  for  some  news- 
people:  while  it  protects  the  sensitivi¬ 
ties  of  one  group,  it  also  can  inhibit 
the  free  speech  —  however  unsavory 
—  of  another. 

In  an  attempt  to  understand  the  ef¬ 
fect  of  PC  speech  in  the  nation’s  news¬ 
rooms,  the  American  Society  of  News¬ 
paper  Editors  discussed  its  pros  and 
cons  during  a  session  of  its  annual  con¬ 
vention. 

Moderator  Robert  Haiman,  presi¬ 
dent  of  the  Poynter  Institute  for  Media 
Studies  in  St.  Petersburg,  began  with  a 
working  definition  of  political  correct¬ 
ness. 


“Political  correctness  is  a  rigid  or¬ 
thodoxy  precluding  the  acceptability  of 
any  contrary  view,  which  gained  such 
acceptance  in  any  group  that  it,  in  ef¬ 
fect,  becomes  the  institutionalized  po¬ 
sition  of  that  group,”  he  said. 

“Once  that  view  becomes  the  polit¬ 
ically  correct  view  of  that  group,  any 
member  who  raises  a  contrary  view 
may  be  viewed  with  suspicion,  ignored, 
shunned,  denounced,  attacked  or  si¬ 
lenced,”  Haiman  added. 

The  term  “politically  correct” 
emerged  in  the  1960s,  “when  remarks 
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which  were  judged  to  be  racially  or 
sexually  or  environmentally  inappro¬ 
priate  were  sarcastically  referred  to  — 
mostly  by  conservatives  —  as  being  po¬ 
litically  incorrect,”  Haiman  explained. 

“Since  then,  the  term  has  actually 
flooded  through  the  national  language, 
and  journalists  have  been  swept  up  in 
that  tide  more  each  year,”  he  said. 
“One  researcher  did  a  Nexis  check 
which  showed  only  103  mentions  of 
political  correctness  in  1988.  But  a 
Nexis  check  for  1993  showed  that  term 
was  used  in  your  newspapers  last  year 
more  than  10,000  times.” 

Haiman  noted  that  there  are  some 
people  who  are  “concerned  that  more 
serious  forces  may  be  in  play  in  many 
areas  of  our  society.  They  are  con¬ 


cerned  that  in  our  wholly  legitimate 
desire  to  be  sensitive  to  all  people  .  .  . 
we  may,  albeit  inadvertently,  be  tram¬ 
pling  on  some  of  our  fundamental 
principles,  including  the  principle  of 
free  speech.” 

Emory  University  history  professor 
Elizabeth  Fox-Genovese  pointed  out 
that  those  who  use  the  term  “PC” 
most  often  are  those  attacking  it. 

“The  climate  has  placed  liberals,  es¬ 
pecially  liberal  intellectuals  —  includ¬ 
ing  the  members  of  the  media  —  in  a 
difficult  situation,  to  which  they  have 


not  always  responded  well,”  she  said. 
“Fancying  themselves  committed  war¬ 
riors  for  freedom  of  expression,  they 
righteously  reject  the  notion  that  those 
whose  views  they  share,  much  less  they 
themselves,  might  commit  political 
correctness.  But  then,  the  views  of  the 
politically  correct  are,  more  often  than 
not,  the  views  they  do  share.” 

Fox-Genovese  noted,  “It  all  started 
innocently  enough  with  an  honorable 
commitment  to  discourage  overt 
racism  and  sexism.  But  it  has  rapidly 
escalated  .... 

“This  is  the  world  of  debates  that 
never  happen,  the  world  in  which  the 
range  of  human  thought  and  opinion  is 
cramped  and  extinguished  —  the 
world  in  which  if  you  are  not  for  us, 
you  are  against  us  —  and  will  be  made 
to  shut  up  or  pay  the  price,”  she  said. 

Since  the  PC  debate  is  “rife  with  ex¬ 
amples  of  overreaching,”  Louisville 
Courier-] ournal  editor  David  Hawpe 
said  it  is  possible  to  “trivialize  the  im¬ 
portant  issue  at  hand.”  Words  “can 
brutalize,”  he  said. 

“There  are  limits.  Do  1  want  to  ap¬ 
ply  rules  which  identify  words  which 
are  outside  the  normal  discourse  in  my 
newspaper?  Yes.  Do  I  want  to  compel 
those  who  work  for  me  not  to  use  the 
word  ‘nigger’  in  the  newspaper,  except 
in  quotations  when  it’s  relevant?  Yes. 
So  I  think  it  is  a  question  of  drawing 
the  line.” 

Fort  Lauderdale  SunSentinel  editor 
Eugene  Cryer  agreed  that  PC  “is  a 
problem”  in  his  newsroom,  and  said  it 
has  “manifested  itself  in  many  ways.” 

“It  has  manifested  itself  in  the  news 
report,  it  has  manifested  itself  internal¬ 
ly  in  the  way  editors  and  reporters  and 
staffers  of  various  racial  groups  and  so 
forth  interact  with  each  other,  and  it 
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“One  researcher  did  a  Nexis  check  which  showed 
only  103  mentions  of  political  correctness  in 
1988.  But  a  Nexis  check  for  1993  showed  that 
term  was  used  in  your  newspapers  last  year  more 
than  10,000  times.” 
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has  been  traumatic  on  occasion,”  he 
explained. 

Internally,  for  example,  “if  an  editor 
challenges  a  story  about  or  by  a  minor¬ 
ity  staffer,  he  or  she  runs  the  risk  of  be¬ 
ing  labeled  racist,  sexist,  whatever.” 

Externally,  Cryer  gave  the  example 
of  a  civic  group  that  visited  him  the 
day  a  story  about  Martin  Luther  King 
Jr.  was  to  appear  in  the  paper.  They  ac¬ 
cused  him  of  being  racist  for  not  run¬ 
ning  the  story. 

He  explained,  and  finally  convinced 
them,  that  the  story  did  not  run  be¬ 
cause  it  was  full  of  holes,  there  had 
been  information  missing,  it  was  sub¬ 
mitted  late,  and  was  slated  to  run  a  day 
later. 

Speaking  from  the  audience,  Tim 
McGuire  of  the  Minneapolis  Star  Tri¬ 
bune,  conceded  that,  “without  ques¬ 
tion,  some  people  take  this  too  far. 

“But,”  he  added,  “we  have  distin¬ 
guished  ourselves  as  a  medium,  as 
newspapers,  in  fighting  orthodoxy  and 
ideology  throughout  the  years.  We 
have  spotted  it,  we  deal  with  it  and  we 
move  on  it.  Call  it  for  what  it  is. 

“Certainly  .  .  .  when  we  limit  de¬ 
bate,  we  are  going  against  our  very 
core.  We  have  to  stimulate  debate,” 
McGuire  said. 

“But  what  1  fear  has  happened  is 
that  we  are,  many  of  us  are,  able  to  say 
all  of  these  efforts  at  decency,  at  sensi¬ 
tivity  are  wrong  because  they  are  polit¬ 
ically  correct. 

“What  we  have  to  do  is  find  a  way 
that  we  can  avoid  the  orthodoxy  but 
still  be  sensitive  and  decent  to  people 
who  have  not  seen  sensitivity  or  de¬ 
cency  in  our  newspapers  for  a  long, 
long  time,”  McGuire  added. 

“We  have  not  been  a  multicultural 
medium;  we’ve  been  a  monocultural 
medium.  We  have  not  recognized 
needs  ....  We  have  to  find  a  way  to 
deal  with  the  orthodoxy  and  still  be 
sensitive  and  decent,”  he  said. 

When  asked  about  his  newspaper’s 
decision  not  to  use  cultural  slang 
names  for  sports  teams,  McGuire  ex¬ 
plained,  “The  choice  that  we’ve  made 
is  that  when  we  speak  in  our  voice,  not 
quotations  and  not  photographs,  but 
when  we  speak  in  our  voice,  that  six 
names  .  .  .  offend  our  American  Indian 
readers  in  a  way  that  we  would  not  of¬ 
fend  other  people  .... 

“And  we  make  those  kinds  of  choic¬ 
es  in  our  voice  all  the  time.  One  can 
argue  that  the  f-word  can  be  used  fre¬ 
quently.  It’s  in  quotes  all  the  time;  a  lot 
of  people  use  it  in  language.  We  all  in 


this  room  choose  not  to  use  it,”  Mc¬ 
Guire  continued. 

“What  finally  dawned  on  me  is  that 
over  the  last  25  or  30  years  we  have 
made  a  lot  of  word  choices.  We  don’t 
use  the  n-word  that  Dave  [Hawpe] 
used  earlier. 

“There  are  a  lot  of  words  around  sex 
and  gender  that  we  don’t  use.  We  make 
that  choice  about  our  voice  all  the 
time,”  McGuire  told  the  editors.  “We 
decided  that  the  Indian  nickname  is- 


by  Debra  Qersh  Hernandez 

THE  GOOD  NEWS  is  that  the  num¬ 
ber  of  women  appearing  on  news¬ 
papers’  front  pages  has  more  than  dou¬ 
bled  since  1989. 

The  bad  news  is  that  on  those  same 
pages,  women  mentioned  in  a  positive 
light  tended  to  be  entertainers  rather 
than  leaders  and  authorities,  according 
to  the  sixth  annual  Women,  Men  and 
Media  survey  of  print  and  broadcast 
news. 


Tonya  Harding  and  Nancy  Kerrigan 
story,  dominated  the  news  —  70%  of 
the  Olympic  broadcast  stories  were 
about  or  made  reference  to  this  saga  — 
there  was  barely  mention  made  of  the 
women  leaders  in  the  federal  govern¬ 
ment. 

Even  Hillary  Rodham  Clinton,  the 
woman  leader  mentioned  the  most,  re¬ 
ceived  minimal  coverage  during  the 
survey  period. 

The  WMM  survey  looked  at  the 
front  and  local  front  pages  of  10  major- 
and  10  small-market  newspapers 
around  the  country,  as  well  as  the 
ABC,  CBS  and  NBC  evening  news 
programs. 

In  February,  when  the  survey  was 


sue  was  very  similar  .... 

“I  think  the  key  issue  here  is,  is  the 
history  of  the  Republic  going  to  col¬ 
lapse  because  any  newspaper  has  cho¬ 
sen  to  say  Washington  football  team  as 
opposed  to  Washington  Redskins? 

I  don’t  believe  it  is,  and  at  the  same 
time,  a  very  important,  diverse  ele¬ 
ment  of  our  readership  and  our  news¬ 
room  who  find  that  name  offensive  are 
spared  having  to  stare  at  being  called 
that  every  day.” 


conducted,  men  were  referred  to  or  so¬ 
licited  for  comment  on  the  news¬ 
papers’  front  pages  75%  of  the  time,  a 
decrease  from  last  year’s  85%. 

Women,  however,  were  referred  to 
or  quoted  on  front  pages  only  25%  of 
the  time,  although  that  was  the  highest 
percentage  recorded  in  the  study’s  six- 
year  history  and  was  a  substantial  jump 
from  15%  in  1993. 

Most  of  the  front-page  stories  were 
written  by  men  (67%),  as  were  the  op¬ 
ed  or  equivalent  pieces  (72%).  The  av¬ 


erage  number  of  front-page  bylines 
from  women  was  33%,  and  the  per¬ 
centage  of  women  writing  op-eds  was 
28%. 

But  just  because  a  women  wrote  a 
story,  or  op-ed  or  column,  does  not 
mean  she  will  quote  another  woman  as 
an  expert. 

For  example,  the  study  found  that 
the  Enid  (Okla.)  Neu/s  and  Eagle, 
which  had  an  overwhelming  91%  aver¬ 
age  of  women’s  bylines,  referenced 
women  in  stories  only  23%  of  the  time. 

There  was  an  increase  in  the  num¬ 
ber  of  women  appearing  in  front-page 
photographs,  up  to  39%  from  34%  in 
1993,  the  most  since  the  survey  began. 


(See  Women  on  page  41 ) 
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Good  and  the  bad 
about  women^s  news 
in  newspapers 


USA  Today  was  the  only  paper  studied  that 
included  references,  bylines  or  photos  of  women  in 
all  its  front  pages  every  day  in  February. 


For  example,  while  “Skategate,”  the 
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Expression  By 
Advertisement 

California  state  Senator  Tom  Hayden  runs  a  full'page  ad 
in  the  West  Coast  edition  of  the  New  York  Times  to  publish 
a  speech  he  said  the  Los  Angeles  Times  ‘virtually  ignored’ 


by  M.L.  Stein 

TOM  HAYDEN,  THE  1960’s  antiViet- 
nam  war  activist  who  is  running  for 
governor  of  California,  placed  a  full- 
page  ad  in  the  New  York  Times  to  pub¬ 
lish  a  speech  he  said  the  Los  Angeles 
Times  “virtually  ignored.” 

The  advertisement  in  the  Times’ 
Western  edition  also  charged  that  Los 
Angeles  Times  political  editor  Mark 
Saylor  wrote  an  internal  memo  refer¬ 
ring  to  Hayden’s  campaign  as  “amus¬ 
ing”  and  instructed  his  reporters  not  to 
treat  him  as  a  serious  candidate.  Saylor 
denies  unfair  coverage  of  Hayden. 

Most  of  the  ad  space  was  devoted  to 
the  full  text  of  Hayden’s  speech  to 
what  he  claimed  was  an  audience  of 
3,000  that  gave  it  “roaring  approval”  at 
the  recent  state  Democratic  Conven¬ 
tion. 

Hayden,  a  member  of  the  Chicago 
Seven  and  one-time  icon  of  the 
counter-culture  movement,  joined  the 
“establishment”  a  few  years  ago  when 
he  put  on  a  coat  and  tie  and  ran  suc¬ 
cessfully  for  California  Assembly  and 
then  Senate,  a  position  he  now  holds. 
Still,  he  is  regarded  as  one  of  the  more 
liberal  members  of  the  legislature. 


In  the  Democratic  primary  race  for 
governor,  Hayden,  according  to  the 
polls,  is  running  behind  state  Treasurer 
Kathleen  Brown,  the  favorite,  and 
state  Insurance  Commissioner  John 


The  Hayden  ad 


Garamendi.  Brown’s  father  and  broth¬ 
er  were  governors  of  California. 

Saylor  termed  Hayden’s  accusations 
“nonsense,”  adding:  “We  have  covered 


Hayden  amply  and  will  continue  to  do 
so.  Anyone  who  is  a  political  editor 
must  make  judgments.” 

He  said  Hayden  was  seven  or  eight 
percent  in  the  polls  while  Brown  and 


Garamendi  have  “much  stronger 
standing,”  an  important  factor  in  allo¬ 
cating  coverage. 

Saylor  said  the  Times  ad  brought  to 
mind  former  vice  president  Spiro  Ag- 
new. 

“That’s  what  Agnew  liked  to  do  — 
run  against  the  press,”  the  editor  ex¬ 
plained.  “It’s  an  age-old  political  tack. 
Hayden  is  mining  this  technique  but  if 
it  propels  his  candidacy  we’ll  give  him 
more  coverage.” 

Duane  Peterson,  Hayden’s  campaign 
manager,  expressed  outrage  at  the 
comparison  to  Agnew. 

“That’s  a  pretty  wild  quotation, 
comparing  Tom  Hayden  to  Agnew,  a 
criminal  whose  trade  mark  was  person¬ 
al  invective,”  Peterson  declared.  “This 
strikes  me  as  overreaction.” 

Peterson  said  other  California  media 
regard  Hayden  as  a  serious  candidate 
and  have  given  him  commensurate 
coverage.  He  scoffed  at  what  he  said 
was  the  Times’  excuse  that  it  doesn’t 
have  the  resources  to  give  full  measure 
to  all  candidates  in  the  gubernatorial 
race. 

“I  think  it’s  shocking  that  a  behe¬ 
moth  like  the  Los  Angeles  Times 
doesn’t  have  the  resources  to  cover  our 
democracy.” 

However,  Peterson  said  Hayden’s 
quarrel  is  with  Saylor,  not  the  Times  it¬ 
self.  He  contended  the  paper  “histori¬ 
cally  has  respected  Tom’s  views”  and 
pointed  out  that  Hayden  has  written 
several  op-ed  pieces  for  the  Times. 

Hayden’s  complaints  prompted  a 
caustic  exchange  of  letters  between 
him  and  Saylor. 

Asking  Saylor  to  “clarify”  whether 
the  Times  has  adopted  a  policy  of  giv¬ 
ing  unbalanced  coverage  to  his  cam¬ 
paign,  Hayden  went  on:  “In  your  ap¬ 
parent  definition  of  ‘seriousness,’  a 


“That’s  what  Agnew  liked  to  do  —  run  against  the 
press,”  the  editor  explained.  “It’s  an  age-old 
political  tack.  Hayden  is  mining  this  technique  but 
if  it  propels  his  candidacy  we’ll  give  him 
more  coverage.” 


18 


(See  Hayden  on  page  40) 
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Appeals  court 
upholds  dismissal 
of  $10  million  suit 

Reverses  its  earlier  ruling  that  would  have 
reinstated  authors  libel  suit  against  the  New  York  Times 


by  Debra  Qersh  Hernandez 

REVERSING  ITS  MAJORITY  deci¬ 
sion,  the  U.S.  Court  of  Appeals  for  the 
District  of  Columbia  Circuit  has  ruled 
against  author  Dan  Moldea,  upholding 
the  dismissal  of  his  $10  million  libel 
suit  against  the  New  York  Times. 

The  appeals  panel  had  ruled  2-1  in 
favor  of  reinstating  Moldea’s  case 
against  the  Times  over  a  review  of  his 
book,  Interference:  How  Organized 
Crime  Influences  Professional  Football. 
The  trial  court  had  granted  summary 


judgment  to  the  Times,  and  that  deci¬ 
sion  was  appealed  by  Moldea. 

The  appeals  panel  originally  decided 
that  in  addition  to  the  reviewer’s  opin¬ 
ion,  there  were  some  verifiable  state¬ 
ments  of  fact  in  the  review  that  could 
be  examined  by  a  jury.  The  opinion 
was  carefully  worded  to  express  the 
panel’s  belief  that  the  case  should  go  to 
trial,  but  not  to  express  an  opinion  on 
its  merits  (E&P,  March  19,  p.  28). 

The  Times  quickly  asked  for  a  re¬ 
hearing  or  a  review  by  the  entire  ap¬ 
peals  court  (E&P,  April  23,  p.  112). 

The  Times’  appeal  apparently  was 
sufficient  to  persuade  two  of  the  origi¬ 
nal  appeals  judges  to  change  their 
opinions,  although  Moldea  believes 
they  were  swayed  by  media  coverage  of 
the  case. 


Writing  for  the  court,  judge  Harry 
Edwards,  who  also  wrote  the  earlier 
majority  decision,  noted  the  “distress 
felt  by  a  judge  who,  in  grappling  with  a 
very  difficult  legal  issue,  concludes  that 
he  has  made  a  mistake  of  judgment.” 

In  making  its  earlier  decision,  Ed¬ 
wards  wrote,  the  court  “failed  to  take 
sufficient  account  of  the  fact  that  the 
statements  at  issue  appeared  in  the 
context  of  a  book  review,  a  genre  in 
which  readers  expect  to  find  spirited 
critiques  of  literary  works  that  they  un¬ 
derstand  to  be  the  reviewer’s  descrip¬ 


tion  and  assessment  of  texts  that  are 
capable  of  a  number  of  possible  ratio¬ 
nal  interpretations. 

“While  there  is  no  per  se  exemption 
from  defamation  for  book  reviews,  our 
initial  resolution  of  this  case  applied 
an  inappropriate  standard  to  judge 
whether  the  Times  review  was  action¬ 
able,”  Edwards  wrote,  adding,  “the 
challenged  statements  in  the  Times  re¬ 
view  are  supportable  interpretations  of 
Interference,  and  that  as  a  matter  of 
law  the  review  is  substantially  true.” 

Edwards  explained  that  because  the 
challenged  statements  in  the  review 
“consist  solely  of  the  reviewer’s  com¬ 
ments  on  a  literary  work,”  they  must  be 
viewed  as  such. 

“This  would  not  be  the  case  if,  for 
example,  the  review  stated  or  implied 


that  Interference  was  a  badly  written 
book  because  its  author  was  a  drug 
dealer,”  he  added. 

“The  statements  at  issue  in  the  in¬ 
stant  case  are  assessments  of  a  book, 
rather  than  direct  assaults  on  Moldea’s 
character,  reputation,  or  competence 
as  a  journalist,”  Edwards  continued. 

“While  a  bad  review  necessarily  has 
the  effect  of  injuring  an  author’s  repu¬ 
tation  to  some  extent  —  sometimes  to 
a  devastating  extent,  as  Moldea  alleges 
is  true  here  —  criticism’s  long  and  im¬ 
pressive  pedigree  persuades  us  that, 
while  a  critic’s  latitude  is  not  unlimit¬ 
ed,  he  or  she  must  be  given  the  consti¬ 
tutional  breathing  space  appropriate  to 
the  genre.” 

The  court  agreed  with  the  standard 
suggested  by  the  Times  that  commen¬ 
tary  be  actionable  only  when  interpre¬ 
tations  are  “unsupportable  by  reference 
to  the  written  work.” 

In  addition,  in  response  to  charges 
that  the  book  contains  “too  much 
sloppy  journalism,”  the  court  found 
that  even  if  it  were  a  verifiable  assess¬ 
ment,  it  is  “supported  by  revealed 
premises  that  we  cannot  hold  to  be 
false  in  the  context  of  a  book  review,” 
Edwards  wrote,  adding  that  as  a  legal 
matter,  the  statement  is  “substantially 
true.” 

The  appeals  court  also  dismissed 
Moldea’s  charge  of  false  light  invasion 
of  privacy,  and  discounted  his  argu¬ 
ment  that  the  reviewer,  a  football 
writer  for  the  newspaper,  had  ulterior 
motives  for  the  negative  review. 

“There  simply  is  no  viable  way  to 
distinguish  between  reviews  written  by 
those  who  honestly  believe  a  book  is 
bad,  and  those  prompted  solely  by  mis¬ 
chievous  intent,”  Edwards  wrote.  “To 
allow  a  plaintiff  to  base  a  lawsuit  on 
claims  of  mischief,  without  some  indi¬ 
cation  that  the  review’s  interpretations 
are  unsupportable,  would  wreak  havoc 
on  the  law  of  defamation.” 

With  the  latest  decision,  the  appeals 
court  judges  “have  declared  open  sea¬ 
son  on  unchecked  criticism  on  authors 
and  their  published  works,”  Moldea 
said. 

Moldea  noted  after  more  than  six 
months  of  consideration,  the  appeals 
court  ruled  in  his  favor,  then  reversed 
itself  even  though  “the  only  new  con¬ 
tributions  have  been  the  avalanche  of 
misleading  articles  and  editorials” 
about  the  case. 


The  Times’  appeal  apparently  was  sufficient  to 
persuade  two  of  the  original  appeals  judges  to 
change  their  opinions,  although  Moldea  believes 
they  were  swayed  by  media  coverage  of  the  case. 
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“I  think  it’s  legitimate  to  question 
what  impact  all  of  that  had  on  this 
very  bizarre  reversal,”  he  said,  later 
noting,  “it’s  clear  the  editorials  had  an 
impact  on  what  the  judges  did.” 

The  term  “sloppy  journalism”  in  a 
vacuum  “is  just  a  statement  of  opin¬ 
ion,”  Moldea  noted.  But  when  “you 
base  it  on  facts,  and  those  examples 
are  wrong,  then  the  term  sloppy  jour¬ 
nalism  itself  becomes  a  libelous  state¬ 
ment  because  it’s  based  on  provable 
facts.” 

Moldea  is  prepared  to  take  his  case 
to  the  U.S.  Supreme  Court,  which  he 
believes  “won’t  allow  this  to  stand 
without  a  hearing.” 

Moldea  said,  “This  is  a  great  fight 
and  we  are  going  to  fight  it  out.” 

Moldea’s  attorney,  Roger  Simmons, 
said  although  no  final  decision  had 
been  made,  they  likely  will  petition  the 
Supreme  Court  for  a  hearing  rather 
than  ask  the  appeals  court  for  an  en 
banc  review. 

Even  if  they  won  after  a  full  appeals 
court  review,  Simmons  explained,  the 
Times  likely  would  appeal  to  the 
Supreme  Court,  delaying  resolution 
further. 

Simmons  thinks  the  case  is  a  good 
one  for  the  High  Court  because  of  the 
indecision  evident  in  the  appeals  court 
and  to  clarify  how  the  court’s 
Milkovich  and  Masson  decisions 
should  be  applied. 

Regarding  the  press  influence  on  the 


appeals  judges’  reversal,  Simmons  said 
the  only  difference  between  the  first 
and  second  appeals  rulings  was  the 
“avalanche  of  adverse  comment  by  the 
organized  media.  I  don’t  know  for  a 
fact  that  it  caused  it,  but  it  was  a  fac¬ 
tor.” 

Further,  he  said,  acknowledgment  of 
the  standard  set  in  the  second  decision 
“allows  and  permits  maliciously  false 
book  reviews  to  be  published  without 
recourse.  That  acknowledgment  is  a 
very  chilling  statement  of  the  law  as 
created  by  the  second  Moldea  opinion. 

“What  it  means  is  that  a  hook  re¬ 
viewer  can  deliberately  set  about  to 
misstate  the  contents  of  a  book  and 
the  character  of  a  writer  by  making  de¬ 
liberate  misstatements  of  fact  without 
recourse,”  Simmons  continued.  “It 
plays  up  the  right  to  freedom  of  speech 
and  forgets  the  counterbalancing  right 
of  reputation  that  the  libel  laws  pro¬ 
tect.” 

In  addition,  he  said  the  deluge  of 
strong  editorial  opinions  after  the  first 
Moldea  appeals  opinion  showed  it  did 
not  dampen  the  spirit  of  opinion  writ¬ 
ing. 

Washington  attorney  Bruce  San¬ 
ford,  who  represents  the  Times  in  this 
case,  noted  that  this  unusual  reversal  is 
important  because  it  was  “a  very 
threatening  decision  and  a  very  diffi¬ 
cult  decision  from  the  standpoint 
about  giving  legal  advice  about  literary 
criticism.” 


Equally  important,  Sanford  said,  i, 
the  court’s  “adoption  of  the  standard 
suggested  by  the  Times  that  anything 
being  critiqued  should  not  be  action¬ 
able  if  the  interpretation  is  supported 
by  reference  to  the  work. 

“That,  it  seems  to  me,  is  eminently 
sensible  and  realistic  and  provides 
broad  protection  for  all  sorts  of  cri¬ 
tiques,”  he  said,  adding  the  ruling  “is 
sound  and  it  will  stand.” 

According  to  the  decision,  Sanford 
explained,  “if  you’re  writing,  say,  a  re¬ 
view  of  a  play  or  a  concert,  it  gives  you 
very  broad  protection  for  critiquing. 
The  review  is  only  actionable  if  it  is 
not  supported  by  what  happened.” 

Sanford  also  noted  that  the  courts 
rejected  Moldea’s  argument  that  six 
statements  in  the  review  can  he  proven 
false  by  the  text  of  the  book. 

In  addition,  Sanford  said  he  does 
not  believe  there  is  any  evidence  to 
support  Moldea’s  charges  that  the  re¬ 
versal  was  influenced  by  the  media. 

“It  is  clear  that  [the  first  appeals  rul¬ 
ing]  was  widely  criticized  by  the  media 
and  the  public  and  the  legal  profes¬ 
sion,”  he  said.  “That  was  undoubtedly 
noticed  by  the  court,  but  these  judges 
are  no  strangers  to  criticism  or  to  con¬ 
troversial  cases. 

“I  think  it’s  a  hit  insulting  to  suggest 
somehow  that  these  judges  are  particu¬ 
larly  susceptible  to  criticism  by  the  me- 


(See  Lawsuit  on  page  40) 
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If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
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Appeal  succeeds 
but  weekly 
paper  dies 

In  Pyrrhic  victory,  feisty  weekly  is 
cleared  on  appeal  a  year  after  a 
libel  suit  snuffed  its  life  out 


by  Qeorge  Qarneau 

A  NEW  YORK  state  appeals  court  has 
overturned  a  $2.1  million  libel  award 
against  a  small  Queens  weekly  —  too 
late  to  save  the  paper’s  life. 

Two-and-one-half  years  after  a  trial 
jury  concluded  the  Rockaway  Press  li¬ 
beled  Steven  Kaplansky,  a  former  exec¬ 
utive  director  of  a  local  YM-YWHA, 
the  Appellate  Division  of  state 
Supreme  Court  held  that  Kaplansky 


failed  to  prove  his  case  as  a  matter  of 
law. 

After  independently  reviewing  the 
record,  the  appeals  court  ruled  unani¬ 
mously  that  as  a  public  figure  known  in 
the  Rockaways  area  of  Queens,  Ka¬ 
plansky  had  the  burden  of  proving  that 
stories  in  the  Press  in  1987  were  sub¬ 
stantially  false  or  were  made  with  actu¬ 
al  malice,  meaning  with  reckless  disre¬ 
gard  as  to  their  truth. 

But  Kaplansky,  who  claimed  he  lost 
his  job  as  a  result  of  coverage  of  his 
personal  real  estate  purchases  in  con¬ 
nection  with  millions  of  taxpayer  dol¬ 
lars  he  spent  on  community  projects, 
“did  not  satisfy  his  burden  with  respect 
to  any  of  the  causes  of  action  chal¬ 
lenged  on  appeal,”  the  court  said.  It  did 
not  consider  other  issues  or  otherwise 
comment  in  overturning  the  verdict 


and  damages  and  dismissing  the  libel 
suit. 

The  ruling  came  too  late  to  save  the 
John  Baxter’s  10-year-old,  10,000-circu¬ 
lation  Press.  The  paper  essentially 
closed  in  December  1992. 

“The  real  irony  is  that  in  theory  he 
won  completely,  but  it  drove  him  out 
of  business.  1  don’t  know  if  you  call 
that  winning  or  losing,”  said  Baxter’s 
attorney,  Peter  Roth  of  Queens. 

“They  did  what  they  set  out  to  do,” 


an  angry  Baxter  said.  “They  didn’t  get 
their  apology  but  they  got  the  paper 
closed  down.” 

After  he  lost  the  five-week  trial,  the 
court  froze  most  of  his  assets,  and  the 
plaintiff’s  lawyer  used  official-looking 
letters  to  tell  advertisers  not  to  pay 
their  bills  and  not  to  advertise  in  the 
paper,  Baxter  said. 

To  keep  the  paper  alive  and  publish 
intermittently,  Baxter  was  forced  to  de¬ 
pend  on  loans  and  community  fund¬ 
raising  but  eventually  shut  down,  ex¬ 
cept  for  an  occasional  issue. 

“They  put  me  out  of  business,”  Bax¬ 
ter  said.  “We  tried  to  come  back  a  cou¬ 
ple  of  times  but  we  couldn’t  get  the  ad¬ 
vertisers.” 

After  filing  an  appeal  (E&P,  Aug.  1, 
1992),  Baxter,  a  carpenter-turned-pub- 
lisher  with  a  colorful  Irish  brogue. 


warned  that  the  judgement  could  kill 
the  little  weekly,  which  carried  no  libel 
insurance. 

Despite  being  vindicated  by  the 
April  18  appellate  ruling,  he  expressed 
bitterness  about  the  outcome:  After 
years  in  court,  the  paper  is  closed,  and 
he  owes  over  $100,000  in  legal  fees. 

Baxter  and  his  attorney  complained 
about  the  trial. 

Calling  it  unfair  and  “a  disgrace” 
and  defending  what  he  wrote  as  true, 
Baxter  said,  “This  case  was  so  obvious 
....  According  to  law  it  should  have 
been  thrown  out.” 

Roth  said  the  court  handled  the  case 
“very  badly”  because  it  had  the  same 
evidence  the  appellate  court  had  and 
“there  was  no  evidence  of  falsity  and 
no  evidence  of  actual  malice  and  [the 
judge]  should  have  thrown  the  case 
out.” 

One  of  the  grounds  for  appeal  was 
that  the  defense  was  deprived  of  a  wit¬ 
ness  because  the  court  failed  to  enforce 
a  subpoena.  They  also  said  the  judge’s 
instructions  confused  the  jury,  because 
one  of  the  jurors  explained  afterward 
that  Baxter  failed  to  prove  his  stories 
true,  a  legally  erroneous  point. 

The  trial  judge,  Cosmo  DiTucci,  has 
since  retired  and  could  not  he  reached 
for  comment. 

Kaplansky  sued  over  three  news  sto¬ 
ries,  a  column  and  a  cartoon.  The  ap¬ 
peal  argued  that  the  column  and  car¬ 
toon  were  constitutionally  protected 
speech. 

Baxter  blamed  the  whole  mess  on 
Queens  politics,  the  Democratic  Party 
clubhouse  variety. 

Kaplansky’s  attorney,  Jonathan  We¬ 
instein,  did  not  return  phone  calls.  Ka¬ 
plansky  was  said  to  have  moved  to 
Florida  and  could  not  be  reached.  As 
E&P  went  to  press  no  appeal  had  been 
filed. 

“One  could  argue  that  all  libel  suits 
are  an  affront  to  freedom  of  the  press,” 
Roth  said,  “but  especially  in  this  kind 
of  small  community  paper,  where  one 
suit  can  wipe  him  out,  even  if  he  wins 
.  .  .  the  expense  can  wipe  him  out. 
When  a  newspaper  goes  out  of  busi¬ 
ness,  that’s  a  real  affront  to  freedom  of 
the  press.” 

His  paper  is  gone  but  Baxter  hasn’t 
been  silenced.  He’s  on  cable  TV. 

“I’ve  got  a  show  on  public  access,  so 
we  give  it  to  them  that  way,”  he  said 
defiantly.  ■E6?P 


“The  real  irony  is  that  in  theory  he  won 
completely,  but  it  drove  him  out  of  business.  I 
don’t  know  if  you  call  that  winning  or  losing,”  said 
Baxter’s  attorney,  Peter  Roth  of  Queens. 
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Press  parking 
dispute  unresolved 
in  San  Francisco 


by  Joe  Strupp 

REPORTERS  IN  SAN  Francisco  who 
have  had  press  parking  privileges  re¬ 
voked  since  the  beginning  of  the  year 
received  a  partial  reprieve  last  month 
but  still  face  future  parking  limits  as 
city  officials  clamp  down  on  press 
parking  rights. 

After  refusing  for  four  months  to  re¬ 
new  any  of  the  nearly  1,000  parking 
permits  used  by  city  journalists,  city 
parking  officials  agreed  on  April  21  to 
respect  expired  permits  while  seeking 
tighter  procedures  for  issuing  new  plac¬ 
ards. 

The  decision  followed  months  of 
complaints  and  protests  from  reporters 
and  editors,  who  charged  that  the  re¬ 
fusal  to  issue  new  permits  interfered 
with  the  First  Amendment  right  to 
cover  news.  Journalists  also  reported 
thousands  of  dollars  in  parking  ticket 
fines  for  news  vehicles  since  the  begin¬ 
ning  of  1994. 

“We  need  some  kind  of  identifica¬ 
tion  to  do  the  job;  we  need  something 
on  our  car  that  can  be  seen,”  said  Dick 
Fogel  of  Bay  City  News,  one  of  several 
news  organizations  that  opposed  the 
permit  denials.  “Our  organization  and 
others  cover  things  like  toxic  spills,  ri¬ 
ots,  fires  and  shootings.  Without  per¬ 
mits,  we  can’t  do  our  job.” 

At  issue  are  allegations  of  press 
parking  abuse  and  a  dispute  over  which 
city  agency  should  issue  the  permits  for 
reporters. 

City  officials  say  many  of  the  per¬ 
mits  are  not  used  for  reporters  on  the 
job  but  for  editors  and  non-journalists 
who  abuse  them.  One  example  cited  is 
Radio  Samoa,  which  has  12  parking 
placards. 

“We  have  systematically  tried  to  find 
abuses  in  the  system  and  have  done 
that,”  said  John  Newlin,  director  of  the 
Parking  and  Traffic  Department. 

Since  the  1993  permits  expired  on 
Dec.  31,  no  new  placards  have  been  is¬ 
sued. 

The  placards,  which  had  been  issued 

Strupp  is  a  free'lance  writer 
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by  the  Police  Department,  allow  re¬ 
porters  to  park  at  meters  for  an  unlim¬ 
ited  span  of  time  as  well  as  many  no¬ 
parking  zones  and  other  areas  that  are 
off-limits  to  most  motorists. 

The  police  stopped  issuing  the  per¬ 


mits  after  a  state  law  in  November 
switched  many  parking  ticket  enforce¬ 
ment  controls  to  the  Parking  and  Traf¬ 
fic  Department.  Parking  and  Traffic  of¬ 
ficials  had  said  they  would  take  over 
press  permitting  and  possibly  add  a  fee 
for  the  passes. 

But  Parking  and  Traffic  officials  de¬ 
layed  the  issuance  of  new  passes  early 
this  year,  citing  a  need  to  review  the 
process  and  stop  abuses. 

“1  had  information  from  the  police 
department  that  there  were  too  many 
press  passes  and  it  was  a  system  out  of 

(See  Parking  on  page  40) 
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Announces 

THE  KAISER 

MEDIA  INTERNSHIPS  IN 
URBAN  HEALTH  REPORTING 
FOR  1994 


A  new  internship  program  for  young  minority 
journalists  interested  in  specializing  in  urban 
public  health  reporting 

Starting  in  June  1994,  the  Henry  J.  Kaiser  Family  Foundation  will  sponsor  summer 
internships  at  six  major  metroiwlitan  newspapers  for  young  minority  journalists 
interested  in  reporting  on  urban  public  health  issues.  The  interns  are  selected  by 
the  newspapers. 

The  six  1994  Kaiser  Media  Interns  and  their  host  newspapers  are: 

Amrita  Aulakh  •  The  Milwaukee  Journal 
Joyce  Clark  •  The  Detroit  Free  Press 
Angelita  Plemmer  •  The  Dallas  Morning  News 
Raja  Mishra  •  New  York  Newsday 
Smita  Patel  •  The  Oregonian 
Roger  Smith  •  The  Philadelphia  Inquirer 

The  Kaiser  Internship  Program  provides  an  initial  week-long  briefing  on  urban 
public  health  issues  and  health  reporting  at  the  National  Press  Foundation  and 
its  Washington  Journalism  Center.  Interns  are  then  based  at  the  six  host  newspa¬ 
pers,  typically  under  the  direction  of  the  Health  or  Special  Projects  Editor,  where 
they  undertake  an  in-depth  research  project  and  report  on  health  issues.  The  pro¬ 
gram  ends  with  a  3-day  meeting  and  site  visits  in  Atlanta.  Interns  receive  a 
12-week  stipend  and  travel  and  project  expenses.  The  aim  is  to  provide  young 
journalists  or  journalism  college  graduates  with  an  in-depth  introduction  to  and 
practical  experience  on  the  specialist  health  beat. 

To  apply  for  the  1S>95  program,  write  to: 

Peimy  Duckham 

Executive  Director  of  the  Kaiser  Media  Fellowships  Program 
Kaiser  Family  Foundation 
2400  Sand  Hill  Road 
Merdo  Park,  CA  94025 

The  Kaiser  Family  Foundation  is  an  independent  health  care  philanthropy  and  is  not  affiliated 
with  Kaiser  Permanente  or  Kaiser  Industries. 
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Mark  Qidley 


Wayne  Snow 


Susan  Marquez 


Paul  Wrosch,  assistant  advertising  He  will  also  teach  jour-  Madeline  Pruett,  marketing 

manager  at  the  Santa  Monica,  Calif.,  nalism  classes.  manager,  becomes  national  accounts 

Outlook,  has  been  promoted  to  retail  executive, 

advertising  manager.  Wayne  Snow,  advertising  project  co¬ 

ordinator  at  the  Miami  Herald,  has  Judy  Walker,  a  writer  covering  inte- 
Mark  Gidley,  city  zone  home  deliv-  been  named  classified  outside  sales  rior  design  and  travel  at  the  Arizona 
ery  manager  and  training  and  reten-  manager  at  the  St.  Petersburg  Times.  Republic  in  Phoenix,  has  been  named 
tion  manager  at  the  Fort  Wayne,  Ind.,  food  writer  for  a  revamped  Wednesday 

NewS'Sentinel,  has  been  promoted  to  Frederic  Lebelt,  managing  editor  at  food  section  in  both  the  Republic  and 
circulation  administration  and  training  the  Financial  Post  in  Canada,  has  been  its  sister  paper,  the  Phoenix  Gazette. 
manager  at  Fort  Wayne  Newspapers,  appointed  business  editor  at  the  Chica-  Dave  Walker,  a  feature  writer  and 
the  business  agent  for  the  Journal'  go  Sun'Times.  columnist  at  the  weekly  Phoenix  New 

Gazette  and  NewS'Sentinel.  Times,  was  appointed  a  TV  writer  at 

Earlier  he  was  city  zone  district  sales  Susan  Marquez,  human  resources  the  Republic. 
manager  and  customer  service  supervi-  director  at  Rohr  Industries,  has  been 
sor  at  the  JournaTGazette  and  region-  appointed  human  resources  director  at 
al  zone  district  sales  manager  at  the  the  Riverside,  Calif.,  Press-Enterprise. 

NewS'Sentinel.  She  succeeds  personnel  director  Bill 

Miller,  who  is  retiring. 

Lloyd  Goodman,  a  professor  at  the  John  Gryka,  who  has  been  per- 
University  of  West  Florida  in  Pensaco-  forming  many  of  the  tasks  of  news  edi- 
la  who  taught  classes  in  new's  writing,  tor  for  more  than  a  year,  was  named 
copy  editing,  newspaper  design  and  news  editor. 

oversaw  the  weekly  student  newspaper,  Michael  Schuerman,  market  re- 
has  been  named  faculty  managing  edi-  search  supervisor  at  the  Press-Enter- 
tor  of  Southern  Illinois  University  at  prise,  was  appointed  market  research 
Carbondale’s  student  newspaper,  the  manager. 


Ralph  Marlin,  publisher/division 
manager  of  Chesapeake  Publishing 
Corp.’s  Southern  Maryland  Division, 
and  Larry  Effingham,  publisher/di¬ 
vision  manager  of  the  Delmarva  Divi¬ 
sion,  have  been  named  vice  presidents 
of  their  respective  divisions. 

Roherl  McAllan,  president  of  Press 
Broadcasting  Co.  Inc.;  Alfred  Celan* 
teni,  vice  president,  corporate  services 
and  chief  financial  officer  of  New  Jer¬ 
sey  Press  Inc.;  and  Mark  Lass,  vice 
president  of  Press  Broadcasting  Co. 
Inc.,  have  been  elected  to  the  New  jer¬ 
sey  Press  board  of  directors. 

Richard  Merena,  vice  president 
of  finance;  W.  Raymond  Oll- 
werther,  vice  president  of  news; 
Stephen  Rice,  vice  president  of  hu¬ 
man  resources;  and  Terry  Whitney, 
vice  president  over  circulation,  who  all 
work  at  the  Asbury  Park  Press,  were 
named  corporate  officers  of  New  jersey 
Press. 


the  most  experienced 
executive  recruiting  Hrm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-6900. 


Kevin  Petersen,  publisher  of  the 
Calgary  (Alberta)  Herald,  has  been 
elected  chairman  of  the  Canadian 
Daily  Newspaper  Association. 
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Other  officers  elected  were  Hunter 
Grant,  co-publisher,  president  and 
general  manager  of  the  Recorder  and 
Times,  Brockville,  Ontario  —  chair¬ 
man-elect;  Gilbert  Lncnsse,  presi¬ 
dent  and  publisher  of  Le  Soleil,  Que¬ 
bec  —  vice  chairman  and  treasurer; 
and  John  Fey  —  president.  Reger 
Landry,  president  and  publisher  of 
the  La  Presse,  Montreal,  is  CDNA  past 
chairman. 

Mike  RIcken,  advertising  director  at 
the  Huntington,  W.Va.,  Herald  Dis¬ 
patch,  was  named  advertising  director 
at  the  Burlington  (Vt.)  Free  Press. 

Tony  DISalve,  major  accounts  adver¬ 
tising  manager  at  the  Tampa  Tribune, 
has  been  appointed  to  the  new  posi¬ 
tion  of  assistant  advertising  director. 

Natalie  Chlszar,  sales  promotion 
manager,  was  named  sales  develop¬ 
ment  manager. 

Jen  East,  a  member  of  the  St.  Peters¬ 
burg  Times  editorial  board  for  nearly 
eight  years,  has  been  named  editor  of 
the  Sunday  Perspective  section. 

He  succeeds  Jeanne  Grinslead, 
who  was  appointed  campaign  editor. 

Nerb  Garrett,  managing  editor  of 
College  Sports  magazine,  has  been  pro¬ 
moted  to  editor. 

He  succeeds  Tern  Valledelme, 

who  accepted  a  sports  position  at  the 
New  York  Post. 

Earlier,  Garrett  was  executive  sports 
editor  at  Forbes  Newspapers,  Somer¬ 
ville,  N.J.,  and  DCl  Publishing,  Re- 
ston,  Va. 

Earl  Maucker,  managing  editor  at 
the  Fort  Lauderdale,  Fla.,  Sun-Sentinel, 
has  been  promoted  to  editor. 

He  succeeds  Gena  Cryar,  who  will 
retire  in  June. 

Raymand  Dallman,  advertising  di¬ 
rector  at  the  Jacksonville  Florida 
Times-Union,  was  named  to  the  newly 
created  position  of  sales  and  marketing 
director. 

Edward  Slingland,  former  president 
and  chief  operating  officer  at  Shopper's 
Guide,  Cherry  Hill,  N.J.,  and  currently 
a  consultant  to  the  newspaper  and 
printing  industries,  has  been  appoint¬ 
ed  chief  executive  officer  of  Certified 
Audit  of  Circulations,  Wayne,  N.J. 

Frank  Blathan,  publisher  and  chair 
of  the  Seattle  Times,  has  been  named 


as  a  member  of  the  board  of  directors 
of  the  Robert  C.  Maynard  Institute  for 
Journalism  Education. 

Denise  Cain  of  USA  Today,  Arling¬ 
ton,  Va.,  has  been  elected  to  the  posts 
of  secretary  and  treasurer  of  the  Ad¬ 
vertising  Media  Executives  Associa¬ 
tion,  Irving,  Texas. 

Other  board  members  elected  in¬ 
clude  Howard  Wilson,  Atlantic  City 
Press,  Pleasantville,  N.J.;  Kevin  Folk, 
National  Geographic  Society,  Wash¬ 
ington,  D.C.;  and  Cheryl  Szluzer, 
Columbus  (Ohio)  Dispatch. 

Kristine  Harlwig,  classified  adver¬ 
tising  manager  at  the  Independent 
Florida  Alligator,  the  student  newspa¬ 
per  serving  the  University  of  Florida 
community  in  Gainesville,  has  been 
promoted  to  the  post  of  retail  advertis¬ 
ing  manager. 

Bob  Ward,  managing  editor  at  the 
Huntsville  (Ala.)  Times,  has  been 
named  editor. 

He  succeeds  Patrick  McCauley, 

who  retired  after  being  editor  since 

1966. 

Peter  Cobun,  assistant  managing 
editor,  was  appointed  managing  editor. 

Michael  Davies,  former  publisher  of 
the  Baltimore  Sun,  has  been  appointed 
managing  director  of  corporate  fi¬ 
nances  at  Legg  Mason  Wood  Walker 
Inc.,  an  investment  banking  firm  based 
in  Baltimore. 

Ian  Cooke,  retail  advertising  manag¬ 
er  at  the  Napa  Valley  Register,  Napa, 
Calif.,  has  been  promoted  to  advertis¬ 
ing  director. 

He  succeeds  Mike  Stansfleld, 

who  became  advertising  director  at  the 
Provo  (Utah)  Herald,  a  sister  Scripps 
League  paper. 


H.R.  ''Rudy"  Redekop,  publisher 
of  the  Thunder  Bay,  Ontario,  Times- 
News  and  Chronicle -Journal,  has  been 
appointed  publisher  of  the  Winnipeg 
Free  Press  in  Manitoba. 

Prior  to  becoming  publisher  in 
Thunder  Bay,  he  was  general  manager 
and  comptroller  in  Winnipeg. 

Diane  Sorensen,  marketing  and 
sponsorship  supervisor  at  Jill  Lloyd  & 
Associates  in  Costa  Mesa,  Calif.,  has 
been  named  Orange  County  public  re¬ 
lations  coordinator  at  the  Los  Angeles 
Times. 

Bruce  Berwick,  vice  president  and 
chief  financial  officer  at  the  Baltimore 
Sun,  has  been  promoted  to  vice  presi¬ 
dent/assistant  to  the  publisher. 

Duane  Schalz,  publisher  of  the  Car- 
son  Press  and  Grant  County  News  in 
Elgin,  was  elected  president  of  the 
North  Dakota  Newspaper  Association 
during  its  annual  convention  in  Grand 
Forks. 

Other  officers  elected  were  Mark 
Carlson,  publisher.  Pierce  County  Tri¬ 
bune  —  first  vice  president;  Allen 
Stock,  publisher,  Foster  County  Inde¬ 
pendent  —  second  vice  president;  and 
Tom  Lovik,  publisher,  Wishek  Star  — 
third  vice  president. 

Marshall  Pickard,  formerly  publish¬ 
er  and  co-owner  of  the  Chattanooga 
(Tenn.)  Business  Journal,  has  been 
named  general  manager  of  the  Quality 
Shopper,  whose  parent  company  is 
Landmark  Community  Newspapers, 
Shelbyville,  Ky. 

Mary  McCoy,  client  marketing  man¬ 
ager  at  the  Wichita  (Kan.)  Eagle,  has 
been  appointed  advertising  and  mar¬ 
keting  director  at  the  Colorado  Daily 
in  Boulder. 


DERKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


185  Oakland,  Suite  210,  Birmingham,  Michigan  48009 
810-646-4230 


Owen  Van  Essen 
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AdvertisM/Promotion 


Ad  express  adds 

limited  color 
capability 

Hopes  to  gain  confidence  of  ad  agencies 


by  Dorothy  Qiobbe 

AD  EXPRESS  INC.  has  added  limited 
color  capability  and  will  apply  its  elec¬ 
tronic  advertising  delivery  service  to 
the  magazine  and  yellow  pages  indus¬ 
tries,  said  ad  eXpress  president  William 
Rilling. 

The  addition  of  color  capability 
opens  “lots  of  new  doors,”  Rilling 
added.  “Not  as  much  in  the  newspaper 
business  because  that’s  not  a  tremen¬ 
dous  need.  But  when  we  begin  to  talk 
about  periodicals,  there  is  tremendous 
interest.” 

Recently,  Science  magazine  complet¬ 
ed  successful  testing  of  ad  eXpress  soft¬ 
ware,  said  Terry  Seiter,  assistant  man¬ 
ager  for  recruitment  advertising  for  Sci¬ 
ence. 

Ad  eXpress  also  is  working  very 
closely  with  Cincinnati  Bell  Yellow 
Pages,  Rilling  said.  “There  is  a  tremen¬ 
dous  amount  of  interest  in  adapting 
our  product  to  the  yellow  pages  indus¬ 
try,  and  it  will  happen,”  he  said. 

Rilling  added  that  while  ad  eXpress 
is  offering  color  capability,  it  is  not  yet 
that  sophisticated. 

“We  can  do  color  work,  but  we  don’t 
recommend  that  it  be  used  other  than 
for  simple  spot  color  or  color  that 
doesn’t  have  very  tight  registration,” 
Rilling  said. 

While  it  explores  applications  for 
other  industries.  Rilling  said  that  ad 
express’s  newspaper  accounts  have 
continued  to  grow. 

Currently,  about  45  newspapers  are 
“live,”  using  ad  eXpress  to  receive  ads. 
An  additional  75  newspapers  have  ad 
eXpress  software  in  place.  Rilling  said. 

But  some  advertising  department 
personnel  say  that  usage  is  sporadic 
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and  that  ad  eXpress  is  used  mainly  as  a 
back-up  in  case  traditional  delivery 
methods  don’t  work. 

“We’ve  been  on  line  since  January 
and  we  haven’t  received  one  ad,”  said 
Rita  Figel,  classified  advertising  man¬ 
ager  of  the  Daily  Southtown  Economist, 
Chicago.  “I  had  hoped  for  this  to  really 
take  off  .  .  .  but  so  far,  I  haven’t  re¬ 
ceived  any  live  copy.” 

Ad  express  software  has  been  in 
place  for  over  a  year  at  the  Dayton 


(Ohio)  Daily  News,  said  Mark  Stange, 
classified  ad  manager. 

“We’re  getting  some  ads;  it  varies  de¬ 
pending  on  the  week  and  volume  of 
business,”  Stange  said.  “It’s  not  a  large 
number  ....  We  basically  use  it  as  a 
back-up  for  employment  advertisers 
who  have  a  late-breaking  need  or  who 
are  out  of  the  area.” 

An  exception  is  the  Boston  Globe, 
which  installed  software  last  Decem¬ 
ber.  Monica  Hubert,  systems  manager 
for  advertising,  said  that  the  volume  of 
ads  received  through  ad  eXpress  has 
increased  steadily.  In  December,  the 
Globe  received  four  ads  through  ad  eX¬ 
press,  seven  in  January,  nine  in  Febru¬ 
ary,  37  in  March,  and  about  40  for 
April. 

“Ad  eXpress  certainly  gives  the  ad¬ 
vertising  agency  different  options 
when  it  comes  to  having  a  correction 
in  an  ad  or  getting  it  in  overnight,” 


said  Pam  Wagner,  telemarketing  super¬ 
visor  of  the  Columbus  (Ohio)  Dis¬ 
patch,  who  added  that  the  Dispatch  re¬ 
ceived  “two  or  three  ads  a  month”  via 
ad  eXpress. 

Wagner  praised  ad  eXpress,  but  said 
that  increased  usage  of  the  system  is 
“up  to  our  clients.” 

“Our  job  is  to  make  the  service 
available  and  to  promote  to  our  adver¬ 
tisers  that  we  have  the  service,”  she 
said. 

A  key  to  increased  usage  is  the  com¬ 
mitment  level  of  advertising  agencies, 
such  as  Nationwide  Advertising  and 
Miller  Advertising. 

Agencies  serve  as  the  conduit  be¬ 
tween  newspapers  and  advertisers,  and 
if  the  agencies  use  ad  eXpress  as  their 
primary  delivery  method,  newspapers 
will  receive  a  much  higher  percentage 
of  ads  via  ad  eXpress. 

One  person  at  a  large  recruitment 
ad  agency  said  that  currently,  only 
about  10  ads  per  week  are  sent  to 
newspapers  via  ad  eXpress. 

“We  just  haven’t  made  the  leap  into 
sending  all  the  ads  electronically,”  said 


the  source,  though  he  predicted  that 
after  the  agency  installs  additional  ma¬ 
chinery,  “in  six  months,  we  will  send  at 
least  half  of  our  ads  through  ad  eX¬ 
press.” 

Rilling  said  many  agencies  interest¬ 
ed  in  ad  eXpress  are  waiting  until  a 
minimum  amount  of  newspapers  are 
on  line  before  they  will  use  ad  eXpress 
as  a  primary  delivery  vehicle. 

“When  we  achieve  this  minimum 
number  of  newspapers,  which  .  .  . 
seems  to  be  100  to  125,”  Rilling  said, 
“these  big  agencies  will  say,  ‘Ad  eX¬ 
press,  you’ve  done  it  for  us;  now  we  can 
use  you  as  our  primary  delivery  vehi¬ 
cle.’  ” 

Rilling  predicted  that  ads  delivered 
through  ad  eXpress  “will  take  off  with 
very  active  use  probably  in  60  to  90 
days.”  At  that  time,  “we  will  have 
about  100  publishers  on  line  and  ready 
to  receive  ads.” 
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Currently,  about  45  newspapers  are  “live,”  using 
ad  express  to  receive  ads.  An  additional  75 
newspapers  have  ad  eXpress  software  in  place. 
Rilling  said. 


Restraining  order 
placed  on  ad  eXpress 


by  Dorothy  Qiobbe 

AS  AD  EXPRESS  Inc.  continues  to  ex¬ 
amine  new  applications  and  opportuni¬ 
ties,  it  will  have  to  contend  with  a  tem¬ 
porary  restraining  order  that  places  re¬ 
strictions  on  the  company’s  ability  to 
sell  shares  or  any  of  its  assets. 

The  restraining  order  was  granted 
last  month  by  a  U.S.  district  court  in 
Illinois  following  a  motion  by  counsel 
for  former  ad  eXpress  co-regional  sales 
managers  Beth  Ann  Sullivan  and  Ter¬ 
rence  Donohoe. 

Earlier  this  year,  the  two  jointly  filed 
a  lawsuit  against  ad  eXpress  for  breach 
of  contract  and  breach  of  fiduciary  duty 
under  Ohio  law. 

The  temporary  restraining  order, 
which  has  been  extended  until  June  9, 
places  restrictions  on  the  company’s 
ability  to  authorize  and/or  issue  any  ad¬ 
ditional  shares  in  the  company  and  also 
forbids  the  selling  of  majority  shares 


by  Dorothy  Qiobbe 

THE  TIMES  MIRROR  Newspaper 
group  will  begin  planning  to  merge  its 
Los  Angeles  and  New  York  selling 
teams,  a  core  group  that  will  eventually 
represent  other  Times  Mirror  news¬ 
papers,  said  Doug  Fox,  vice  president¬ 
marketing  for  the  group. 

“We’re  still  a  part  of  Newspapers 
First  and  will  be  for  some  time,  but  the 
general  intention  is  to  somehow  merge 
the  horsepower  of  the  national  selling 
organizations  at  Newsday  and  the  Los 
Angeles  Times”  Fox  said. 

“We’ve  got  the  clydesdales  on  either 
coast,  in  the  two  major  media  markets 
in  the  country,”  Fox  added. 

“There  was  a  general  belief  that  no 
one  can  represent  themselves  in  the 
local  market  as  well  as  the  individual 
paper  can,  and  this  was  a  chance  to 
consolidate  those  two  major  organiza¬ 
tions  and  see  if  they  can  stimulate 
some  extra  business.” 


and/or  assets  of  ad  eXpress. 

The  motion  was  filed  because,  ac¬ 
cording  to  the  court  papers.  Rilling  and 
individuals  associated  with  Saatchi  & 
Saatchi  advertising  agency,  as  well  as 
Nationwide  Advertising,  have  held  dis¬ 
cussions  about  possible  investment  in 
ad  eXpress,  and  Sullivan  and  Donohoe 
feared  their  equity  in  ad  eXpress  might 
be  diluted. 

Rilling  denied  having  discussions 
with  Saatchi. 

“We  have  talked  only  with  Nation¬ 
wide,  not  Saatchi,”  said  Rilling.  “How¬ 
ever,  Saatchi  are  very  big  supporters  of 
our  service  and  have  been  circulating 
information  about  our  service  world¬ 
wide.” 

Rilling  said  the  restraining  order  is 
“totally  bogus.” 

He  added  that  Donohoe  and  Sulli¬ 
van  are  “two  dissatisfied  ex-employees 
who  are  trying  to  create  a  situation  and 
will  most  likely  he  unsuccessful.” 


Of  the  decision  to  leave  Newspapers 
First,  Fox  said,  “It’s  like  any  other  busi¬ 
ness  decision.  There’s  never  any  really 
one  event  that  makes  you  want  to 
make  a  decision  to  do  one  thing  or  an¬ 
other.  Over  the  normal  course  of 
events,  you  start  reviewing  what  your 
business  options  are,  and  you  always 
try  different  strategies  to  try  to  opti¬ 
mize  your  business.” 

Parade  reports 
record  circulation 

EFFECTIVE  WITH  ITS  July  3  issue. 
Parade  magazine’s  circulation  reaches 
an  all-time  high  of  37,610,000  in  352 
newspapers,  the  insert  reported. 

Papers  that  will  begin  carrying  Pa¬ 
rade  in  coming  weeks  are  the  Chicago 
Tribune;  Sun  News,  Myrtle  Beach,  S.C.; 
Wichita  (Kan.)  Eagle  and  Kingman 
(Ariz.)  Daily  Miner. 


Newspapers  First 
advertiser  set 
for  fall  run 

THE  FIRST  ADVERTISER  in  the 
Newspapers  First  Big  &  Easy  network 
will  schedule  a  fall  run,  pending  Food 
and  Drug  Administration  approval  of 
the  product,  said  Kingsley  Anthony, 
president  and  CEO  of  Newspapers 
First. 

The  product,  for  a  drug/remedy  man¬ 
ufacturer  that  Newspapers  First  has  de¬ 
clined  to  name,  was  to  have  either  a 
spring  or  fall  schedule. 

“It’s  now  scheduled  for  the  fall;  it’s 
still  on  the  books,”  Anthony  said.  “If  I 
had  anything  to  do  with  the  FDA,  1 
might  he  able  to  speed  it  up,  hut  since 
none  of  us  do,  we  have  to  wait  on 
them.” 

He  added  that  so  far,  newspaper 
compliance  with  the  terms  of  the  buy 
has  been  “pretty  damn  good.” 

The  Newspapers  First  one  order/one 
bill  network  is  operating  on  a  three- 
year  pilot  plan  and  is  targeting  drug/- 
remedies  and  beer  advertisers.  The  net¬ 
work  includes  Newspapers  First  clients 
as  well  as  other  newspapers  in  the  top 
50  markets. 

To  qualify  for  membership,  advertis¬ 
ers  must  spend  at  least  $1  million  dur¬ 
ing  13  weeks. 

Simmons  opens 
Western  office 

SIMMONS  MARKET  RESEARCH 
Bureau  Inc.  recently  opened  a  Western 
region  office  in  Los  Angeles  and  ap¬ 
pointed  G.  Erica  Phillips  as  senior  ac¬ 
count  manager. 

Most  recently,  Phillips  was  the  West¬ 
ern  sales  manager  for  VNU  Business 
Information  Services. 

The  new  Simmons  office  is  located  at 
6500  Wilshire  Blvd.,  Los  Angeles,  Calif. 
90048. 

Chicago  Tribune 
selects  ad  agency 

THE  CHICAGO  TRIBUNE  has 
named  Bently,  Barnes  &  Lynn  as  its 
creative  advertising  agency  for  the 
newspaper,  replacing  Griffin  &  Boyle. 

Hal  Riney  &  Partners,  Chicago,  will 
continue  as  the  Tribune’s  media-buying 
agency. 


Times  Mirror  begins  plans 
to  merge  selling  teams 
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News  Tech 

Orders  and 
installations 


System  Integrators  Inc. 

Sacramento,  Calif. 

New  systems  at  four  dailies  and  a 
news  service;  upgrades  for  two  cus¬ 
tomers.  Tribune  Co.’s  300,000'Circula- 
tion  Orlando  Sentinel  is  putting  in  the 
RISC-based  Advertising  Synthesis  66 
and  the  SQL-based  Synthesis  Classi¬ 
fied  Pagination  (SCP)  systems,  includ¬ 
ing  85  Windows-based  RoadRunner 
workstations. 

Graphics  scanned  from  Macintosh 
workstations  will  be  brought  into  Syn¬ 
thesis  66  via  the  SllMac  Tandem-Mac 
interface.  Output  will  be  through  Sll’s 
Sun-based  SCOOP  OPl  PostScript 
output  management  system. 

Three  Gannett  dailies  bought  Syn¬ 
thesis  66  XR  systems,  which  use  the 
Tandem  KlOO  Series  Himalaya  as  a 
server  for  mid-sized  papers  paginating 
on  Macintoshes. 

The  St.  Cloud  (Minn.)  Times  will 
get  new  editorial  and  advertising  sys¬ 
tems  (46  RoadRunner  clients)  and  the 
Mac-based  Page  Director  from  Man* 
aging  Editor  Software,  using  the 
SllQuest  Quark  XTension. 

For  paginating  ad  pages  from  dum¬ 
mies  created  with  Managing  Editor’s 
Ad  Director  software,  the  paper  will 
use  Mac-based  Page  Integrator  Classi¬ 
fied  Pagination  software  from  Pen- 
grass,  with  the  SllMac  Tandem  in¬ 
terface. 

St.  Cloud  will  also  get  Mac-based 
MasterPilot  with  8mm  cartridge  tape 
system  for  unattended  backup  and  au¬ 
tomated  operations  monitoring.  Nine- 
and  10-station  66  XR  systems  will  go 
into  the  ad  departments  at  the  Elmira, 
N.Y.,  Star-Gazette  and  Lafayette,  Ind., 
Journal-Courier,  respectively. 

Both  will  paginate  classified  pages 
dummied  in  Ad  Director  using  the 
Pongrass  software  and  SllMac. 

The  New  Zealand  Press  Association 
will  install  Editorial  Synthesis  66  at  its 
Wellington  headquarters  and  three  bu¬ 
reaus.  NZPA  cooperative  will  also  get 
Sll’s  LASR  electronic  library.  The  sys¬ 


tem  will  run  37  OS/2-based  MTX 
client  workstations  on  an  Ethernet 
LAN  tied  to  a  Tandem  K-122  RISC- 
based  NonStop  server. 

Upgrading  to  Synthesis  66  are  the 
NeivS'Gazette,  Champaign-Urbana, 
111.,  and  Torrance-based  Copley  Los 
Angeles  Newspapers,  which  publishes 
three  dailies.  The  News-Gazette  will 
replace  its  10-year-old  Sll  system  with 
a  66  XR,  while  using  Sll  terminal  con¬ 
troller  software  to  retain  its  Coyote  ter¬ 
minals.  The  sale  includes  the  SllMac 
interface  and  the  LASR  library  for  au¬ 
tomatic  and  searchable  archiving. 

With  its  RISC-based  system,  Copley 
Los  Angeles  will  use  Integrated  News 
Layout  for  editorial  pagination.  Also 
going  in  are  Mac-based  AdSpeed  for 
display  ad  makeup  and  SCOOP  to 
manage  output. 

Baseviaw  Products  Inc. 

Ann  Arbor,  Mich. 

Macintosh-based  publishing  systems 
for  Barbados’  Daily  Nation  and  Sunday 
Sun  (ClassManager/Plus,  ClassFlow 
and  editorial  XTensions  for  pagination 
in  QuarkXPress,);  Branson  (Mo.)  Bea¬ 
con  (addition  of  ClassManager/Plus, 
ClassFlow  to  DisplayManager,  News- 
Edit);  Seguin  (Texas)  Gazette-Enter¬ 
prise  (NewsEdit,  pagination,  WireMan- 
ager  wire  capture  and  sort,  CommLink 
file  transfer,  ClassManager/Plus,  Class- 
Flow,  hardware);  Huntington  (Ind.) 
Herald-Press  (CirculationPro  database 
and  distribution  and  preprint  modules 
for  scheduling,  tracking  and  zoning); 
Daily  lowegian,  Centerville,  Iowa 
(News  Edit,  pagination,  CommLink, 
ClassManager/Plus,  ClassFlow);  Boli¬ 
var  Commercial,  Cleveland,  Miss. 
(NewsEdit,  Wire-Manager,  XTensions, 
ClassManag-er/Plus,  ClassFlow); 
Ohio’s  Kenton  Times  and  Upper  San¬ 
dusky  Daily  Chief  Union  (NewsEdit, 
WireManager,  XTensions,  ClassMan¬ 
ager/Plus,  Remote  Merge  for  classi¬ 
fieds,  ClassFlow,  CommLink);  Bermu¬ 
da  Sun,  Hamilton  (DisplayManager); 


Sparta  (Tenn.)  Expositor  (NewsEdit, 
ClassManager/Plus,  pagination  XTen¬ 
sions,  CommLink);  El  Vocero  de  Puer¬ 
to  Rico,  San  Juan  (ClassManager/Plus, 
ClassFlow,  WireManager);  Natchez 
(Miss.)  Democrat  (ClassManager/Plus, 
ClassFlow);  Centralia  (111.)  Sentinel 
(IQue  editorial,  with  WireManager, 
NewsEdit,  pagination  XTensions, 
ClassManager/Plus,  ClassFlow); 
Scottsboro  (Ala.)  Daily  Journal  (Class¬ 
Manager/Plus,  ClassFlow,  hardware); 
Vineyard  Gazette,  Edgartown,  Mass., 
and  Wayne  County  Outlook,  Monti- 
cello,  Ky.  (editorial,  classified,  pagina¬ 
tion);  Salem  (Ind.)  Leader  (NewsEdit, 
XTensions,  ClassManager/Plus,  hard¬ 
ware);  Tahlequah  (Okla.)  Daily  Pictori¬ 
al  Press,  Batavia,  Ohio  Clermont  Sun 
and  Princeton,  Ky.,  Times  Leader, 
(Class-Manager/-Plus);  Clanton  (Ala.) 
Advertiser  (ClassFlow). 

Seftwara  Consulting  Services 

Nazareth,  Pa. 

SCS/Layout-8000  for  the  Star- 
Ledger,  Newark,  N.J.,  Charlotte  Ob¬ 
server,  New  Britain,  Conn.  Herald, 
Beaver  County  (Pa.)  Times,  Tribune 
Publishing  Co.,  Lewiston,  Idaho,  Con¬ 
tra  Costa  Times,  Walnut  Creek,  Calif., 
Colorado  Springs  Gazette-Telegraph, 
and  in  South  America,  Clarin,  Buenos 
Aires,  and  Brazil’s  Folha  de  Sao  Paulo. 

The  layout  software  also  has  been 
installed  at  the  Chicago  Tribune  in  a 
new  Unix  version  for  Sun-based  sys¬ 
tems,  the  17th  platform  for  the  prod¬ 
uct,  according  to  SCS. 

SCS/LinX  news  pagination  for  the 
Monitor,  Concord,  N.H.,  Star-Phoenix, 
Saskatoon,  Saskatchewan,  St.  Peters¬ 
burg  Times  and  Tupelo’s  Northeast  Mis¬ 
sissippi  Daily  Journal. 

The  Contra  Costa  Times  and  the 
Daily  News-Miner,  Fairbanks,  Alaska, 
bought  SCS/WebPresser  systems  for 
determining  web  leads;  the  Star-Ledger 
bought  SCS/Newsprint  Inventory  soft¬ 
ware;  the  Express-Times,  Easton,  Pa., 
added  backup  hardware  for  its  Layout- 
8000. 

Custom  program  enhancements 
were  written  for  the  Los  Angeles 
Times,  New  York’s  el  diario/la  prensa, 
Cleveland  Plain  Dealer,  News-journal 
Corp.,  Daytona  Beach,  Fla.,  and 
LeDroit,  Ottawa,  Ontario.  Hardware 
upgrades  went  to  10  customers  in  sev¬ 
en  states,  the  U.S.  Virgin  Islands  and 
Venezuela. 
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Blevins  Harding  completes 
work  in  Wenatchee 


Coddbarrelt  Associates  Inc. 

Providence,  R.I. 

TintPrep  PhotoStrip  systems  at 
Consorcio  Interamericano  de  Comuni- 
cacion  for  its  Reforma,  Mexico  City, 
and  El  Norte,  Monterrey.  Both  papers 
use  TintPrep  to  combine  four-color  im¬ 
ages  with  scanned  mechanical  board 
art  and  pages  generated  in  page  layout 
programs.  Color  is  then  added  and 
complete  pages  are  stripped  up  on  the 
TintPrep  system,  separated  with 
TintScript  and  output  to  film. 

Publishing  Partners 
International 

Manchester,  N.H. 

Advertising  system  at  the  Eagle  Tri¬ 
bune,  Lawrence,  Mass.,  for  classified, 
retail,  production  and  accounting  ac¬ 
cess  to  all  ad  orders  and  account 
records  from  any  networked  worksta¬ 
tion. 

Retail  order  entry  gives  production 
on-line  forecasting  and  tracking  capa¬ 
bilities.  Classified  allows  staffers  to  en¬ 
ter  liner  and  display  ads  on  the  same 
workstation.  Fully  paginated  pages  are 
output.  Receivables  provides  immedi¬ 
ate  access  to  account  history  and  con¬ 
tract  status. 

PPl’s  system  has  all  accounting  func¬ 
tions  for  transient  billing,  monthly 
statements,  contract  and  credit  man¬ 
agement,  and  reporting.  The  PC-based 
client-server  system  for  Windows  uses 
Microsoft  Excel  spreadsheet,  Lotus 
AmiPro  for  WYSIWYG  text  entry  and 
Novell  networking  and  database  soft¬ 
ware. 

Foley,  Torregiani  &  Associates 
Inc. 

Londonderry,  N.H. 

Universal  Translation  Interface  from 
Northweed  Publishing  Systems 
Inc.,  Merrimack,  N.H.,  with  CLIP- 
Plus  Classified  Logo  Insertion  Program 
and  Logo  Management  System,  inte¬ 
grated  via  PC/gateway  with  the  New 
York  Times  classified  ad  system  to  pro¬ 
duce  PostScript  classified  pages  that 
incorporate  advertisers’  logos. 

The  Font  Bureau  Inc.,  Boston, 
created  PostScript  fonts  that  match 
traditional  Times  classified  fonts. 

UTl  software  converts  paginated 
classified  output  data  from  traditional 
typesetter  code  (APS-5  ICL  at  the 
Times)  to  PostScript.  Running  on  the 
same  PC,  CLIP-Plus  recognizes  the 
front-end  system’s  calls  for  logos  and 
retrieves  the  logos  from  a  pair  of  file- 
servers.  The  Times  will  scan  advertis¬ 
er-supplied  art  for  storage  in  TIFF  and 


BLEVINS  HARDING  GROUP  com¬ 
pleted  work  to  devise  the  most  effective 
method  for  the  Wenatchee  (Wash.) 
World  to  expand  at  its  current  site,  with 
an  option  for  some  added  property. 

Afer  the  programming  phase,  which 
evaluated  the  paper’s  five-  and  10-year 
needs,  various  masterplans  were  devel¬ 


oped  to  show  how  growth  and  new 
business  opportunities  could  be  han¬ 
dled  and  to  seek  ways  to  improve  oper¬ 
ations  and  reduce  materials  handling. 

The  initial  study  serves  as  a  bench¬ 
mark  to  determine  if  the  paper’s  needs 
might  better  be  met  by  off-site  options, 
which  BHG  continues  to  evaluate. 


The  BILL  MATTHEW  Company 

is  proud  to  announce  the  appointment 
of  two  Broker/ Associates  as  Vice-Presidents. 


We  are  very  fortunate  to  have  Bob  Grimm 
join  us  after  having  been  associated  with  and 
recently  retired  as  Senior  Vice-President  of 
THE  PADUCAH  (KY)  SUN  after  45  years  of 
service.  His  experience  and  knowledge  of  all 
phases  of  the  newspaper  business  will  be 
tremendously  helpful  should  you  wish  to 
buy  or  sell  a  property. 

BOB  GRIMM 

can  be  reached  at 
4061  Court  Avenue 
PADUCAH,  KY  42801 
Phone:  502-443-7088 


Tim  Matthew  has  been  associated  with  daily 
and  weekly  newspapers  for  over  20  years, 
most  recently  as  publisher  for  the  past  12 
years  of  the  GADSDEN  COUNTYTIMES  in 
Quincy,  FL.  A  former  President  of  Florida 
Press  Association  and  member  of  the  board 
of  National  Newspaper  Association,  he  also 
has  been  active  in  other  organizations  such 
as  FAPA,  IFPA,  ltdand  and  SNPA. 

TIM  MATTHEW 

can  be  reached  at 
13714  Walbrooke  Drive 
TAMPA,  FL  33624 
Phone:  813-968-3161 


The  BILL  MATTHEW  Company 

conducts  professional,  confidential  negotiations  for  sale  and  purchase  of  highest  quality 
daily  and  weekly  publications  in  the  country.  Before  you  consider  sale  or  purchase  of  a 
property,  you  should  contact  us.  Thank  you.  No  obligation  of  course. 

The  BILL  MATTHEW  Company 


P.O.  Box  3364 

Qearwater  Beach,  FL  34630 
Phone:813-733-8053 


129  Buena  Vista  Dr.  S. 
Dunedin,  FL  34698 
Fax:813-734-5142 
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News  Tech 


Vendors^  appointments 

Who's  where  at  newspapers’  suppliers 


Robert  Swift  was  appointed  presi' 
dent  of  Rockwell  Graphic  Systems, 
Westmont,  Ill.,  replacing  24'year  Rock¬ 
well  International  Corp.  veteran  Frank 
McKay,  who  the  company  said  will  re¬ 
turn  to  Europe  to  pursue  personal  busi¬ 
ness  interests. 

Since  joining  Rockwell  in  1980, 
Swift  has  held  numerous  positions  in 
marketing,  operations  and  general 
management.  Now  responsible  for  the 
printing  equipment  manufacturer’s 
global  operations,  he  last  served  as  se¬ 
nior  vice  president  of  Rockwell  Au¬ 
tomation’s  Allen-Bradley  Applied  Sys¬ 
tems  Group. 

Rockwell  chairman  and  CEO  Don¬ 
ald  Beall  said  the  appointment  “capi¬ 
talizes”  on  the  existing  “synergy”  be¬ 
tween  Allen-Bradley  controls  and 
Rockwell  printing  technologies. 

Mike  McGeady,  who  began  his  ca¬ 
reer  with  Hall  Processing  Systems  in 
1977,  has  returned  to  the  Westlake, 
Ohio,  company  as  its  sales  director, 
overseeing  five  North  American  terri¬ 
tories  and  overseas  representatives. 

Before  rejoining  Hall,  a  Scripps 
Howard-Rockwell  joint  venture, 
McGeady  was  a  regional  sales  manager 
for  GMA.  During  14  years  at  Hall  he 
worked  in  machine  design,  mechanical 
engineering,  project  management  and 
regional  sales. 

Robert  "Ed"  Easley  was  named 
national  accounts  manager  at  Atex 
Publishing  Systems  Corp.,  Bedford, 
Mass.,  where  he  works  closely  with 
personnel  within  large  newspaper  pub¬ 
lishing  groups  and  reports  directly  to 
Barry  Truitt,  Atex  America  Operations 
sales  vice  president.  Easley  rejoined 
Atex  three  years  ago. 

As  MIS  director  at  the  defunct 
Washington  Evening  Star,  Easley 
helped  develop  TalStar  Computer  Sys¬ 
tems,  a  joint  venture  of  the  Star  and 
Talcott  Computer  Leasing. 

He  joined  TalStar  in  1971,  managing 
hardware  and  software  development, 
then  moved  into  sales,  where  he  rose 
to  national  sales  manager.  He  took  the 


job  of  regional  sales  manager  at  Atex 
in  1980,  rose  to  national  sales  manager 
for  newspapers  and  was  promoted  to 
major  account  opportunities  director. 

By  1985  he  was  serving  as  national 
sales  manager  at  System  Integrators 
Inc.  Three  years  later  he  moved  to  In¬ 
tegrated  Newspaper  Systems  Interna¬ 
tional  as  sales  and  marketing  director, 
where  he  also  advised  on  company 
structure  and  product  development. 

James  Chapman  was  appointed 
president  of  Users  Sierra  Group,  the 
San  Antonio-based  supplier  of  newspa¬ 
per  circulation  information  systems. 
He  remains  a  partner  at  Texas  Out¬ 
bound  Inc.,  the  newspaper  circulation 
telemarketing  vendor  he  founded. 

Before  joining  USG,  Chapman 
worked  for  other  newspaper  industry 
suppliers  and  held  executive  positions 
at  Knight-Ridder  and  Times  Mirror. 

Marlin  O'Brien  was  named  presi¬ 
dent  of  Boise  Cascade  Canada  Ltd., 
which  combines  the  majority  of  Boise 
Cascade  Corp.  newsprint,  uncoated 
groundwood  and  related  assets  in  an 
independently  managed  and  funded 
company.  He  had  worked  since  1976 
for  Boise  Cascade,  rising  to  president 
of  Boise  Cascade  Canada  in  1986. 

Before  taking  over  the  new  company 
on  April  1,  the  chemical  engineer  was 
operations  vice  president  of  Prince  Al¬ 
bert  Pulp  and  Paper,  a  Weyerhaeuser 
subsidiary  he  joined  in  1990. 

Others  joining  Boise  Cascade  Cana¬ 
da  were  David  Gadda,  finance  and 
administration  vice  president,  and 
Robert  Merrill,  sales  and  marketing 
senior  vice  president.  Both  were  Boise 
Cascade  executives. 

As  part  of  a  marketing  and  product 
planning  realignment,  AM  Graphics, 
Dayton,  Ohio,  named  Pete  Tatsi* 
nari  newspaper  product  programs  di¬ 
rector  and  Mark  Scheibeihut 
bindery  product  programs  director. 
Both  report  to  president  Dick  Bonnie. 

Tassinari  began  his  14-year  career  at 
AM  working  in  various  engineering 


capacities,  including  manager  of  news¬ 
paper  engineering.  He  left  to  join  Hei¬ 
delberg  Harris  Inc.  as  post-press  devel¬ 
opment  manager.  Scheibelhut’s  back¬ 
ground  includes  nine  years  in 
engineering  and  technical  manage¬ 
ment  at  a  commercial  printer  and  engi¬ 
neering  and  production  management 
positions  at  Proctor  &.  Gamble. 

John  Baraczek  is  now  eastern  re¬ 
gional  manager  at  Hoechst  Printing 
Products  North  America,  Somerville, 
N.J.,  with  responsibility  for  plate  and 
proofing  material  sales. 

Most  recently  with  Eastman  Kodak 
Co.,  Baraczek  has  22  years  experience 
in  graphic  arts  sales  and  management. 

Darrell  Clements  and  Bob 
Sanders  are  new  Sho-Rack  territory 
sales  consultants  for  Kaspar  Wire 
Works,  Shiner,  Texas. 

Working  18  years  for  newspapers  in 
three  states,  most  recently  as  corporate 
circulation  director  for  Independent 
Media  Group,  Chippewa  Falls,  Wise., 
Clements  serves  the  northern  Plains 
states  and  adjacent  areas  of  Canada. 

Sanders,  who  serves  Indiana  and 
Ohio,  had  been  circulation  director  for 
the  Palladium' I  tern,  Richmond,  Ind. 
He  worked  in  the  newspaper  industry 
for  28  years  and  is  a  member  of  the 
Central  States  Circulation  Managers 
Association. 

Ultre*,  a  Linotype-Hell  company  in 
Melville,  N.Y.,  appointed  Douglas 
Kusika  manufacturing  director, 
James  Marlin  sales  director  and 
Darryl  Tfaden  business  planning  di¬ 
rector.  All  report  to  vice  president  and 
general  manager  David  Green. 

Martin,  who  has  served  as  Ultre* 
sales  manager,  will  get  an  expanded 
staff.  His  12  years’  experience  in  sales, 
marketing  and  management  include 
earlier  work  at  Litton  Industries.  Hired 
to  replace  Jay  Quinn,  who  retired, 
Kustka  was  operations  vice  president  at 
Radyne  Corp.  and  earlier  worked  for 
Codenoll  Technology  Corp.  and 
Ungermann-Bass. 

A  co-founder  of  CText  Inc.,  (83) 
Ann  Arbor,  Mich.,  Tjaden  was  hired 
away  from  Linotype-Hell,  where  he 
served  as  worldwide  OEM  sales  and 
marketing  business  development  man¬ 
ager  since  1992.  At  Ultre*  he  concerns 
himself  with  medium-  and  long-term 
strategic  planning. 
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TT here  1  was:  an  American  in  Darm¬ 
stadt,  Germany,  a  byte  or  two  from  the 
Autobahn,  their  famed  high-speed 
highway.  I  had  been  invited  to  be  Des¬ 
ignated  Hitter  (DH)  for  the  Initiative 
for  Newspaper  Editorial  Supplements 
Media  Concepts  (INES),  the  new  new 
media  affiliate  IFRA,  the  international 
newspaper  trade  association. 

There  I  was;  surrounded  by  some  of 
the  brightest  minds  in  the  European 
newspaper  industry  —  editors  and 
publishers  and  reporters  and  chief  in¬ 
formation  officers  from  newspapers  in 
England,  Germany,  Norway,  and  Den¬ 
mark  —  but  they  were  dozing  off. 

I  had  used  up  all  the  surefire  buzz 
words  that  1  thought  were  sure  to  work 
on  a  European  newspaper  audience.  I 
figured  I  would  be  all  set  with  a  couple 
of  interactives,  a  few  multimedias,  and 
a  handful  of  integration.  But  I  was  as 
good  as  lost  in  the  Black  Forest  of 
buzzwords,  because  the  Europeans 
have  seen  it  all  come  and  go  before. 

Thank  goodness  for  Owen  Young- 
man,  the  features  editor  of  the  Chicago 
Tribune,  who  kept  the  Darmstadt  audi¬ 
ence  awake  with  the  real-world  tribula¬ 
tions  of  the  Tribune  Co. 

And  thank  goodness  for  Walt  Dis¬ 
ney  and  synergy.  In  Darmstadt,  the 
mere  mention  of  Disney  and  synergy  in 
the  same  sentence  worked  that  old 
Disney  magic. 

“Walt  Disney  actually  has  a  synergy 
department,”  I  said.  “They  actually 
have  a  staff  of  something  like  60  peo¬ 
ple  who  do  nothing  but  try  to  create 
synergy  for  their  products.” 

Newspaper  people  assembled  for  the 
INES  meeting  wrote  down  those  mag- 


Conniff  can  be  contacted  directly  at 
(802)  860-1411  (phone);  (802)  862- 
4699  (fax)  or  MCONNIFFaol.com 
(Internet) 


ic  words  like  they  were  the  keys  to  the 
kingdom. 

And  why  not?  1  was  the  DH  on  an 
INES  session  called  “Creating  synergy 
between  the  printed  newspaper  and  an 
electronic  supplement.” 

I  had  seen  Disney  on  everything 
from  diaper  dandies  in  Darmstadt  to  a 
megastore  in  downtown  Frankfurt.  To 
make  sure  my  synergistic  statement  was 
not  make-believe,  I  called  the  Disney 
Co.  stateside  to  double-check. 

Yes,  there  is  a  synergy  department  at 
Disney.  But  why,  I  wondered,  would 
the  mere  concept  of  a  department  for 
synergy  be  enough  to  make  the  news¬ 
paper  people  in  Europe  wake  up  and 
smell  the  bacon,  sausage  and  brat- 
wurst? 

In  the  States,  the  word  synergy  has 
always  been  a  victim  of  bad  press. 
There  was  a  time  in  the  1980s  when 
peripatetic  conferencegoers  would  try 
to  guess  how  many  synergies  you  could 
fit  into  three  different  tracks,  the 
bored  equivalent  of  counting  jelly 
beans  in  a  jar. 

In  the  ’90s,  synergy  has  gone  the 
way  of  artificial  intelligence:  rarely 
heard  and  almost  never  seen.  Free¬ 
lance  trend-spotters  have  been  known 
to  sit  through  entire  days  of  new  media 
conferences  without  hearing  the  word. 

il^^uring  the  Darmstadt  give  and 
take,  it  was  clear  even  to  an  American 
stuffed  with  schnitzel  that  interactive 
multimedia  or  any  combination  there¬ 
of  was  going  to  break  down  most  of  the 
traditional  walls  between  reader,  news¬ 
paper  and  advertiser. 

It  was  painfully  clear  that  the  street- 
smart  fin  de  siecle  journalist  will  have 
to  be  equally  adept  at  rewrite,  report¬ 
ing,  doing  radio  spots,  answering 
electronic  mail,  conducting  bulletin 
boards,  talking  on  television  —  and 
the  fine  art  of  carrying  a  camera  along 


with  pad,  pencil  and  tape  recorder. 

The  journalist  of  the  future  will  have 
to  be  a  synergistic  animal. 

The  Tribune  Co.  is  one  of  the  few 
outposts  of  unabashed  synergy  in  the 
United  States.  Youngman  is  the  fea¬ 
tures  editor  there,  for  example,  but  he 
also  has  significant  responsibilities  for 
the  content  that  appears  on  Chicago 
Online.  As  readers  of  E&P  know.  Tri¬ 
bune  has  done  everything  in  its  power 
to  cross-pollinate  its  print,  on-line, 
CD-ROM,  television  and  Interactive 
Television  (ITV)  initiatives.  Tribune 
has  done  everything  but  start  up  a  cor¬ 
porate  synergy  department. 

I  realize  the  idea  of  wizardy  and  a 
synergy  department  sounds  trendy  and 
touchy-feely  —  but  hey,  what  do  you 
expect:  I  used  to  play  on  the  Ben  & 
Jerry’s  basketball  team. 

Like  Disney  before  the  Mighty 
Ducks,  newspapers  have  an  invaluable 
franchise  and  hrand-name  that  they 
have  not  even  begun  to  exploit  across 
the  media. 

As  INES  head  Frederick  Burkhardt 
put  it:  “Very  often,  imagination  is  fired 
by  need.” 


SEC  data  on  line 

MEAD  DATA  CENTRAL  and  Disclo¬ 
sure  Inc.  announced  plans  to  offer  Dis¬ 
closure’s  Securities  and  Exchange  Com¬ 
mission  filings  over  Mead’s  online  infor¬ 
mation  services. 

The  agreement  will  allow  subscribers 
to  the  Lexis  and  Nexis  information  ser¬ 
vices  to  search  SEC  documets. 

For  more  information,  contact 
Mead’s  John  Cole  at  (513)  865-7882  or 
Disclosure’s  William  O’Conor  at  (301) 
951-1416. 
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Syndicating  NIE 
supplements 

Knight- Ridder's  systematic  approach 
to  marketing  Newspaper  in  Education 
supplements  appears  to  be  paying  off 


by  Mark  Fitzgerald 

THREE  YEARS  AFTER  its  launching, 
Knight'Ridder  Inc.’s  systematic  ap¬ 
proach  to  marketing  Newspaper  in  Ed¬ 
ucation  supplements  appears  to  be 
paying  off. 

Knight-Ridder  Productions,  a  Lex¬ 
ington,  Ky. -based  subsidiary  of  the  Mi¬ 
ami-based  chain,  has  more  than  100 
newspaper  customers  for  its  NIE  sup¬ 
plements. 

Newspapers  taking  the  supplements 
range  from  the  8,700-circulation 


Union-Record  in  Milledgeville,  Ga.,  to 
the  372,000-circulation  San  Diego 
Union-Tribune. 

Knight-Ridder  Productions  (KRP) 
sells  to  NIE  programs  regardless  of  the 
affiliation  of  the  local  newspaper,  says 
Bekki  Franklin,  KRP  production  sales 
coordinator. 

“From  the  start  of  this  we  targeted 
non-Knight-Ridder  papers  along  with 
Knight-Ridder  newspapers,”  Franklin 
said.  KRP’s  initial  success  is  all  the 
more  remarkable  given  the  remarkably 
small  penetration  that  newspaper 
chains  have  achieved  in  marketing 
NIE  products. 

Several  big  chain-owned  papers 
have  been  successful  in  marketing  in¬ 
dividual  supplements,  but  attempts  to 
go  farther  have  never  really  worked  out 


before. 

Tribune  Co. -owned  Chicago  Tri¬ 
bune,  for  instance,  has  had  consider¬ 
able  success  selling  many  of  its  NIE 
supplements  to  other  newspapers. 

But  these  supplements  tend  to  sell 
themselves. 

“Very  often  what  happens  is  a  news¬ 
paper  will  ask  for  the  material  either 
because  they  have  seen  it  displayed 
somewhere,  for  instance  at  an  NIE 
conference,  or  they  call  us  and  say,  ‘Do 
you  have  anything  on  [a  particular  sub¬ 
ject]?’  Or  they  read  about  it  in  a  trade 


publication,”  said  Helen  Lightstone- 
Bloch,  education  services  manager  of 
the  Tribune. 

The  Tribune  products  have  been  so 
successful  that  some  years  ago  the 
newspaper  decided  it  would  try  to  mar¬ 
ket  them  systematically,  Lightstone- 
Bloch  said. 

The  idea  more  or  less  died  aborning 
amid  the  difficulty  of  trying  to  start  a 
new  enterprise  while  servicing  the  Tri¬ 
bune’s  extensive  NIE  effort  throughout 
the  Chicago  area. 

“It’s  just  very  hard,  very  hard  for  NIE 
people  to  find  the  time,”  she  said. 

At  KRP,  Bekki  Franklin  agrees. 

“You  really  have  to  have  someone 
dedicated  to  just  this,”  she  said. 

KRP’s  supplements  grew  out  of  the 
longtime  NIE  program  at  the  Lexing¬ 


ton  Herald-Leader. 

The  newspaper’s  supplements 
proved  an  easy  fit  because  they  had  al¬ 
ways  been  written  from  a  more  nation¬ 
al  perspective  —  and  did  not  concen¬ 
trate  on  Lexington  themes,  Franklin 
said. 

Still,  the  supplements  involve  heavy 
use  of  the  newspaper,  said  Terri  Darr 
McLean,  KRP  special  projects  coordi¬ 
nator. 

That’s  true  even  when  it  an  event 
would  seem  difficult  to  match  with 
newspaper  reading,  McLean  said. 

“For  instance,  we  did  a  special  sup¬ 
plement  [in  1992]  on  the  500th  an¬ 
niversary  of  Columbus,  and  even 
though  it  wasn’t  quite  as  easy  to  tie 
into  newspapers,  still  about  50%  of  the 
activities  involved  the  newspaper,” 
McLean  said. 

During  the  school  year,  KRP  pro¬ 
duces  about  six  to  eight  supplements, 
which  are  offered  individually  or  as  a 
set. 

The  tabloid  supplements  run  12  to 
24  pages  and  center  on  a  single  theme. 

Recent  titles  included  “Newspaper 
Math,”  “Let’s  Write”  and  “Geography: 
America  Coast  to  Coast.” 

KRP  sends  camera-ready  mechani¬ 
cals  for  newspapers  to  print  them¬ 
selves.  The  modular  design  allows  cus¬ 
tomer  newspapers  to  insert  their  own 
logos,  local  editorial  material  and 
recognition  of  local  NIE  sponsors. 

KRP  can  also  print  and  deliver  the 
supplements.  That,  for  instance,  is  how 
the  Union-Record  takes  them. 

“We’re  a  very  small  paper,  so  it’s  a 
convenience  to  have  them  prepared,” 
circulation  director  Wendell  Spivey 
said. 

Supplements  are  priced  based  on  a 
newspaper’s  circulation  and  the  num¬ 
ber  of  supplements  ordered. 

KRP’s  main  selling  point  to  NIE  co¬ 
ordinators  is  that  prepared  supple¬ 
ments  free  them  up  for  other  NIE 
work. 

“Knight-Ridder  Productions  does  all 
the  research,  writing,  design  and  art¬ 
work  —  tasks  that  once  took  so  much 
effort  that  NIE  coordinators  had  little 
time  to  do  anything  else,”  KRP’s 
Franklin  said.  “Now  they  can  provide 
supplements  and  still  have  time  to 
work  with  teachers,  sponsor  work¬ 
shops,  and  do  all  the  other  things  NIE 
programs  do  best,”  she  added.  ■ES'P 


“Knight-Ridder  Productions  does  all  the  research, 
writing,  design  and  artwork  —  tasks  that  once 
took  so  much  effort  that  NIE  coordinators  had 
little  time  to  do  anything  else,”  KRP’s 
Franklin  said. 
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NIE  on  line 

Service  for  kids  takes  newspaper 
electronic,  and  much  more 


by  Qeorge  Qarneau 

THE  RALEIGH,  N.C.,  News  &  Ob¬ 
server  has  come  up  with  a  new  way  to 
interest  kids  in  the  newspaper:  Put  ’em 
on  line  at  school  and  add  some  fun. 

The  newspaper  and  a  locally-based, 
long-distance  phone  company,  BTI, 
created  Nando  Land,  an  interactive 
on-line  information  service  offered  for 
free  to  schools  around  the  state.  It 
gives  students  access  to  an  abbreviated 
version  of  the  newspaper,  the  Internet 
computer  network  and  an  imaginary 
town  of  their  own  in  the  computer 
realm  called  cyberspace. 

“With  Nando  Land,  students  can 
read  tomorrow’s  headlines  in  the  News 
&  Observer,  call  up  the  complete 
works  of  Edgar  Allen  Poe,  or  search 
the  World  Book  Encyclopedia  with  the 
touch  of  a  button,”  said  Frank  Daniels 
III,  News  &  Observer  executive  editor. 

Developed  by  the  News  &  Observ¬ 
er’s  new  media  department,  Nando 
Land  allows  students  across  the  state  to 
communicate  with  their  peers  around 
the  world  using  bulletin  boards  on  In¬ 
ternet  and  the  Kidslink  electronic  mail 
service. 

“This  service  opens  the  information 
highway  to  all  students  in  the  state, 
connecting  them  to  the  largest  media 
center  in  the  world,”  North  Carolina 
Gov.  James  B.  Hunt  Jr.  said  at  a  news 
conference  announcing  the  service. 

Locally,  it  provides  access  to  the 
county  library’s  book  catalogue,  major 
literary  works,  information  on  the 
state  and  reference  material. 

Additionally,  multi-user  domains 
(MUDs)  on  Internet  let  users  create 
imaginary  “virtual  communities.”  On 
Nando  Land,  the  MUD  is  called  Me¬ 
tropolis,  and  it  is  a  town  whose  charac¬ 
teristics  students  determine. 

BTI  president  Pete  Loftin  said  most 
state  schools  have  computers  but  do 
not  fully  utilize  information  networks 
because  of  the  hourly  charges  or  the 
lack  of  software  for  students. 

“We  believe  this  project  eliminates 
those  barriers,”  he  said. 

Schools  need  basic  Macintosh  or 
IBM-compatible  personal  computers, 
modems,  color  monitors  and  of  course 


phone  service  to  get  Nando  Land.  The 
newspaper  and  phone  company  are 
sharing  the  costs  of  development  and 
of  installing  point-of-presence  hookups 
so  that  schools  around  the  state  can 
dial  local  numbers,  instead  of  long  dis¬ 
tance,  to  tap  into  the  service. 

The  companies  also  donated  Nando 
Land  software  to  the  state  special  edu¬ 
cation  project  and  a  statewide  network 
of  nonprofit  groups. 

Nando  Land  already  has  3,000  kids 
on  line  at  between  nearly  40  schools, 
and  it  plans  to  add  sound  and  video  to 
the  on-line  version  of  the  newspaper 
to  create  what  could  be  the  nation’s 


News  &  Observer  customers,  on  paper 
and  on  line. 

Schlukbier  says  the  News  &  Observ¬ 
er  is  taking  the  long  view,  a  10-year 
plan.  With  the  much  vaunted  “informa¬ 
tion  highway”  still  a  decade  or  so  away, 
it  is  investing  in  relationships  with  to¬ 
day’s  young  people. 

Since  kids  are  already  getting  com¬ 
puter  training  in  grammar  school,  the 
reasoning  goes,  “we  should  be  there  in 
the  schools  working  with  them,” 
Schlukbier  said. 

Tbe  goal  is:  10  years  from  now,  when 
students  turn  from  adolescents  into 
young  adults,  they  will  have  years  of  ex¬ 
perience  reading  the  News  &  Observer 
on  Nando  Land  and  “will  take  the 
newspaper  wherever  they  go,”  Schluk¬ 
bier  said. 

In  the  shorter  term,  the  newspaper  is 
betting  students  will  like  Nando  Land 
at  school  so  much  that  they’ll  ask  for  it 
at  home. 

Therefore  there  is  a  whole  other  side, 
a  commercial  side,  to  Nando  Land.  It  is 
called  NandO.net,  and  the  News  & 
Observer  refers  to  it  as  its  “fifth  edi¬ 
tion.”  Essentially  a  commercial  version 
of  Nando  Land,  it  is  for  sale  for  a  flat 
fee,  no  hourly  charges,  of  $30  a  month. 

“Hopefully,  their  parents  will  see  the 
value  of  what  we  give  at  school,  and 
they  will  have  the  same  service  at 
home,”  Schlukbier  said.  With  very  little 
hoopla  and  no  sales  force,  he  said,  near¬ 


Nando  Land  already  has  3,000  kids  on  line  at 
between  nearly  40  schools,  and  it  plans  to  add 
sound  and  video  to  the  on-line  version  of  the 
newspaper  to  create  what  could  be  the  nation’s 
first  multimedia  daily  .  .  . 


first  multimedia  daily,  said  News  &  i 
Observer  new  media  director  George 
Schlukbier,  who  cautioned  that  plans 
for  multimedia  are  limited. 

Beyond  NIE 

Though  Nando  Land  involves  the 
News  &  Observer’s  newspaper- in-edu¬ 
cation  staff,  which  helps  train  teachers 
to  use  the  program,  it  is  not  your  typical 
NIE  program. 

Nando  Land  —  the  name  is  an  adap¬ 
tation  of  the  newspaper’s  familiar  nick¬ 
name,  N  and  O  —  is  more  than  a  hi- 
tech  newspaper-in-education  project, 
though  it  is  that. 

It  is  part  of  a  unique,  long-range 
strategy  for  engaging  young  people  as 


ly  3,000  subscribers  have  signed  up. 

The  on-line  version  of  the  paper  is 
updated  several  times  daily  but  includes 
only  about  100  stories,  less  than  half  of 
the  paper’s  output,  and  many  stories  dif¬ 
fer  from  the  newsprint  version  because 
the  service  is  edited  to  appeal  to  a  dif¬ 
ferent  audience.  The  best  read  stories 
on  line  are  metro  news  and  technical 
stories. 

The  commercial  service  includes  the 
newspaper’s  classified  database  at  6  p.m. 
the  night  before  publication,  and  it  is 
considering  an  electronic  shopping  cen¬ 
ter  through  which  users  could  order 
clothes  and  cameras  from  retail  adver¬ 
tisers. 

He  insisted  newspapers  can’t  expect 
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Vancouver  school  phone 

a  big  success 

for  local  newspaper 


to  hit  a  home  run  the  first  time  at  hat 
in  developing  electronic  products  but 
must  start  with  a  “strong  vision.” 

Building  an  industry 

To  expect  a  payback  in  a  couple  of 
years  is  “unrealistic  when  you  look  at  it 
as  a  brand  new  industry  being  built,” 
Schlukhier  said. 

Schlukbier  said  most  on-line  infor¬ 
mation  services  “are  using  the  worst 
possible  model.”  By  charging  customers 
a  monthly  rate  for  several  hours  usage 
plus  hourly  fees  thereafter,  they  penalize 
users  for  using  the  services,  and  that 
contributes  to  the  on-line  industry’s 
high  customer  churn,  he  said. 

By  charging  a  flat  fee,  “We  are  trying 
to  build  a  community,”  he  said. 

To  seed  usage,  and  to  help  begin  to 
adapt  the  newspaper’s  culture  to  the 
computer  age,  the  News  &  Observer  of¬ 
fers  the  service  free  to  all  employees. 

“We  are  using  it  as  a  vehicle  for 
changing  our  own  organization  and  get¬ 
ting  getting  people  familiar  with  the 
virtual  community,”  Schlukbier  said. 
“The  paper  sees  it  as  an  opportunity  to 
change  the  organization  now,  not  after 
the  mass  market  has  changed.” 

NIE  in  computer  age 

Interestingly,  Schlukbier’s  responsi¬ 
bilities  as  new  media  director  include 
supervising  a  three-person  NIE  depart¬ 
ment,  among  a  combined  new  media 
staff  of  12  who  also  manage  on-line  ser¬ 
vices,  audiotex  and  a  legislative  tracking 
service. 

NIE  staffers  instruct  teachers  on  how 
to  use  Nando  Land,  and  the  service 
plans  to  put  NIE  instruction  materials 
on  line. 

NIE  staffers  plan  to  teach  kids  from 
the  on-line  News  &  Observer,  rather 
than  the  newsprint  version,  thereby 
sacrificing  one  of  NlE’s  traditional 
aims,  selling  more  newspapers.  The  pa¬ 
per  hopes  the  short-term  loss  will  be 
counterbalanced  by  the  longer  goal  of 
building  a  customer  base  in  the  future. 

But  any  decline  in  NIE  circulation  is 
likely  to  be  small,  because  most  schools 
only  have  a  handful  of  computers,  so 
access  to  the  service  is  sharply  limited, 
leaving  newsprint  newspapers  still  the 
dominant  NIE  teaching  vehicle,  said 
News  &  OhserverNIE  staffer  Anita 
Stack. 

“It  hasn’t  hurt  us  yet  and  I  don’t 
think  it  will  for  quite  a  while,”  she  said. 
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by  Mark  Fitzgerald 

AS  THE  SCHOOL  year  winds  to  a 
close,  the  homework  assignment  tele¬ 
phone  line  operated  by  the  Columbian 
in  Vancouver,  Wash.,  continues  to  ring 
furiously. 

When  the  Columbian  introduced 
the  U.S.  Bank  Classroom  Connection 
last  Sept.  20,  use  of  the  line  took  off 
like  the  Hula  Hoop  fad. 

In  its  first  five  weeks,  the  line  logged 
nearly  90,000  calls  from  the  two  school 
districts  using  it. 

During  a  single  week  in  October, 
the  line  received  12,500  calls. 

And  while  the  line  was  designed 
mostly  to  let  parents  know  what  home¬ 
work  had  been  assigned  their  children, 
teachers  quickly  expanded  their  offer¬ 
ings. 

Classroom  Connections  was  used  to 


alert  parents  to  PTA  meetings,  field 
trips  and  student  counseling  opportu¬ 
nities. 

But  quick  starts  are  not  unusual  for 
these  kinds  of  homework  lines,  which 
are  offered  by  about  two  dozen  news¬ 
papers. 

What’s  most  gratifying  about  the 
Columbian  line,  says  the  newspaper’s 
audiotex  administrator,  is  that  call  vol¬ 
umes  have  stayed  high  —  and  school 
participation  increased  during  the  aca¬ 
demic  year. 

“We  are  now  averaging  40,000  calls 
per  month  and  we  are  getting  an  80% 
teacher  participation  rate,”  said  Kim 
Cooke,  administrator  of  Info-Line,  the 


newspaper’s  main  audiotex  service,  and 
chief  of  operations  for  Classroom  Con¬ 
nections. 

Call  volumes  are  particularly  impres¬ 
sive  considering  the  Columbian  is  a 
56,000-circulation  evening  paper. 

From  the  original  two  school  dis¬ 
tricts,  representing  44  individual 
schools  plus  two  private  schools.  Class¬ 
room  Connection  is  now  offered  by  six 
school  districts  in  the  area. 

And  these  school  districts  are  find¬ 
ing  ever  more  innovative  ways  to  use 
Classroom  Connections  capabilities, 
Cooke  said. 

For  instance,  when  an  elementary 
school  was  damaged  by  fire,  its  princi¬ 
pal  used  the  line  to  provide  emergency 
information. 

More  than  296  calls  were  logged 
during  the  week  at  that  school  alone, 
Cooke  said. 


“Parents  were  pretty  much  freaked 
out  [with  questions]  about  when  the 
school  would  be  opening,  what  the  sit¬ 
uation  was,  Cooke  said. 

“By  acting  quickly,  the  principal  was 
able  to  provide  a  lot  of  information  in 
the  first  24  hours  of  the  emergency.” 

John  Mollan,  a  fourth-grade  teacher 
at  Harmony  Elementary  School,  uses 
his  messages  to  praise  and  prod  his  stu¬ 
dents. 

Mollan’s  messages  open  with  an 
electronic  music  theme  and  often  con¬ 
gratulates  individual  students  for  such 
things  as  the  best  score  on  a  test  or  ex¬ 
ceptionally  good  behavior. 

“I  think  the  kids  are  calling  in  more 


“We  are  now  averaging  40,000  calls  per  month 
and  we  are  getting  an  80%  teacher  participation 
rate,”  said  Kim  Cooke,  administrator  of  Info-Line, 
the  newspaper’s  main  audiotex  service,  and  chief  of 
operations  for  Classroom  Connections. 
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than  the  parents,”  Mollan  said  in  a 
Columbian  article  written  by  Randy 
Black. 

Probably  the  most  successful  single 
line,  however,  came  from  the  Hockin- 
son  Elementary  School  in  Clark 
County. 

“Classroom  Connection  logged 
1,800  calls  in  two  weeks,”  Cooke  re¬ 
called. 

“At  first  we  thought  the  system  had 
blown  a  gasket.” 

What  was  keeping  parents  —  and 
their  children  —  calling?  Bedtime  sto¬ 
ries  by  several  of  the  teachers. 

Throughout  the  area,  teachers  are 
also  boosting  usage  by  including  trivia 
quizzes,  poems  and  nursery  rhymes. 

Classroom  Connection  has  also  al¬ 
lowed  districts  to  reach  out  to  their 
polyglot  communities. 

“Vancouver  School  District  in  par¬ 
ticular  has  become  the  melting  pot  of 
the  West  Coast,”  Cooke  said.  “We  have 
parents  who  speak  Romanian,  Viet¬ 
namese,  Russian  and  of  course  there 
are  many  Hispanic  people. 

“The  problem  is  that  while  their 
children  speak  English,  the  parents 
may  not  be  able  to,  and  so  they  don’t 
get  the  advantage  of  the  Classroom 
Connection.” 

However,  the  school  district’s  Center 
for  English  as  a  Second  Language  cre¬ 
ated  lines  that  provide  messages  in  sev¬ 
eral  different  languages. 

“The  [center]  people  told  us  that 
while  they  can’t  depend  on  the  kids  to 
get  out  information  about  immuniza¬ 
tion,  for  example,  they  can  put  the 
message  in  the  native  tongue  for  par¬ 
ents,”  Cooke  said. 

Just  in  the  first  month  of  the  foreign 
language  lines,  several  hundred  calls 
were  logged. 

“Classroom  Connections  has  basi¬ 
cally  worked  out  very,  very  well  for  us. 
And  1  think  the  reason  is  we’ve  put  in 
a  lot  of  hard  work,”  Cooke  said. 

Indeed,  there  appear  to  he  three 
keys  to  the  success  of  the  Columbian 
line: 

•  Public/Private  Partnership. 
Classroom  Connections  is  free  to  users 
with  costs  absorbed  by  its  sponsor, 
U.S.  Bank. 

•  Coordination.  Getting  Classroom 
Connections  on  line  took  about  a  year, 
but  the  work  did  not  end  with  its  Sept. 
20th  inaugural. 

“We  spend  a  lot  of  time  meeting 
with  the  PTAs,  meeting  with  the 
teachers  groups,  staying  in  close  touch 
with  the  users,”  Cooke  said. 

To  that  end,  the  Columbian  created 


an  advisory  group  that  includes  repre¬ 
sentatives  from  school  districts,  U.S. 
Bank  and  the  newspapers. 

Members  meet  at  least  quarterly  to 
discuss  ideas  for  better  usage  and  pro¬ 
motion. 

•  Aggressive  Promotion.  While 
most  papers  might  he  content  to  pro¬ 
mote  a  homework  assignment  line  in  a 
small  agate  box  or  infrequent  house 
ads,  the  Columbian  promotes  Class¬ 
room  Connections  by  running  a  full- 
page  ad  with  teacher  access  codes  in 
every  Sunday  paper. 

“It’s  cost  us  a  few  more  inches,  hut 
it’s  really  paid  off  in  terms  of  calls,” 
Cooke  said.  U.S.  Bank  for  its  part  pro¬ 
motes  the  line  in  in-hranch  posters 
and  pamphlets  and  plans  to  distribute 
Classroom  Connection  T-shirts  at  a 
large  community  parade  later  this 
spring. 

In  addition,  the  homework  line  has 
been  publicized  by  articles  in  publica¬ 
tions  ranging  from  the  teacher  union’s 
newsletter  to  the  in-flight  magazine  for 
Horizon  Airlines. 

Among  the  most  important  deci¬ 
sions  the  newspaper  made  when  con¬ 
sidering  Classroom  Connections, 
Cooke  says,  was  the  determination  not 
to  include  the  homework  line  in  its  ex¬ 
isting  audiotex  service,  Info-Line. 

“That’s  very  tempting,  but  instead 
we  went  with  a  Joplin,  Mo.,  company, 
U.S.  Telecom,  that  has  done  this  in 
6,000  school  systems.  U.S.  Telecom 
trained  teachers  in  the  system  and  in¬ 
cluded  ‘bonus’  software  that  permits 
outbound  calls  from  the  system  to  call 
parents  whose  children  are  absent  from 
school,”  Cooke  said. 

With  the  system’s  reporting  capabili¬ 
ties,  the  Columbian  is  able  to  meet  fre¬ 
quently  with  schools  and  let  them 
know  how  often  teachers  are  updating 
their  messages,  Cooke  said. 

The  Columbian  is  looking  to  expand 
the  service  for  the  next  school  year, 
Cooke  said. 

In  one  obvious  tie-in,  for  example, 
the  paper  will  open  a  voice  mail  system 
so  teachers  can  exchange  ideas  with 
the  Columbian’s  Newspaper  In  Educa¬ 
tion  coordinator. 

Eventually  the  paper  intends  to  go 
on-line  with  a  fully  interactive  pro¬ 
gram  between  teachers  and  NIE,  per¬ 
haps  via  the  Internet,  Cooke  said. 

In  addition,  the  paper  will  under¬ 
take  a  pilot  program  in  two  school 
districts  that  will  allow  parents,  stu¬ 
dents  and  teachers  to  use  voice  mail 
to  communicate  on  Classroom  Con¬ 
nections,  Cooke  said. 


Spelling  Bee  grows 
as  education 
fads  come  and  go 

by  Mark  Fitzgerald 

THE  SCRIPPS  HOWARD  National 
Spelling  Bee  has  been  a  staple  of  news¬ 
paper  education  programs  since  before 
there  was  such  a  thing  as  Newspaper  in 
Education. 

As  local  and  regional  spelling  cham¬ 
pions  prepare  to  kick  off  the  67th  Na¬ 
tional  Spelling  Bee  in  Washington 
Wednesday  June  1,  the  Bee  is  proving 
as  resilient  as  ever  in  an  educational 
environment  where  fads  come  and  go 
with  a  pendulum’s  regularity. 

One  sign  that  the  Bee  is  standing 
the  test  of  time  is  the  record  number  of 
students  going  to  Washington:  238. 

“Participation  has  increased  every 
year,”  said  Bee  director  Reta  Rose. 

Another  sign  is  the  continuing  en¬ 
thusiasm  of  sponsors  and  the  students 
themselves. 

Consider  the  shootout  in  suburban 
Chicago  this  year,  for  example. 

A  nine-year  old  fourth-grader  at 
Willowbrook  School  in  Glenview  beat 
out  a  12-year-old  and  a  14-year-old  to 
win  the  suburban  Cook  County  com¬ 
petition. 

Had  spelling  phenom  Hirsh 
Sandesara  won  the  larger  suburban 
counties  contest  sponsored  by  the 
Chicago  Tribune,  he  would  have  been 
the  youngest  champion  to  participate 
in  the  eigth-grade-and-under  competi¬ 
tion. 

Hirsh  was  bested  in  a  close  competi- 
toin  by  Jo  Marie  Sison,  a  H-year-old 
8th  grader  from  Washington  Middle 
School  in  Aurora. 

For  Jo  Marie,  the  win  was  her  sec¬ 
ond  straight  Chicago  suburban  cham¬ 
pionship. 

Some  things  do  change,  even  at  the 
Bee,  however. 

For  the  first  time,  a  competing  stu¬ 
dent  will  have  a  non-newspaper  spon¬ 
sor. 

The  Louisville,  Kentucky,  area 
championship  will  be  in  Washington 
under  the  aegis  of  a  group  consisting  of 
a  local  business  journal,  radio  station 
WHAS  and  the  organization  that  runs 
the  Kentucky  Derby  Festival. 

This  unusual  group  —  which  kicked 
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Ad  Data 


1994  1993 


1994  1993 


March  1994 
ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1994 

1993 

FULL 

PART 

FULL  PART 

RUN 

ALBANY, 

RUN 

N.Y. 

RUN  RUN 

Trmes  Union-a/d 

ROP  Local . 

...  22,961 

27,661 

Preprint  Local . 

...  33,567 

29.595 

ROP  National . 

4,262 

5,091 

Classitied . 

...  35,565 

36,264 

Total . 

..  96,355 

98,611 

Times  Union-S 

ROP  Local . 

...  18,504 

17,015 

Preprint  Local . 

...  90,112 

72,260 

ROP  National . 

1,866 

2,861 

Preprint  National . 

...  24,438 

20,290 

Classitied . 

18,441 

18,721 

Total . 

..  153,361 

131,147 

GRAND  TDTAL 

..  249,716 

229,758 

YEAR  TD  DATE 

..  591,609 

551,866 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

26,535 

26,561 

ROP  National . 

185 

424 

Classified . 

23,730 

21,261 

GRAND  TOTAL... 

50,450 

48,246 

YEAR  TO  DATE... 

135,305 

124,989 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

16,045 

6,294 

16,424 

6,993 

Preprint  Local . 

7,042 

20,864 

891 

22,016 

ROP  National . 

1,338 

961 

Preprint  National . 

81 

Classilied.... 

10,592 

145 

11,712 

92 

Total . 

35,017 

27,384 

29,988 

29,101 

Daily  Nevirs-S 

ROP  Local . 

5,820 

1,191 

7,102 

1,017 

Preprint  Local . 

805 

19,917 

405 

20,978 

ROP  National . 

92 

133 

Preprint  National . 

16,665 

11,016 

Classified.... 

9,214 

8,671 

Total . 

32,596 

21,108 

27,327 

21,995 

GRAND  TOTAL... 

67,613 

48,492 

57,315 

51,096 

YEAR  TO  DATE... 

184,105 

137,712 

167,885 

145,386 

BENNINGTON,  VT. 


Banner-m 

ROP  Local . 

6,385 

7,544 

Preprint  Local . 

1,440 

1,512 

ROP  National . 

492 

189 

Preprint  National . 

237 

Classified... 

7,238 

7,433 

GRAND  TDTAL... 

15,792 

16,678 

YEAR  TD  DATE ... 

45,390 

49,400 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 


ROP  Local . 

.  23,936 

25,123 

Preprint  Local . 

22,567 

2,528 

30,873 

2,824 

ROP  National . 

922 

981 

Classified. 

20,118 

19,726 

Total . 

....  67,543 

2,528 

76,703 

2,824 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Press  &  Sun-Bulletin-S 

ROP  Local . 

12,762 

13,543 

Preprint  Local . 

23,387 

20,973 

32,477 

12,732 

ROP  National . 

252 

289 

Preprint  National . 

12,150 

9,878 

Classilied.. 

7,043 

6,665 

Total . 

55,594 

20,973 

62,852 

12,732 

GRAND  TDTAL... 

123,137 

23,501 

139,555 

15,556 

YEAR  TD  DATE... 

368,588 

55,826 

396,439 

47,251 

BISMARCK,  N.D. 


Tribune-m 


ROP  Local . 

36,346 

29,992 

ROP  National . 

620 

909 

Classitied . 

18,670 

17,080 

GRAND  TOTAL... 

55,636 

47,981 

YEAR  TO  DATE... 

149,281 

133,965 

BLOOMINGTON,  IND. 


Herald-Times-mS 


ROP  Local . 

25,851 

25,852 

Preprint  Local . 

69,903 

73,001 

ROP  National . 

323 

277 

Preprint  National . 

4,949 

3,972 

Classified . 

33,849 

31,084 

GRAND  TOTAL  ... 

134,875 

134,186 

YEAR  TO  DATE... 

367,091 

369,483 

BUFFALO, 

N.Y. 

News-a/d 

ROP  Local . 

30,030 

32,201 

Preprint  Local . 

3,346 

5,494 

2,971 

6,161 

ROP  National . 

6,225 

6,897 

Preprint  National . 

42 

Classilied 

32,744 

29,795 

Total . 

72,345 

5,494 

71,906 

6,161 

News-S 

ROP  Local . 

16,343 

13,550 

Preprint  Local . 

3,057 

9,111 

3,800 

11,811 

ROP  National . 

4,109 

4,165 

Preprint  National . 

5,705 

3,975 

Classilied . 

11,039 

9,283 

Total . 

34,548 

14,816 

30,798 

15,786 

GRAND  TOTAL... 

106,893 

20,310 

102,704 

21,947 

YEAR  TO  DATE... 

286,743 

60,147 

284,649 

67,115 

CASA  GRANDE,  ARIZ. 

Dispatch-e 


ROP  Local . 

17,141 

13,536 

ROP  National . 

1,262 

1,609 

Classified . 

13,777 

11,792 

GRAND  TOTAL... 

32,180 

26,937 

YEAR  TO  DATE... 

79,928 

71,248 

CHAMPAIGN,  ILL. 


News-Gazette-eS 


ROP  Local . 

33,504 

712 

29,486 

368 

Preprint  Local . 

77,916 

32,766 

78,690 

30,057 

ROP  National . 

1,330 

1,910 

Preprint  National . 

19,995 

17,415 

Classitied . 

35,677 

30,619 

GRAND  TOTAL... 

168,422 

33,478 

158,120 

30,425 

YEAR  TO  DATE... 

469,030 

80,163 

451,563 

86,020 

CHARLOTTE,  N.C. 


Observer-mS 

ROP  Local .  56,094  92,564  58.334  91,713 

Preprint  Local .  11.448  55,703  7,500  60,395 

ROP  National .  8,744  113  4,535  230 

Preprint  National .  11,228  72  9,294  403 

Classifietl .  89,664  41,709  79,678  39,129 


GRAND  TOTAL...  177,178  190,161  159,341  191,870 
YEAR  TO  DATE...  514,470  543,418  480,336  532,654 


FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 


CONWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROP  Local . 

22,695 

20,287 

Preprint  Local . 

20,187 

19,032 

ROP  National . 

150 

180 

Preprint  National . 

135 

Classified . 

10,199 

9,621 

GRAND  TOTAL... 

53,231 

49,255 

YEAR  TO  DATE... 

135,172 

123,414 

DETROIT, 

MICH 

. 

News/Free  Press-meS 

ROP  Local . 

96,013 

54,253 

89.708 

46,552 

Preprint  Local . 

52,292 

81,978 

32,852 

64,397 

ROP  National . 

18,131 

248 

13.492 

908 

Preprint  National . 

6,697 

1,615 

10,587 

859 

Classitied 

81,022 

64,461 

GRAND  TOTAL... 

254,155 

138,094 

211,100 

112,716 

YEAR  TO  DATE... 

723,264 

333,903 

638,911 

301,760 

DULUTH,  MINN. 

News-Tribune-mS 


ROP  Local .  25,989  4,337  25,376  3,404 

Preprint  Local .  30,197  39,681  23,653  41,287 

ROP  National .  1,176  1,190  10 

Preprint  National .  18,250  125  17,000 

Classitied .  41,250  37,230 


GRAND  TOTAL...  116,862  44,143  104,449  44,701 
YEAR  TO  DATE...  339,220  122,537  303,219  120,924 


DURHAM,  N.C. 

Herald-Sun-mS 


ROP  Local . 

38,000 

37,620 

ROP  National . 

2.398 

2,345 

Classitied . 

46,559 

45,666 

GRAND  TOTAL... 

86,957 

85,631 

YEAR  TO  DATE... 

245,556 

248,358 

ERIE, 

PA. 

Daily  Times-e 

ROP  Local . 

23,439 

24,864 

Preprint  Local . 

25,399 

21,594 

ROP  National . 

980 

836 

Preprint  National . 

1,664 

Classified . 

29,489 

28,390 

Total . 

80,971 

75,684 

Times-News-S 

ROP  Local . 

9,665 

13,661 

Preprint  Local . 

64,679 

38,675 

ROP  National . 

285 

448 

Preprint  National . 

12,448 

12,016 

Classified . 

17,686 

17,760 

Total . 

104,763 

82,560 

GRAND  TOTAL.. 

185,734 

158,244 

YEAR  TO  DATE.. 

505,428 

447,049 

FORT  LAUDEI 

KDALE 

,  FLA. 

Sun-Sentinel-m 

ROP  Local . 

113,715 

180,789 

110,715 

170,554 

Preprint  Local . 

51,035 

61,804 

46,444 

54,466 

ROP  National . 

15,753 

5,984 

15,731 

5,265 

Preprint  National . 

17,500 

2,472 

15,290 

3,025 

Classilied . 

182,930 

63,882 

181.485 

73,157 

GRAND  TOTAL. 

380,933 

314,931 

369,665 

306,467 

YEAR  TO  DATE. 

1,194,583 

933,793  1,119,203 

910,894 

FORT  WAYNE,  IND. 

Journal-Gazette-m 


ROP  Local .  25,099  3,051  22,937  3,247 

Preprint  Local .  13,932  41,091  18,106  35,475 

ROP  National .  629  879 

Preprint  National .  230 

Classitied .  34,026  2,470  32,363  2,769 

Total .  74,275  46,612  74,285  41,721 


*  Indicates  newspapers  reporting  figures  in  lines. 
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1994  1993 


FULL 

RUN 


News-Sentinel-e 

ROP  Local .  25.142 

Prepdnt  Local .  13,932 

ROP  National .  643 

Classilied .  34,195 

Total .  73,912 

Journal-Gaaette-S 

ROP  Local .  10,056 

Preprint  Local .  21,228 

ROP  National  311 

Preprint  National .  14,496 

Classilied .  19,087 

Total .  65,178 

GRAND  TOTAL...  213,365 
YEAR  TO  DATE...  658,813 


PART 

FULL 

PART 

RUN 

RUN 

RUN 

3,051 

21,862 

3,247 

41.295 

18,106 

881 

58.040 

2,470 

31,799 

2.769 

46.816 

72,648 

64.056 

30,153 

10,749 

25.827 

16,290 

577 

652 

12,260 

200 

30,730 

17,922 

67,410 

16,490 

124,158 

214,343 

122,267 

363,528 

649,134 

373,648 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local .  40,243  37,285 

Preprint  Local .  102,858  93,096 

ROP  National .  702  934 

Classilied .  40,057  38,451 


GRAND  TOTAL...  183.860  169,766 

YEAR  TO  DATE...  464,266  452,895 


GRAND  FORKS,  N.D. 


ROP  Local . 

22,124 

19,426 

Preprint  Local . 

46,644 

46,744 

ROP  National . 

451 

1,010 

Preprint  National . 

11,454 

10,144 

Classilied . 

17,349 

17,637 

GRANOTOTAL... 

98,022 

94,961 

YEAR  TO  DATE... 

286,885 

285,882 

GREENSBURG,  PA. 

Tribune-Review-m 


ROP  Local... 

22.551 

Preprint  Local . 

11,545 

ROP  National . 

1.116 

36,689 

Total . 

71,901 

Tribune-Review-S 

20,672 

Preprint  Local . 

15,721 

ROP  National . 

376 

Preprint  National . 

19,240 

25.573 

Total . 

81,582 

GRANOTOTAL... 

153,483 

YEAR  TO  DATE... 

412,257 

21,015 

20.932 

12,716 

734 

35,442 

14,385 

21,015 

69,824 

14,385 

31,688 

18,828 

41,363 

340 

17,550 

17,052 

20,341 

31,688 

95,133 

20,341 

52,703 

131,473 

164,957 

484,610 

34,726 

93,424 

GREENWICH,  CONN. 


News-mS 


ROP  Local . 

26,069 

29,363 

ROP  National . 

4.810 

5,815 

Classilied . 

24,744 

24,132 

GRANOTOTAL... 

55,623 

59,310 

YEAR  TO  DATE... 

163,035 

158,156 

HUTCHINSON,  KAN. 


News-mS 


ROP  Local., 

24,327 

19,138 

Preprint  Local 

17,542 

79,127 

11,329 

75,928 

ROP  National . 

223 

479 

Preprint  National . 

20.715 

1,344 

9,762 

Classilied... 

27,163 

22,563 

GRANOTOTAL... 

89,970 

80,471 

63.271 

75,928 

YEAR  TO  DATE... 

250,741 

209,232 

178,552 

199,524 

JACKSONVILLE,  FLA. 

Florida  Trmes-Union-mS 


ROP  Local . 

58,544 

38,316 

61,300 

37,056 

Preprint  Local . 

121,776 

104,748 

ROP  National . 

7,142 

6,094 

Preprint  National . 

22,317 

18,834 

Classified . 

78,566 

74,269 

GRAND  TOTAL... 

288,345 

38,316 

265,245 

37,056 

YEAR  TO  DATE... 

793,900 

94,113 

751,800 

95.081 

1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

LINCOLN. 

NEB. 

Journal  Star-meS 

ROP  Local . 

43.526 

41,289 

Preprint  Local . 

79,049 

73,813 

ROPNalional . 

964 

824 

Preprint  National . 

9,345 

12,402 

Classified. 

41,552 

36.174 

GRANOTOTAL... 

174,436 

164.502 

YEAR  TO  DATE... 

470.529 

443.834 

LOGANSPORT,  IND. 

Pharos-Tribune-eS 

ROP  Local . 

12,927 

12,163 

Preprini  Local 

27,693 

7,705 

31,344 

330 

ROPNalional . 

235 

108 

Preprint  National . 

968 

1.136 

Classified 

5,892 

8,233 

GRANOTOTAL... 

47,715 

7,705 

52.984 

330 

YEAR  TO  DATE... 

129,951 

9.225 

101,171 

330 

LONG  BEACH,  CALIF. 

Press-Telegram-m 

ROP  Local . 

37,811 

17,307 

35,175 

20,355 

Preprint  Local . 

43,258 

35,184 

39,234 

40,781 

ROPNalional . 

6,907 

1.225 

5.299 

1,603 

Preprini  National . 

12,865 

10.099 

650 

Classified 

43,561 

876 

42,951 

1,639 

GRANOTOTAL... 

144,402 

54,592 

132.758 

65,028 

YEAR  TO  DATE... 

423,786 

171,530 

415.685 

196,488 

LOUISVILLE,  KY. 

Courler-Journal-a7d 

ROP  Local . 

40.809 

24,249 

40,399 

25,871 

Preprini  Local . 

58,524 

68,674 

ROP  National . 

2.435 

950 

Preprint  National . 

24 

887 

Classified 

27,192 

23.011 

22.230 

17,330 

Total . 

70,436 

105.808 

63,579 

112,762 

Courier-Journal-S 

ROP  Local . 

21,868 

441 

25,193 

164 

Preprint  Local . 

50,378 

44,533 

ROPNalional . 

767 

912 

Preprint  National . 

14.299 

11,792 

Classified . 

16,090 

13.700 

Total . 

38.725 

65,118 

39.805 

56,489 

GRANOTOTAL... 

109,161 

170,926 

103.384 

169,251 

YEAR  TO  DATE... 

300.088 

444.707 

290,629 

472,348 

MANCHESTER,  N.H. 

Union  Leader-m 

ROP  Local . 

38,571 

40.348 

ROPNalional . 

1,914 

1,615 

Classilied . 

29,987 

27.625 

Total . 

70,472 

69.588 

N.H.  Sunday  News-S 

ROP  Local . 

13,612 

12,738 

ROP  National . 

113 

243 

Classified . 

17,370 

16,901 

Total . 

31,095 

29.882 

GRANOTOTAL... 

101,567 

99.470 

YEAR  TO  DATE... 

289,705 

294.304 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  Local . 

63.777 

71,255 

Preprini  Local . 

55,818 

134,559 

55.674 

134.067 

ROP  National . 

897 

874 

Preprint  National . 

23.220 

180 

20,340 

720 

Classilied 

59.109 

56,459 

GRANOTOTAL... 

202,821 

134,739 

204,602 

134,787 

YEAR  TO  DATE.. 

572,256 

351,752 

588.809 

335,148 

MUNCIE,  IND 

. 

Star-m 

ROP  Local . 

17,540 

18,595 

Preprint  Local . 

5,085 

5,162 

ROPNalional . 

379 

477 

Classified 

14,138 

13,104 

Total . 

37,142 

37,338 

Press-e 

ROP  Local . 

26,100 

25,064 

Preprint  Local . 

6,772 

8.370 

ROP  National . 

379 

477 

Preprint  National . 

62 

Classified . 

16,495 

15,114 

Total . 

49,746 

49,087 

1994 

1993 

FULL 

PART 

FULL  PART 

RUN 

RUN 

RUN  RUN 

Star-S 

ROP  Local . 

6,707 

5.586 

Preprint  Local . 

5.404 

7.069 

ROP  National . 

79 

250 

Preprini  National . 

770 

625 

Classified 

5.586 

4.650 

Total . 

18.546 

18.180 

GRANOTOTAL... 

105,434 

104.605 

YEAR  TO  DATE... 

262.180 

261.203 

NASHVILLE, 

TENN. 

Tennessean-m 

ROP  Local . 

30.850 

29.882 

Preprint  Local . 

17,990 

22.029 

ROPNalional . 

2.204 

1.438 

Preprint  National . 

115 

Classified 

40.009 

32.445 

Total . 

91,053 

85.909 

Banner-e 

ROP  Local . 

27,284 

27,117 

Preprint  Local . 

17,146 

19.869 

ROPNalional . 

2.079 

1,417 

Preprint  National . 

115 

Classified 

30.839 

25.740 

Total . 

77.348 

74.258 

Tennessean-S 

ROP  Local . 

19.435 

20,148 

Preprini  Local . 

34,845 

32.211 

ROP  Nafional . 

1,433 

1,378 

Preprint  National . 

13.804 

11,741 

Classified . 

22,789 

19.208 

Total . 

92.306 

84.648 

GRANOTOTAL... 

260,707 

244,815 

YEAR  TO  DATE... 

770,639 

747,786 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

17.130 

19,490 

Preprint  Local . 

68.469 

55,920 

ROPNalional . 

5,898 

5,093 

Preprint  National . 

5.059 

5,588 

Classified . 

16,599 

16.508 

GRANOTOTAL.. 

.  113,155 

102.599 

YEAR  TO  DATE.. 

.  255,040 

237,127 

NORTHAMPTON,  MASS. 


Daily  Hampshire  Gazette-e 


ROP  Local . 

29,583 

30.737 

Preprint  Local . 

23,478 

18.060 

23.736 

16.899 

ROP  National . 

278 

367 

Classilied . 

13.321 

13,342 

GRANOTOTAL... 

66,660 

18.060 

68,182 

16,899 

YEAR  TO  DATE... 

183,197 

45.021 

195.160 

52.503 

OLYMPIA,  WASH. 

Olympian-mS 


ROP  Local .  38.535  35.884 

Preprint  Local .  111,223  84,779 

ROP  National .  1,505  983 

Classilied .  39,951  33.587 


GRANOTOTAL...  191,214  155,233 

YEAR  TO  DATE...  535.481  466.047 


ONTARIO, 

ORE. 

Daily  Times-e 

ROP  Local . 

9,215 

9,979 

Preprini  Local . 

51,148 

42.312 

ROPNalional . 

924 

859 

Classified . 

15,247 

12,596 

GRAND  TOTAL... 

76.534 

65,746 

YEAR  TO  DATE... 

177,427 

151,854 

OTTAWA,  ILL. 


Daily  Times-e 

ROP  Local .  24,650  17,472 

Preprint  Local .  32.765  1,131  40,513  1,972 

ROP  National .  648  645 

Preprint  National .  869  407 

Classilied .  6,685  5.440 

GRANOTOTAL...  65.617  1,131  64,477  1,972 


YEAR  TO  DATE...  168,595  3,678  173,073  3,389 


*  Indicates  newspapers  reporting  figures  in  lines. 
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PORTLAND, 

MAINE 

Press  Herald-m 

ROP  Local . 

21,714 

1,940 

20,851 

2,108 

Preprint  Local . 

12,684 

16,283 

ROP  Natronal . 

1,121 

1,077 

Preprint  National . 

376 

Classitied. 

10,186 

3 

9,614 

19 

Total . 

46,081 

1,943 

47,825 

2,127 

Telegram-S 

ROP  Local . 

18,917 

13,844 

Preprint  Local . 

29,381 

25,861 

ROP  National . 

600 

669 

Preprint  National . 

5,419 

5,048 

Classitied. 

17,514 

14,822 

Total . 

71,831 

60,244 

GRAND  TOTAL... 

117,912 

1,943 

108,069 

2,127 

YEARTO  DATE  ... 

352,788 

5,363 

308,804 

5,674 

PROVIDENCE,  R.I. 

Journal  Bulletin-m 


ROP  Local . 

37,200 

12,728 

37,014 

9,361 

Preprint  Local . 

12,736 

98,913 

6,421 

81,463 

ROP  National . 

3,602 

41 

2,388 

41 

Preprint  National . 

2,964 

91 

7,999 

Classilied. 

28,623 

964 

26,921 

829 

Total . 

82,161 

115,610 

72,835 

99,693 

Joumal-S 

ROP  Local . 

25,888 

1,227 

30,881 

1,570 

Preprint  Local . 

57,432 

82,837 

39,887 

58,273 

ROP  National . 

2,492 

2,618 

Preprint  National . 

16,150 

12,897 

Classilied 

12,425 

189 

12,074 

279 

Total . 

114,387 

84,253 

98,357 

60,122 

GRAND  TDTAL... 

196,548 

199,863 

171,192 

159,815 

YEAR  TD  DATE... 

540,371 

553,806 

462,099 

372,982 

READING,  PA. 

Eagle/TImes-e 


ROP  Local . 

37,991 

40,443 

Preprint  Local . 

23,275 

23,010 

ROP  National . 

826 

475 

Classified 

35,673 

37,019 

Total . 

97,765 

100,947 

Eagle-S 

ROP  Local . 

21,831 

23,727 

Preprint  Local . 

4,300 

36,770 

6,075 

34,115 

ROP  National . 

225 

554 

Preprint  National . 

13,230 

11,610 

Classitied 

19,703 

20,181 

Total . 

59,289 

36,770 

62,147 

34,115 

GRAND  TOTAL... 

157,054 

36,770 

163,094 

34,115 

YEAR  TO  DATE... 

420,186 

107,092 

434,861 

95,775 

RENO,  NEV. 

Gazette-Journal-m 

ROP  Local . 

...  63,110 

63,746 

Preprint  Local . 

102,925 

101,472 

ROP  National . 

1,605 

1,137 

Preprint  National . 

14,228 

11,064 

Classified 

63,889 

59,624 

GRAND  TOTAL. 

..  245,757 

237,043 

YEAR  TO  DATE. 

..  739,691 

717,094 

RICHMOND,  VA 

Times-Dispatch-m 

ROP  Local . 

37,074 

6,760 

39,242 

9,261 

Preprint  Local . 

11,182 

2,417 

18,936 

2,475 

ROP  National . 

3,033 

2,927 

20 

Preprint  National . 

240 

584 

569 

Classilied . 

34,152 

32,159 

Total . 

85,681 

9,761 

93,264 

12,325 

Times-Dispatch-S 

ROP  Local . 

19,800 

22,194 

Preprint  Local . 

25,948 

2,026 

19,337 

797 

ROP  National . 

1,601 

3,409 

Preprint  National . 

10,949 

10,118 

Classitied 

20,666 

21,304 

ToUl . 

78,964 

2,026 

76,362 

797 

GRAND  TOTAL... 

164,645 

11,787 

169,626 

13,122 

YEAR  TO  DATE... 

495,353 

38,257 

508,047 

34,738 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

57,963 

24,566 

50,832 

21,721 

ROP  National . 

7,395 

16 

5,022 

639 

Classified . 

78,793 

708 

59,929 

1,533 

GRAND  TOTAL... 

144,151 

25,290 

115,783 

23,893 

YEAR  TO  DATE... 

265,977 

42,110 

228,749 

42,912 

ST. 

LOUIS,  MO 

Post-Dispatch-m 

ROP  Local . 

44,713 

34,460 

43,926 

28,199 

Preprint  Local . 

62,722 

55,445 

ROP  National . 

5,057 

1,692 

2,510 

1,437 

Preprint  National . 

85 

131 

Classilied 

45,059 

7,795 

44,097 

5,300 

Total . 

157,636 

43,947 

146,109 

34,936 

Post-Dispatch-S 

ROP  Local . 

24,583 

26,019 

Preprint  Local . 

38,447 

37,816 

ROP  National . 

1,816 

2,155 

Preprint  National . 

18,438 

16,748 

Classilied . 

37,459 

37,192 

Total . 

120,743 

119,930 

GRAND  TOTAL... 

278,379 

43,947 

266,039 

34,936 

YEAR  TO  DATE... 

776,534 

128,444 

710,209 

86,120 

SAN  DIEGO,  CALIF. 

Union  Tribune-mS 

ROP  Local . 

112,182 

16,297 

109,638 

17,697 

ROP  National . 

15,854 

2,156 

16,120 

1,719 

Classified . 

89,829 

21,240 

97,682 

10,606 

GRAND  TOTAL... 

217,865 

39,693 

223,440 

30,022 

YEAR  TO  DATE... 

674,634 

118,278 

686,156 

69,932 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROP  Local . 

46,903 

10,872 

48,819 

12,344 

Preprint  Local . 

63,542 

66,792 

ROP  National . 

..  18,426 

1,034 

17,513 

469 

Preprint  National . 

1,690 

Classitied . 

43,003 

40,579 

Total . 

.  171,874 

11,906 

175,393 

12,813 

Examiner-e 

ROP  Local . 

44,292 

10,042 

42,715 

11,694 

Preprint  Local . 

..  63,542 

66,792 

ROP  National . 

17,585 

1,034 

16,182 

469 

Preprint  National . 

1,690 

Classified . 

..  42,798 

39,8127 

Total . 

,.  168,217 

11,076 

167,196 

12,163 

Examiner/Chronicle-S 

ROP  Local . 

30,091 

2,770 

22,434 

3,561 

Preprint  Local . 

72,926 

66,040 

ROP  National . . 

13,292 

554 

11,539 

396 

Preprint  National . . 

28,860 

22,100 

Classitied . 

24,294 

23,582 

Total . 

169,463 

3,324 

145,695 

3,957 

GRAND  TOTAL. 

509,554 

26,306 

488,284 

28,933 

YEAR  TO  DATE. 

1,234,132 

70,734  1,156,434 

74,320 

SITKA, 

ARK. 

Daily  Sentinel-e 

ROP  Local . 

3,758 

5,393 

ROP  National . 

915 

867 

Classified . 

1,102 

1,251 

GRAND  TOTAL. 

5,775 

7,511 

YEAR  TO  DATE. 

10,756 

14,167 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Local . 

39.468 

32,236 

Preprint  Local . 

8,713 

9,207 

ROP  National . 

4,716 

4,305 

Preprint  National . 

9 

160 

Classified . 

46,098 

41,162 

Total . 

99,004 

87,070 

Spokesman-Review-S 

ROP  Local . 

9,000 

8,915 

Preprint  Local . 

5,289 

5,508 

ROP  National . 

1,558 

1,411 

Preprint  National . 

1,849 

1,187 

Classified . 

21,380 

18,228 

Total . 

39,076 

35,249 

GRAND  TOTAL... 

138,080 

122,319 

YEAR  TO  DATE... 

375,338 

334,766 

1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

STAMFORD,  CONN. 

Advocate-a/dS 


ROP  Local . 

39.613 

36,334 

ROP  National . 

4,762 

5,815 

Classilied . 

23,819 

23,356 

GRAND  TOTAL... 

68,194 

65,505 

YEAR  TO  DATE ... 

183,216 

176,761 

SYRACUSE,  N.Y. 


Post-Slandard-m 


ROP  Local . 

27,887 

14,711 

29,150 

9,898 

Preprint  Local . 

29,740 

95,227 

ROP  National . 

1,542 

2,008 

Classitied . 

21,115 

17,310 

Total . 

80.284 

14,711 

143,695 

9,898 

Herald-Journal-e 

ROP  Local . 

27,388 

7,719 

27,931 

7,727 

Preprint  Local . 

31,139 

100,793 

ROP  National . 

1,443 

1,985 

Classified . 

16,394 

15,930 

Total . 

76,364 

7,719 

146,639 

7,727 

Herald  American-S 

ROP  Local . 

16,754 

274 

16,085 

504 

Preprint  Local . 

126,125 

79,438 

ROP  National . 

670 

1.362 

Preprint  National . 

15.559 

11,894 

Classilied . 

15,768 

13,217 

Total . 

174,876 

274 

121,996 

504 

GRAND  TOTAL  ... 

331,524 

22,704 

412,330 

18,129 

YEARTO  DATE... 

876,287 

55,222  1,077,737 

47,499 

TACOMA,  WASH. 

News  Tribune-m 


ROP  Local .  55,287  2,976  50,675  2,213 

Preprint  Local .  69,597  13,456  63,690  13,401 

ROP  National .  5,836  5,748  32 

Preprint  National .  18,547  320  16.299  77 

Classilied .  46,065  3,305  46,351  1,705 


GRAND  TOTAL...  195,332  20,057  182,763  17,428 
YEAR  TO  DATE...  541,174  45,687  511,038  42,106 


TOLEDO,  OHIO 


Blade-m 


ROP  Local . 

32,953 

5,695 

28,600 

4,816 

Preprint  Local . 

25,137 

24,570 

ROP  National . 

1,843 

109 

1,953 

421 

Preprint  National . 

126 

63 

Classilied . 

16,948 

665 

14,627 

385 

Total . 

77,007 

6,469 

69,813 

5,622 

Blade-S 

ROP  Local . 

17,560 

18,917 

Preprint  Local . 

59,787 

46,909 

ROP  National 

1,146 

1,339 

Preprint  National . 

20,286 

16,758 

Classitied . 

12,043 

11,561 

Total . 

110,822 

95,484 

GRAND  TOTAL... 

187,829 

6,469 

165,297 

5,622 

YEAR  TO  DATE... 

505,427 

16,407 

469,344 

14,300 

TOPEKA,  KAN. 


Capital-Journal-m 


ROP  Local  ... 

42,040 

42,391 

Preprint  Local . 

25,214 

65,223 

22,793 

59,798 

ROP  National 

564 

819 

Preprint  National . . 

10,277 

161 

9,897 

Classified . 

33,119 

27,412 

GRAND  TOTAL. 

..  100,937 

75,500 

93,576 

69,695 

YEAR  TO  DATE. 

..  275,445 

184,720 

263,729 

180,972 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

...  36,182 

9,489 

34,813 

2,298 

Preprint  Local . 

2,937 

1.489 

1,541 

1,135 

ROP  National . 

1,310 

700 

Preprint  National . 

284 

30 

143 

77 

Classified . 

36,007 

31,548 

Total . 

..  76,720 

11,006 

68,745 

3,510 

World-S 

ROP  Local . 

17,305 

18,586 

Preprint  Local . 

8,528 

7,198 

ROP  National . 

1,120 

1,202 

Preprint  National . 

2,975 

2,483 

Classitied . 

22,923 

20,548 

Total . 

52,851 

50,017 

GRAND  TOTAL. 

129,571 

11,006 

118,762 

3,510 

YEAR  TO  DATE. 

365,678 

23,217 

356,814 

9,052 

*Indicates  newspapers  reporting  figures  in  lines. 
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WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Local . 

18.478 

22,765 

Preprint  Local . 

26.928 

21,349 

ROP  National . 

892 

928 

Preprint  National . 

378 

1,032 

Classilierl 

30.470 

27,365 

Total . 

77.146 

73,439 

Observer-Repo  rter-S 

ROP  Local . 

4,241 

5,323 

Preprint  Local . 

20,412 

29,670 

ROP  National . 

183 

322 

Preprint  National . 

5,670 

1,548 

Classified . 

8,897 

8,570 

Total . 

39,403 

45,433 

GRAND  TOTAL... 

116,549 

118,872 

YEAR  TO  DATE... 

292,659 

350,222 

WINDSOR, 

ONTARIO 

Star-e' 

ROP  Local . 

420,140 

529,410 

Preprint  Local . 

1.317,409 

1,194.675 

ROP  National . 

143.107 

149,240 

Preprint  National . 

149,498 

65,588 

Classified . 

319,081 

275,715 

GRAND  TOTAL  .. 

2,349,235 

2,214,628 

YEAR  TO  DATE.. 

5,499,916 

5,061,756 

Note:  Figures  given  in  modular  agate  lines. 

WINSTON-SALEM 

N.C. 

Journal-m 

ROP  Local . 

36,460 

5,867 

40,279 

6,015 

Preprint  Local . 

12,793 

22,552 

9.815 

23,188 

ROP  National . 

2.896 

1,863 

Preprint  National . 

1,752 

968 

1,904 

176 

Classified 

42,704 

35,048 

Total . 

96,605 

29,387 

88,909 

29,379 

Journal-S 

ROP  Local . 

12,018 

1,757 

13,354 

1,470 

Preprint  Local . 

8,013 

23,877 

4,130 

26.565 

ROP  National . 

1,377 

1,116 

Preprint  National . 

13,752 

11,268 

Classified . 

21,045 

19,149 

Total . 

56,205 

25,634 

49,017 

28,035 

GRAND  TOTAL.. 

152,810 

55,021 

137,926 

57,414 

YEAR  TO  DATE.. 

445,032 

160,053 

416,241 

153,464 

YAKIMA, 

WASH. 

Herald-Republic-m 

ROP  Local . 

30,604 

28,326 

ROP  National . 

2.030 

1,802 

Classilied . 

55,401 

48,366 

GRAND  TOTAL.. 

88,035 

78,494 

YEAR  TO  DATE.. 

231,765 

213,021 

*  Indicates  newspapers  reporting  figures  in  lines. 


Name  change 

BACKER  SPIELVOGEL  BATES 
Worldwide  Inc.  will  officially  change  its 
name  to  Bates  Worldwide. 

In  a  statement,  CEO  Michael  Bungey 
said,  “  . . .  general  public  awareness  of  our 
name  was  not  as  high  as  it  deserved  to  be 
in  certain  regions.  This  is  partly  because 
we  are  known  by  different  names  in  dif¬ 
ferent  areas  of  the  world  . . . .” 

Barnes  promoted 

LANDON  ASSOCIATES  announced 
that  Larry  Barnes  has  been  appointed 
director  of  Landon’s  automotive  market¬ 
ing  division. 


USA  Weekend 
fetes  volunteers 

USA  WEEKEND  RECENTLY  hon¬ 
ored  the  10  individuals  and  organiza¬ 
tions  named  the  most  outstanding  in  its 
third  annual  Make  a  Difference  Day. 

Author  and  poet  Maya  Angelou  ad¬ 
dressed  the  honorees,  who  were  pre¬ 
sented  with  awards  and  $1,000  checks 
that  were  donated  to  organizations  in 
their  areas. 

The  winners,  chosen  by  a  celebrity 
panel  from  a  pool  of  246,000  entries  of 
those  who  participated  in  the  day  of  na¬ 
tional  service  last  October,  were  fea¬ 
tured  in  the  April  15-17  issue  of  USA 
Weekend. 

This  year’s  Make  a  Difference  Day, 
slated  for  Oct.  22,  already  has  grown 
due  in  large  part  to  a  $100,000  dona¬ 
tion  from  actor  Paul  Newman  and  his 
Newman’s  Own  organization  that  will 
be  distributed  to  50  honorable  mention 
winners.  In  addition,  the  national 
award  prizes  have  been  increased  to 
$2,000. 

Big,  small  papers 
team  up  on  diversity 

THE  NEWSPAPER  ASSOCIATION 
of  America  has  announced  a  program 
to  team  up  large  and  small  newspapers 
to  recruit,  train  and  promote  minori¬ 
ties. 

Aimed  at  increasing  the  diversity  of 
newspaper  work  forces,  the  Partners 
Program  proposes  to  pair  34  papers  in 
six  regions. 

The  plan  relies  on  larger  papers  for 
resources  in  training  minorities  and  on 
smaller  papers  for  providing  entry-level 
experience. 

The  program  “provides  an  early-ca- 
reer  progression”  for  minority  employ¬ 
ees,  said  William  Winter,  program  coor¬ 
dinator  and  president  and  executive  di¬ 
rector  of  the  American  Press  Institute. 

There  are  no  guarantees  for  employ¬ 
ees,  but  newspaper  partners  “have  a 
clear  intent  of  helping  strong  perform¬ 
ers  progress  through  the  ranks,”  he  said. 

“Smaller  newspapers  gain  stability  in 
their  efforts  to  attract  and  retain  minor¬ 
ity  talent,”  said  NAA  vice  president  for 
diversity  Toni  Laws. 

“Larger  newspapers  get  well  trained 
staff  with  hands-on  experience  under 
their  belts.  Employees  get  the  opportu¬ 
nity  to  hone  their  craft  and  the  chance 
to  move  with  confidence  to  into  posi¬ 
tions  of  greater  scope  and  complexity.” 


The  program  has  chosen  six  test  sites 
where  papers  have  agreed  to  exchange 
resumes  of  minority  job  applicants  and 
information  on  job  openings. 

For  more  information  call  Connie 
Riu  of  NAA  at  (703)  648-1131. 

NNI  opens 
Dallas  office 

THE  NEWSPAPER  NETWORK  Inc.,  a 
subsidiary  of  McClatchy  Newspapers, 
has  appointed  Brad  Blakemore  as  vice 
president/general  sales  manager  for  the 
Southwest  region. 

The  Southwest  regional  office  will  be 
located  in  Dallas. 

Blakemore  was  most  recently  sales 
manager  for  Newspapers  First  in  San 
Francisco,  where  he  was  responsible  for 
networking  sales  projects  in  Western  re¬ 
gion  newspapers. 

Bilingual  paper 
adds  distribution 

LAS  NOTICIAS,  THE  Denver  Rocky 
Mountain  News’  weekly  publication  in 
English  and  Spanish  that  had  been  dis¬ 
tributed  on  Sundays  in  areas  with  heavy 
Hispanic  population,  now  appears  in 
editions  of  the  paper  every  Monday. 

Mexican  paper 
opens  U.S.  office 

THE  ENGLISH-LANGUAGE  Mexi¬ 
can  business  weekly  El  Financiero  has 
opened  a  sales  and  marketing  office  in 
New  York  to  build  advertising  in  North 
America  and  achieve  visibility,  accord¬ 
ing  to  the  paper. 

AJC  honors 
Billings  paper  for 
fighting  intolerance 

THE  AMERICAN  JEWISH  Commit¬ 
tee  has  recognized  the  town  of  Billings, 
Mont.,  for  fighting  anti-Semitism  and 
intolerance. 

After  houses  with  Hanukkah  meno- 
rahs  in  their  windows  were  vandalized, 
the  Billings  Gazette  printed  a  full-page 
picture  of  a  menorah  for  neighbors  to 
display  in  their  windows. 

Gazette  publisher  Wayne  Schile  and 
Police  Chief  Wayne  Inman  will  accept 
the  award  on  behalf  of  the  town. 
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Hayden 

Continued  from  page  18 

candidate  becomes  worthy  of  coverage 
if  they  are  raising  large  amounts  of  in¬ 
terest-group  money  and  have  high  ear¬ 
ly  poll  numbers.  This  shrunken  defini¬ 
tion  of  seriousness  excludes  alternative 
candidates  with  serious  histories  and 
serious  messages,  even  those  like  my¬ 
self  who  are  proven  vote-getters  in 
contested  campaigns.” 

Hayden  said  his  campaign’s  success 
depends  on  the  press  creating  a  “level 
playing  field”  in  covering  the  various 
candidates.  He  also  disputed  Saylor’s 
poll  figures,  saying  his  rating  had  risen 
to  27%,  compared  with  37%  for 
Brown. 

Saylor  replied  that  the  Times  intends 
to  give  “thorough  and  serious  coverage 
to  the  governor’s  race,”  including  Hay¬ 
den’s  campaign. 

The  editor  said  Hayden  apparently 
only  received  part  of  the  memo  men¬ 
tioned  in  the  ad,  stating:  “If  you  had 
read  the  entire  memo,  I  can  only  as¬ 
sume  you  wouldn’t  have  written  to  me 
because  there  is  no  suggestion  that  we 
won’t  cover  your  campaign.” 

But  Saylor  declared  that  “it  isn’t  the 
job  of  the  Times  or  any  other  news  or¬ 
ganization  to  create  a  ‘level  playing 
field’  .  .  .  there’s  no  way  any  newspaper 
could  do  so,  even  if  it  were  to  provide 
identical  amounts  of  space  to  every 
ballot-qualified  candidate.” 

It’s  up  to  the  candidates  to  level  the 
field,  Saylor  said. 

“It’s  our  responsibility  to  give  fair 
coverage  to  the  serious  candidates  in 
the  race,  and  to  the  extent  that  you’re 
successful  in  your  effort,  we’ll  cover 
your  candidacy,”  he  continued. 

Saylor  said  he  regards  Hayden  as  a 
serious  candidate  but  noted  that 
doesn’t  mean  he  will  necessarily  get  as 
much  space  as  Brown  or  Garamendi. 
The  editor  recalled  that  when  Hayden 
announced  his  candidacy  in  February, 
he  conceded  that  he  had  little  chance 
of  winning. 

By  such  a  statement,  Saylor  ob¬ 
served,  “you  have  marked  yourself  for  a 
different  level  of  attention  than  candi¬ 
dates  who  can  demonstrate  they  have  a 
strong  chance  and  intention  of  win¬ 
ning.” 

He  offered  to  meet  with  Hayden, 
who  was  not  mollified  by  the  editor’s 
response. 

“I  am  convinced  that  the  thrust  of 
my  original  letter  was  correct  that  the 
Times  decided  to  marginalize  my  cam¬ 
paign  as  non-serious,”  Hayden  wrote  in 


a  second  letter. 

One  example,  he  said,  was  the 
Times’  decision  to  do  Sunday  magazine 
profiles  on  Brown  and  Garamendi  but 
not  him.  He  rejected  Saylor’s  explana¬ 
tion  that  he  was  excluded  from  the 
magazine  because  of  the  late  an¬ 
nouncement  of  his  candidacy. 

A  box  in  Hayden’s  ad  asked  readers 
to  help  pay  for  the  $12,360  ad  by  send- 

Lawsuit 

Continued  from  page  2 1 

dia,”  he  added.  “Ultimately,  you  have 
to  look  at  what  the  court  said  and  take 
things  a  bit  at  face  value,  especially 
when  you  have  as  handsome  and 
poignant  an  introduction  as  Edwards 
wrote.  Why  don’t  we  all  just  take  that 
at  face  value  when  he  writes  about  the 
distress  over  making  a  mistake  and 
owning  up  to  it?” 

Times  senior  attorney  George  Free¬ 
man  praised  the  “courageous  decision” 
and  said  the  court’s  “reasoning  now 
shows  a  true  acknowledgement  of  criti¬ 
cism  in  our  society,  in  terms  of  giving 
various  interpretations  room  to 
breathe.” 

Freeman  said,  “There  must  be  room 
for  varying  interpretations  in  reviews. 
Certainly  what  he  wrote  in  his  book  is 
subject  to  interpretation.  The  whole 
essence  of  literature  is  that  there  are 
various  interpretations  that  can  be 
made.” 

Freeman  also  said  he  thought  it  was 
“inappropriate”  to  accuse  the  court  of 
bowing  to  media  influence,  “in  that  it 
undermines  the  integrity  and  courage 
of  the  judges”  sitting  on  the  “second- 
most  important  court  in  the  country.” 

Parking 

Continued  from  page  22 

control,”  said  Newlin,  a  former  police 
captain.  “We  were  seeking  clarification 
of  the  parameters  of  the  law  so  we 
could  set  our  own  procedure.” 

Allegations  that  up  to  half  of  the 
1,000  press  placards  on  the  street  are 
abused  caused  Newlin  to  refuse  to  is¬ 
sue  new  passes  until  further  informa¬ 
tion  was  gathered,  he  said.  He  also 
sought  an  opinion  from  the  city  attor¬ 
ney’s  office  about  the  right  to  issue 
press  parking  permits  under  state  traf¬ 
fic  codes. 

Deputy  City  Attorney  Lawrence 
Wayte  issued  the  opinion  on  Jan.  11 
that  said  the  state  vehicle  code  in¬ 


cludes  no  provision  directing  the  city 
to  issue  parking  permits  for  reporters. 
He  indicated  concern  that  the  city 
might  be  preempted  by  state  law  from 
issuing  the  permits. 

But,  during  a  hearing  before  a  com¬ 
mittee  of  the  San  Francisco  Board  of 
Supervisors  on  April  21,  Deputy  City 
Attorney  Ted  Lakey  stated  that  the 
city  has  the  right  and  responsibility  to 
issue  the  permits. 

“Current  [city]  traffic  code  allows  for 
the  issuance  of  vehicle  press  cards  and 
that  law  is  still  on  the  books  and  per¬ 
tains  to  this  issue,”  Lakey  said. 

At  the  hearing,  before  the  board’s 
Housing  and  Land  Use  Committee, 
several  supervisors  blasted  Newlin  for 
going  over  their  heads  to  seek  a  legal 
opinion,  and  for  refusing  to  grant  press 
passes. 

“[Newlin]  sought  an  opinion  to  pro¬ 
vide  a  basis  to  invalidate  San  Francisco 
law  to  provide  press  passes;  that  great¬ 
ly,  greatly  disturbs  me,”  said  Supervisor 
Kevin  Shelley.  “That  cuts  off  all  access 
in  [reporters’]  right  to  find  out  infor¬ 
mation  about  breaking  news  stories.” 

Supervisor  Bill  Maher,  a  longtime 
opponent  of  the  parking  and  traffic  de¬ 
partment,  also  attacked  the  delays. 

“It’s  mandatory  they  must  be  issued,” 
said  Maher.  “There  is  a  great  distrust 
of  the  department  on  this,  a  great  dis¬ 
trust.” 

Reporters  and  editors  also  testified 
at  the  hearing,  saying  the  refusal  to  re¬ 
new  press  placards  infringes  on  the 
First  Amendment  right  to  gather  news. 

“We  acknowledge  that  there  are 
abuses  and  too  many  press  passes  out 
there,  and  that  affects  us  as  well,”  said 
Ed  Cavagnaro,  news  director  for  KCBS 
Radio,  who  testified.  “We  have  been 
very  disturbed  by  the  behind-the- 
scenes,  in-the-shadows  kinds  of  things 
that  have  happened  and  affected  us.” 

Kandace  Bender,  metro  editor  for 
the  San  Francisco  Examiner,  said  her 
reporters  have  racked  up  hundreds  of 
dollars  in  parking  tickets  because  of 
the  lack  of  placards.  “We’re  happy  to 
work  with  you  for  a  solution,”  said  Ben¬ 
der.  “But  we  need  something  done 
right  away.” 

San  Francisco  Chronicle  assistant 
city  editor  Marshall  Kilduff  agreed. 
“We  need  them,  use  them,  want  them, 
but  we  recognize  their  abuses,”  he  said. 

At  the  hearing’s  end,  Newlin  said 
the  parking  and  traffic  department  will 
stop  issuing  tickets  for  vehicles  that 
display  permits  expired  on  Dec.  31, 
1993.  He  said  those  passes  will  be  hon¬ 
ored  while  procedures  for  issuing  new 
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Hostage 

Continued  from  page  1 1 

would  happen  at  a  small,  bi-weekly 
newspaper  in  Wyoming.  That’s  the  stuff 
of  major  metropolitan  newspapers.” 

Although  not  immediately  under  the 
gun  this  time,  Spencer  has  had  her 
share  of  threatening  newsroom  situa¬ 
tions. 

But  she  still  maintains  she’d  rather 
keep  newsroom  doors  open  than  beef 
up  security. 

“There  are  far  too  many  great  stories 
that  walk  through  the  door,”  she  said.  “1 
have,  however,  had  dangerous  situa¬ 
tions  walk  through  the  door,  too.” 

While  at  a  paper  in  Trenton,  N.J., 
Spencer  recalled  a  man  walking  into 
the  newsroom  proclaiming  the  world 
was  coming  to  an  end,  he  would  soon 
be  dead  and  she  would  die  two  weeks 
later. 

“He  was  ranting  and  raving  and  talk¬ 
ing  about  God.  So  1  told  him  he  should 
wait  and  talk  with  our  religion  editor,” 
she  said. 

Spencer  talked  with  him  herself  for 
“quite  a  long  while,”  while  he  continued 
his  threats.  The  next  day,  the  man  was 
shot  to  death  by  police  after  he  entered 
a  bank  brandishing  a  Molotov  cocktail. 

“I’m  not  saying  I’m  going  to  hide  in 
my  corner  office  and  let  the  reporters 
deal  with  the  people  with  the  lead 
pipes,”  Spencer  added. 

“If  1  felt  the  reporters  were  in  more 
danger  than  1  am,  1  wouldn’t  say  [don’t 
increase  security].  But  we’re  all  pretty 
much  all  right  here.” 

While  working  as  city  editor  at  the 
Wilmington,  Del.,  News  Journal, 
Spencer  recalled  a  reporter  approaching 
her  and  inquiring,  quietly,  “What  is  that 
guy  with  the  lead  pipe  doing?”  There 
was  a  man  with  a  lead  pipe  in  his  hand 
wandering  around  the  newsroom. 

“But  is  what  we  do  in  a  newsroom 
more  dangerous  than  working  at  a  fast 
food  outlet,  or  a  convenience  store,” 
Spencer  asked. 

Spencer  referred  to  the  Wyoming  in¬ 
cident  as  a  sad  situation  that  could  have 
had  a  terrible  outcome. 

“1  wasn’t  the  one  with  the  gun  on 
me,  so  it  wasn’t  so  hard  for  me.  It  was 
much  harder  for  Mike.  But  when  things 
turn  out  well  in  the  end,  it’s  hard  to  re¬ 
alize  that  the  effect  on  you  is  still  very 
great.  You  get  very  jumpy.  1  was  hold-up 
at  knifepoint  in  a  bank  in  New  York 
City.  After  something  like  that,  con¬ 
sciously,  you’re  fine.  Subconsciously  you 
still  don’t  want  anyone  too  close  to  you. 
It  shakes  you  up  more  than  you  know.” 


Alternatives 

Continued  from  page  13 

see  this  as  complicity  with  the  estab¬ 
lishment,”  he  said,  adding  that  while 
he  is  “not  a  big  fan“  of  the  approach 
that  is  “long  on  rhetoric  and  short  on 
facts,”  alternative  readers  “seem  drawn 
to  any  rhetoric  that  is  different  than 
the  standard  fare.” 

The  alternative  press  has  picked  up 
Generation  X  by  default,  although 
Generation  X  alternatives  are  begin¬ 
ning  to  proliferate,  Eason  explained. 

“Alternative  newspapers  will  be  seg¬ 
mented  by  these  new  publications 
claiming  that  boomer  publications  rep¬ 
resent  a  bunch  of  old  farts.  Sounds  fa¬ 
miliar,  doesn’t  it?”  he  observed. 

“If  alternatives  are  being  segmented, 
your  desires  of  continuing  to  be  every¬ 
thing  to  all  people  strikes  me  as  quite  a 
bit  of  wishful  thinking.” 

The  mainstream  press  can  reach 
these  readers,  but,  Eason  said,  “You 
will  not  be  able  to  beat  the  better  alter¬ 
natives  unless  you  are  prepared  to  eat, 
sleep  and  drink  baby  boomer  politics 
and  social  trends. 

“Just  as  your  newspapers  have 
watched  your  leaders  rise  and  hold  po¬ 
litical  office,  it  is  now  our  turn,”  he 
said.  “It  will  be  quite  exciting  in  the 
next  five  to  10  years  to  see  our  leaders 
in  office. 

“Your  papers  can  cover  the  who’s 
winning  and  who’s  losing  stories,”  Ea¬ 
son  added. 

“We  would  like  to  understand  how 
these  leaders  will  reconcile  the  ideal¬ 
ism  of  the  ’60s  with  the  problems  of 
the  ’90s.” 


Women 

Continued  from  page  1 7 

Men  still  dominated  photo  appear¬ 
ances,  with  67%  of  the  front-page  pho¬ 
tos,  although  that  was  a  drop  from  the 
73%  recorded  last  year. 

There  were  days  in  which  there  were 
no  references  to,  bylines  from  or  pho¬ 
tos  of  women  on  the  local  front  pages 
of  certain  papers,  although  for  the  first 
time,  there  were  days  in  some  papers 
when  women  appeared  in  equal  or 
greater  numbers  to  men  in  all  cate¬ 
gories. 

USA  Today  was  the  only  paper  stud¬ 
ied  that  included  references,  bylines  or 
photos  of  women  in  all  its  front  pages 
every  day  in  February. 

The  Daily  Camera  of  Boulder, 


Colo.,  had  the  most  front-page  (39%) 
and  local-page  (43%)  references  to 
women  among  the  newspapers  sur¬ 
veyed,  and  it  featured  the  most  women 
(56%)  in  front-page  photos. 

The  News  Times  of  Danbury, 
Conn.,  had  the  most  women  in  photos 
on  its  front  local  page  (47%). 

The  paper  with  the  most  female  by¬ 
lines  on  both  its  front  and  local  front 
pages  was  the  Enid  (Okla.)  News  and 
Eagle,  with  91%  and  93%,  respectively. 
The  Aurora,  111.,  Beacon-News  fea¬ 
tured  the  most  women  op-ed  writers  at 
43%. 

Scoring  last  in  front-page  references 
was  the  Pine  Bluff  (Ark.)  Commercial 
with  only  17%. 

There  was  a  tie  at  18%  for  least  local 
page  references  between  the  Tusca¬ 
loosa  (Ala.)  News  and  the  New  York 
Times.  The  Times  came  in  second-to- 
last  in  least  front-page  references  with 
18%. 

The  Times  also  came  in  last  with 
13%  female  bylines  on  the  local-front 
page.  The  Courier,  Findlay,  Ohio,  had 
the  fewest  female  bylines  on  its  front 
page  at  only  6%.  The  Washington  Post 
scored  lowest  in  percentage  of  women’s 
bylines  on  the  op-ed  page  at  13%. 

In  photos,  the  Seattle  Times  had  the 
fewest  shots  of  women,  28%,  on  its 
front  page,  while  the  Joplin  (Mo.) 
Globe  finished  last  for  photos  of 
women  on  the  local  front  with  31%. 

Women  were  portrayed  negatively 
much  more  than  were  men  in  both  the 
large  markets,  30%  versus  11%  of  men, 
and  in  the  smaller  markets,  31%  versus 
14%. 

Further,  nearly  half  (49%)  of  the 
positive  portrayals  of  women  in  the 
major  market  papers  featured  women 
as  entertainers,  whereas  82%  of  the 
positive  portrayals  of  men  were  as  au¬ 
thorities,  experts  or  opinion  makers. 

As  with  the  news  copy,  in  major 
markets,  when  women  were  portrayed 
in  a  positive  light,  it  was  more  often 
(66%)  as  entertainers  than  authorities 
(34%),  while  men  were  shown  to  be 
authorities  in  80%  of  the  photos  and 
as  entertainers  in  20%. 

The  survey  was  conducted  by  M.  Ju¬ 
nior  Bridge  of  Unabridged  Communi¬ 
cations.  WMM  is  co-chaired  by  Betty 
Friedan,  author  and  professor  at  the 
University  of  Southern  California,  and 
Nancy  Woodhull,  president  of  Nancy 
Woodhull  &  Associates  Inc.,  a  media 
consulting  firm.  Primary  funding  for 
WMM  is  from  the  Freedom  Forum, 
with  additional  support  from  Capital 
Cities/ABC. 
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Political  cartoonist 
wins  Reuben  prize 

Jim  Borgman  is  voted  ‘Cartoonist  of  the  Year  at  an 
awards  night  dominated  by  King  and  United  creators 


by  David  As  tor 

IT  WAS  A  King  and  United  night  af¬ 
ter  years  of  Universal  success. 

King  Features  Syndicate  editorial 
cartoonist  Jim  Borgman  won  the  48th 
Annual  Reuben  Award  as  “Outstand¬ 
ing  Cartoonist  of  the  Year”  at  a  May  14 
ceremony  in  La  Jolla,  Calif. 

The  Cincinnati  Enquirer  staffer  was 
one  of  three  finalists  for  the  peer-vot¬ 
ed  National  Cartoonists  Society  hon¬ 
or.  The  other  two  were  “Doonesbury” 
creator  Garry  Trudeau  and  “For  Better 
or  For  Worse”  creator  Lynn  Johnston, 
both  of  Universal  Press  Syndicate. 

Johnston  won  the  Reuben  in  1986, 
and  Universal  cartoonists  also  received 
it  four  more  times  after  that. 

Borgman,  one  of  only  six  editorial 
cartoonists  to  win  an  award  that  usual¬ 
ly  goes  to  comic  creators,  expressed 
amazement  at  being  chosen  over  John¬ 
ston  and  Ttudeau. 

“I  had  an  anxiety-free  weekend,”  he 
told  the  NCS  crowd  of  over  300.  “I 
didn’t  think  anyone  would  vote  for  me. 
Garry  Trudeau  and  Lynn  Johnston  are 
giants  in  the  field  and  giants  in  my 
mind  ....  Thank  you  all  so  much.” 

The  1991  Pulitzer  Prize  winner  then 
told  a  story  that  illustrated  how  respect 
and  recognition  are  not  always  easy  to 
come  by  for  cartoonists.  Borgman  re¬ 
called  seeing  a  man  at  the  Enquirer 
who  appeared  lost,  so  he  asked  him  if 
he  needed  help.  The  man  looked  at 
the  casually  dressed  cartoonist  and 
asked  him  what  he  did  at  the  newspa¬ 
per. 

“1  draw  the  political  cartoons,” 
Borgman  answered. 

The  man  responded,  “You  mean  to 
tell  me  that  Jim  Borgman  doesn’t  even 
draw  his  own  cartoons!?” 

Borgman  (profiled  in  E&P,  Aug.  15, 
1987,  p.  34)  is  a  Cincinnati  native  who 
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joined  the  Enquirer  right  after  graduat¬ 
ing  from  college  in  1976. 

Another  King  cartoonist.  Bud 
Grace,  won  the  NCS  Comic  Strip  Di¬ 
vision  Award  for  “Ernie.” 

And  a  third  King  cartoonist.  Bill 
Rechin,  received  the  comic  panel  prize 
for  “Out  of  Bounds.”  Rechin  and  his 
writing  partner,  Don  Wilder,  are  with 
King’s  North  America  Syndicate. 

United  Media  also  had  three  NCS 
winners. 

Bill  Schorr  of  the  Kansas  City  Star 
and  United  Feature  Syndicate  won 
the  editorial  cartoon  award.  He  also 
does  “The  Grizzwells”  comic  for  UM’s 
Newspaper  Enterprise  Association. 

Drew  Litton  of  the  Denver  Rocky 
Mountain  News  and  NEA  received  the 
sports  cartoon  prize. 

And  W.B.  Park,  who  does  the  “Off 
the  Leash”  comic  for  UFS,  won  the 
greeting  card  award. 

Other  division  winners  included  Ed¬ 
ward  Sorel  for  advertising  illustration. 


Mark  Chiarello  for  comic  books, 
George  Booth  for  magazine  gag  car¬ 
toons,  Hal  Mayforth  for  maga- 
zine/hook  illustration  and  Nightmare 
Before  Christmas  movie  director  Tim 
Burton  for  animation. 

The  mastet  of  ceremonies  was  “The 
Family  Circus”  creator  Bil  Keane,  who 
regaled  the  audience  with  a  display  of 
sarcastic  wit  that  differed  greatly  from 
the  gentler  humor  in  his  King  panel. 

He  noted  that  all  NCS  division  win¬ 
ners  receive  plaques  and  “the  losers  get 
caned.” 

Keane  called  United’s  Charles 
Schulz  and  King’s  Mort  Walker  “two 
giants  of  the  cartooning  industry, 
which  makes  it  difficult  to  find  tuxedos 
to  fit  them.” 

He  added,  “Mort  does  ‘Beetle  Bai¬ 
ley’  and  is  the  founder  of  the  Interna¬ 
tional  Museum  of  Cartoon  Art. 
‘Spatky’  does  ‘Peanuts’  and  is  the 
founder  of  the  Bank  of  Ametica.” 

Keane  also  mentioned  another  mul¬ 
timillionaire  cartoonist,  Jim  Davis,  and 
the  huge  sum  he  is  paying  to  buy  back 
his  “Garfield”  property  from  United. 
“That’s  a  lot  to  pay  for  a  damn  cat,”  he 
said.  “Six  years  ago,  I  paid  $1.75  for 
‘The  Family  Circus’  —  and  [King]  gave 
me  25  cents  change!” 

Speaking  of  money,  Keane  said  he 
“saw  Cathy  Guisewite’s  contract  with 
Universal  and,  just  as  I  thought,  she’s 
getting  paid  by  the  word.  King  had  the 
same  contract  with  Carl  Anderson, 
who  drew  ‘Henry.’  ” 

Guisewite’s  “Cathy”  often  uses  a  lot 
of  dialogue  while  the  Anderson-creat¬ 
ed  “Henry”  is  a  pantomime  strip. 

Moving  to  real-life  names  in  the 
news,  Keane  said  the  title  character  in 
“Judge  Parker”  is  available  for  the 
Supteme  Court  if  Stephen  Breyer  gets 
voted  down  by  the  Senate. 

And  Keane  noted  that  Trudeau 
made  a  rare  appearance  at  the  Reuben 
ceremony  because  “he  happened  to  be 
in  California  putting  flowers  on 
Nixon’s  grave.” 

Also  making  a  rare  Reuben  appear¬ 
ance  was  Dale  Messick,  who  created 
“Brenda  Starr”  in  1940  and  now  is  in 
her  late  80s.  She  received  a  long  round 
of  applause. 

And  while  it  had  nothing  to  do  with 
cartooning,  Keane  got  a  big  laugh 
when  he  joked  that  he  once  thought 
Taco  Bell  was  Mexico’s  phone  compa¬ 
ny. 
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Former  editor  doing 
a  Universal  column 

GIL  SPENCER  WILL  write  a  weekly 
column  on  current  events  and  topics 
for  Universal  Press  Syndicate  start¬ 
ing  next  month. 

Spencer  is  the  former  editor  of  the 
Denver  Post,  New  York  Daily  News, 
Philadelphia  Daily  News  and  Trenton, 
N.J.,  Trentonian,  where  he  won  the 
Pulitzer  Prize  for  editorials  about  scan¬ 
dals  in  New  Jersey’s  state  government. 

Spencer,  who  continues  his  relation¬ 
ship  with  the  Post  through  his  column 
and  speaking  engagements,  has  also 
worked  for  the  Philadelphia  Inquirer 
and  Philadelphia  Bulletin. 

NYTS  moves  office  I 
and  several  articles 

THE  NEW  YORK  Times  Syndicate 
moved  this  month  to  midtown  Man¬ 
hattan. 

Its  new  address  is  122  E.  42nd  St., 
14th  Floor,  New  York,  N.Y.  10168. 

In  other  NYTS  news,  the  syndicate 
is  offering  four  articles  to  mark  Gay 
Pride  Month  in  June. 

The  articles  discuss  the  number  of 
gays  in  the  United  States  as  well  as 
same-sex  “marriages,”  corporate  Amer¬ 
ica’s  growing  awareness  of  the  gay  dol¬ 
lar,  and  the  fourth  annual  Gay  and 
Lesbian  Olympics  in  New  York  June 
18-25. 

This  year  marks  the  25th  anniver¬ 
sary  of  the  Stonewall  riots  that  started 
the  modern  gay  civil-rights  movement. 

And  the  syndicate’s  special  features 
division  is  offering  five  commentary  ar¬ 
ticles  on  South  Africa  and  the  recent 
elections  there. 

Package  offers  bios 
of  U.S.  soccer  team 

A  SPECIAL  “SPORTS  Biofile”  pack¬ 
age  profiling  members  of  the  U.S.  Na¬ 
tional  Soccer  Team  is  being  offered  for 
the  upcoming  World  Cup  tournament 
by  Mark  Malinowski. 

It  will  be  similar  to  the  Winter 
Olympics  package  Malinowski  did  ear¬ 
lier  this  year.  That  package  was  used 
by  such  newspapers  as  the  Atlanta 
Journal  and  Constitution,  Houston 
Post,  Orange  County  Register  and 
Seattle  Post'lntelligencer. 

Each  “Biofile”  panel  features  a  pho¬ 
to  of  the  athlete,  biographical  data,  in- 
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formation  on  the  athlete’s  interests, 
and  more. 

Malinowski  (E&P,  May  15,  1993,  p. 
40)  is  based  at  71  Dockerty  Hollow 
Rd.,  W.  Milford,  N.J.  07480. 

A  ‘Snuffy’  birthday 
is  being  celebrated 

“BARNEY  GOOGLE  AND  Snuffy 
Smith”  cartoonist  Fred  Lasswell  will 
give  a  “chalk  talk”  at  Ohio  State  Uni¬ 
versity  June  19  to  mark  the  75th  an¬ 
niversary  of  his  King  Features  Syndi¬ 
cate  comic. 

There  also  will  be  a  June  19-Sept.  5 
“Snuffy”  exhibit  at  Ohio  State’s  Car¬ 
toon,  Graphic  and  Photographic  Arts 
Research  Library. 

In  addition,  a  book  entitled  Barney 
Google  and  Snuffy  Smith:  75  Years  of 
an  American  Legend  has  been  au¬ 
thored  by  “Hi  and  Lois”  writer  Brian 
Walker  of  King.  It  is  being  published 
by  Comicana  Books  and  Ohio  State 
University  Libraries  for  distribution  by 
Kitchen  Sink  Press. 

“Snuffy”  was  created  by  Billy  De- 
Beck.  Lasswell  became  his  assistant  in 
1933  (at  age  16)  and  took  over  when 
DeBeck  died  in  1942. 

Conrad  and  others 
at  cartoon  meeting 

PAUL  CONRAD  WILL  speak  at  the 
Association  of  American  Editorial  Car¬ 
toonists  convention  in  New  Orleans. 

The  three-time  Pulitzer  Prize  win¬ 
ner,  who  is  with  the  Los  Angeles 


Times  Syndicate,  will  discuss  his  edi¬ 
torial  cartooning  career  and  more. 

Other  scheduled  speakers  at  the 
June  8-11  gathering  include  renowned 
African-American  cartoonist  Oliver 
Harrington  and  U.S.  Secretary  for 
Housing  and  Urban  Development 
Henry  Cisneros,  who  formerly  wrote  a 
column  for  LATS. 

There  also  will  be  sessions  on 
cliched  editorial  cartoons  and  other 
topics. 

The  convention  host  is  Walt  Han- 
delsman  of  the  New  Orleans  Times- 
Picayune  and  Tribune  Media  Ser¬ 
vices. 


Columnists  to  hear 
Ivins  at  convention 

MOLLY  IVINS  OF  Creators  Syndi¬ 
cate  will  be  one  of  the  speakers  at  the 
National  Society  of  Newspaper  Colum¬ 
nists  convention  in  Sarasota,  Fla. 

The  June  17-19  gathering  also  will 
feature  sessions  on  journalism  ethics 
and  other  topics. 

David  Grimes  of  the  Sarasota  Her¬ 
ald-Tribune  and  New  York  Times 
News  Service  is  chairing  the  meeting. 


PUT  A  PULITZER 
ON  YOUR  PAGES 


Pulitzer  Prize-winning  editorial 
cartoonist  Mike  Ramirez  loves  his 
job.  He  says  he  likes  being  "obnox¬ 
ious"  for  a  living.  And  no  issue 
escapes  his  sharp  eye.  Everything 
from  the  Clintons  to  NAFTA  to 
U.S.-Japanese  relations  has  been 
skewered  by  his  scribbling  pen. 

Share  the  incisive  humor  of  this 
CNS-syndicated  cartoonist  with 
your  readers. 

Mike  Ramirez's  cartoons  are 
available  daily  or  weekly.  Call 
today  for  samples  at  (800)  238- 
61%  or  (619)  293-1818.  Or  fax 
this  ad  and  your  address  to  (619) 
297-0537. 

COPLEY  ^ 
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Syndicates/News  Services _ 

Universal  may  be  alone  in 
giving  cartoonists  time  off 

No  other  syndicate  has  immediate  plans 
to  offer  vacations  to  their  comic  creators 


by  David  As  tor 

WILL  OTHER  COMIC  distributors 
follow  Universal  Press  Syndicate’s 
lead  and  institute  an  official  vacation 
policy  for  cartoonists? 

It  doesn’t  seem  likely,  at  least  for  the 
time  being. 

Starting  in  1995,  Universal  will  al¬ 
low  cartoonists  who  have  been  with 
the  syndicate  at  least  five  years  to  take 
up  to  four  weeks  of  annual  vacation 
time.  Newspapers  will  be  offered  re¬ 
runs  and  billed  at  regular  rates  during 
the  vacations,  which  are  optional  for 
the  artists. 

When  the  four  biggest  comic  distrib¬ 
utors  other  than  Universal  were  asked 
if  they  might  institute  a  similar  policy, 
the  answers  were  mostly  no. 

“We’ve  never  had  a  vacation  policy,” 
King  Features  Syndicate  comics  edi¬ 
tor  Jay  Kennedy  said.  “It’s  never  been 
an  issue  here.  For  over  75  years,  our 
cartoonists  have  been  taking  vacations 
by  getting  ahead  in  their  work.  I  don’t 
think  that  will  change.” 

Kennedy  added  that,  under  “special 
circumstances,”  King  works  with  its 
cartoonists  to  arrange  for  time  off.  He 
said  this  has  happened  once  or  twice 
during  his  six  years  as  comics  editor. 

United  Media  senior  vice  president, 
general  manager  of  syndication  Sid 
Goldberg  said,  “Cartoonists  are  free 
agents  who  work  on  their  own  time. 
They  can  take  as  much  vacation  as 
they  like  as  long  as  they  provide  us 
with  the  agreed-upon  material.” 

Goldberg  added  that  the  sabbaticals 
taken  by  several  of  Universal’s  super- 
star  cartoonists  may  have  influenced 
the  syndicate  to  offer  an  official  vaca¬ 
tion  policy.  “Perhaps  they  felt  they  had 
to  do  something  special,”  he  said. 

Tribune  Media  Services  vice  pres¬ 
ident/editorial  and  development  Mike 
Silver,  who  was  contacted  before  the 
vacation  policy  became  widely  known, 
said  TMS  had  not  considered  such  a 


policy  before  but  would  “take  a  look” 
at  what  Universal  was  doing. 

Creators  Syndicate  president  Rick 
Newcombe  said,  “It’s  an  admirable  goal 
on  Universal’s  part,  but  I  see  two  po¬ 
tential  problems:  The  syndicate  is  not 
guaranteeing  a  paid  vacation  if  the 
newspapers  don’t  pay  and  the  syndicate 
is  not  guaranteeing  that  the  cartoon¬ 
ists  will  have  their  jobs  back  in  every 
city,  because  some  newspapers  might 
drop  the  comics. 

“1  think  it’s  a  policy  that  will  help 
superstar  cartoonists  but  give  a  false 
sense  of  security  to  cartoonists  whose 
work  is  only  marginally  popular.” 

Newcombe  did  add  that  Creators 
would  consider  following  Universal’s 
lead  if  newspapers  responded  positively 
to  the  vacation  policy  after  it  takes  ef¬ 
fect  next  year. 

Newspaper  reaction  has  been  mixed 
so  far  (E&P,  May  7,  p.  36).  One  letter 
opposing  the  policy  was  sent  to  Uni¬ 
versal  by  Arkansas  Press  Association 
president  Steve  Trolinger  and  execu¬ 
tive  director  Dennis  Schick. 

They  wrote,  “The  daily  newspapers 
of  our  association  strive  to  present 
their  readers  fresh  news,  information 
and  entertainment  features  in  each 
day’s  newspaper  and  believe  it  is  a 
fraud  upon  our  readership  to  ‘recycle’ 
old  comics.  We  believe  it  is  also  a  very 
poor  business  practice  of  your  compa¬ 
ny  to  expect  the  daily  newspapers  to 
pay  full  rate  for  something  they  have 
already  paid  for  previously.  We  could 
just  as  soon  cut  old  strips  out  of  back 
issues  and  run  those  and  save  ourselves 
the  postage  and  handling  charges.” 

Universal  vice  president/editorial  di¬ 
rector  Lee  Salem  acknowledged  the 
importance  of  fresh  material  in  news¬ 
papers,  but  noted  that  reprints  of 
columns  and  editorial  cartoons  have 
been  sent  out  for  years  during  their 
creators’  vacations. 

Salem  added  that  the  Universal 
comic  cartoonists  who  decide  to  take 


advantage  of  the  vacation  policy  will 
be  more  rested  and  thus  may  do  better 
work  when  they  return  to  the  drawing 
board. 

“That  would  he  beneficial  to  news¬ 
papers  and  readers,”  he  observed. 

Salem  said  Universal  will  convey 
these  and  other  points  when  talking  to 
newspapers  during  the  next  few 
months  as  it  attempts  to  make  editors 
“more  open”  to  the  vacation  policy. 

But  what  if  many  newspapers  refuse 
to  pay  for  the  reruns?  Will  Universal 
rethink  the  policy,  perhaps  by  assum¬ 
ing  some  of  the  vacation  costs  itself? 

Salem  replied  that  Universal  intends 
to  maintain  the  policy  as  it  was  an¬ 
nounced. 

Many  cartoonists  obviously  are  hap¬ 
py  with  what  Universal  announced, 
but  others  oppose  the  new  policy. 
Kennedy  said  some  cartoonists  feel 
they  owe  their  readers  365  new  comics 
every  year.  “And  at  King,  we  feel  we 
owe  that  to  our  clients,”  he  added. 

“Peanuts”  creator  Charles  Schulz  of 
United  said,  “Don’t  let  them  tell  you 
that  this  is  a  business  that  has  so  much 
stress  that  you  have  to  have  time  off. 
Cartooning  is  what  we  wanted  to  do 
all  our  lives.” 

Schulz  made  this  remark  during  a 
May  14  speech  at  the  National  Car¬ 
toonists  Society  convention  in  La  Jol¬ 
la,  Calif.  When  other  comic  creators  at 
the  meeting  were  informally  polled  by 
E&P,  about  two-thirds  applauded  the 
Universal  vacation  policy.  Opinions  of¬ 
ten  (but  not  always)  divided  along  gen¬ 
erational  lines,  with  younger  cartoon¬ 
ists  tending  to  favor  the  policy  and  old¬ 
er  ones  opposed. 

Several  cartoonists  said  they  work 
very  hard  even  when  they’re  not  trying 
to  get  ahead,  and  noted  that  the  added 
strain  of  doing  comics  in  advance  can 
lead  to  exhaustion  and  lower-quality 
work. 

“Cartoonists  love  their  jobs,  but 
they  need  time  to  regenerate,”  said 
“Mother  Goose  &.  Grimm”  creator 
Mike  Peters  in  a  phone  interview. 

The  TMS  cartoonist  wondered  how 
syndicate  executives  and  newspaper 
editors  would  feel  if  they  had  to  do  two 
full  weeks  of  extra  work  before  taking 
off  two  weeks.  He  added  that  people  in 
most  other  professions  get  paid  vaca¬ 
tions. 

“It’s  such  a  fabulous  thing  that  Uni¬ 
versal  is  doing,”  Peters  said.  “I  feel  like 
cartoonists  are  ‘free  at  last’!” 
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spelling  Bee 

Continued  from  page  35 

off  Derby  celebrations  early  with  an 
April  11  spelling  bee  —  formed  after 
the  Louisville  Courier-Journal  an¬ 
nounced  last  December  that  it  would 
no  longer  sponsor  the  Bee. 

For  years,  the  Courier-Journal  spon¬ 
sored  the  Bee  with  enormous  success, 
said  Linda  Pursell,  vice  president  and 
director  of  market  development. 

In  1992,  for  instance,  students  from 
schools  in  86  Kentucky  counties  partic¬ 
ipated  in  the  Bee. 

However,  the  Kentucky  Education 
Association,  a  teachers  organization, 
decided  to  drop  out  of  the  statewide 
Bee  in  1994,  citing  the  state’s  landmark 
Kentucky  Education  Reform  Act  of 
1990  as  the  reason. 

That  far-reaching  legislation,  aimed 
at  improving  the  abysmal  state  of  Ken¬ 
tucky  public  education,  encourages 
teaching  concepts  such  as  spelling  in 
context. 

“It  was  our  opinion,  from  talking 
with  local  teachers  and  educators,  that 
spelling  bees,  such  as  the  Scripps 
Howard  Bee,  emphasize  teaching 
spelling  in  isolation.  Obviously,  the 
Kentucky  Education  Reform  Act  rec¬ 
ognizes  people  need  to  learn  how  to 
spell,  but  it  emphasizes  teaching 
spelling  in  the  context  ...  of  some 
broader  lesson,”  the  Courier-Journal’s 
Pursell  said. 

At  the  same  time,  the  Courier-Jour¬ 
nal  was  concerned  that  as  local  schools 
adopted  the  reform  act’s  goals  they 
would  discontinue  their  participation 
in  the  Bee,  Pursell  said. 

In  fact,  she  added,  participation  in 
1993  was  down  slightly  to  77  counties. 

At  Scripps  Howard,  Rose  said  one  of 
the  Kentucky  Education  Association’s 
objections  to  bees  —  that  they  are  too 
“competitive”  —  strikes  her  as  humor¬ 
ous. 

“Well,  you  know  how  Kentucky  is 
about  sports.  It’s  very  competitive. 
These  [Spelling  Bee  participating]  kids 
don’t  have  near  as  much  pressure  on 
them  as  Kentucky  athletes,”  she  said. 

The  Courier 'Journal,  however,  says 
it  encourages  academic  competition. 

To  replace  the  Bee,  the  Courier- 
Journal  has  been  working  with  the 
Kentucky  Department  of  Education  on 
sponsoring  the  proposed  Kentucky 
Writing  Bee  beginning  in  the  1994-95 
school  year. 

“Our  newspaper  fully  endorses  acad¬ 
emic  competition  and  operates  several 
highly  competitive  educational  pro¬ 


grams  for  children,”  Purcell  said. 

For  instance,  the  newspaper’s  Young 
Authors  contest  attracts  entries  from 
more  than  65,000  schoolchildren  in  11 
counties  —  all  of  them  competing  for 
medals  and  prizes. 

In  addition,  it  sponsors  an  Academ¬ 
ic  All-State  Team,  High  School  Press 
Awards  of  Excellence,  conservation  es¬ 
say  contests.  Future  Farmers  of  Ameri¬ 
ca  and  the  4-H  Award  of  Excellence. 

Despite  the  Courier-Journal’s  can¬ 
cellation  of  sponsorship.  Bee  participa¬ 
tion  in  Kentucky  was  fairly  widespread, 
Scripps  Howard’s  Rose  said. 

“We  haven’t  had  a  diminishing  re¬ 
sponse,”  she  said.  “Hopefully,  it’s  just 
an  isolated  case.” 


PARENTAL  PARTICIPATION. 

P-a-r-e-n-t-a-1  new  word  p-a-r-t-i-c- 
i-p-a-t-i-o-n. 

Parental  participation. 

For  the  first  time  in  the  67  years  of 
the  Scripps  Howard  National  Spelling 
Bee  will  make  room  for  father  —  and 
mom,  too. 

Mirriam-Webster,  the  dictionary 
firm,  is  sponsoring  an  adult  spelling 
competition  that  will  precede  the  fa¬ 
mous  Scripps  Howard  Bee  for  school- 
children. 

The  Mirriam-Webster  “Parents  of 
Champions”  Spelling  Bee  will  take 
place  on  the  evening  of  May  30,  as  par¬ 
ents  begin  arriving  for  the  Scripps  bee. 
The  bee  for  schoolchildren  will  be  held 
June  1  and  2. 

“Bee  Week  is  always  memorable,  but 
having  the  adults  kick  off  the  festivities 
with  their  own  bee  is  certain  to  be  a 
highlight  of  good-natured  fun  for 
everyone  involved,”  said  William 
Burleigh,  executive  vice  president  of 
Scripps  Howard. 

Parents,  stepparents  and  legal 
guardians  of  the  238  1994  National 
Spelling  Bee  participants  are  eligible  to 
compete  in  the  Parents  of  Champions 
competition. 

“They  will  be  divided  into  teams  of 
three,  with  no  spouses  on  the  same 
team,”  said  Scripps  Howard  Bee  direc- 


Newspapers  and  the  Bee  comple¬ 
ment  each  other.  Rose  says. 

“Most  newspapers  have  their  NIE 
programs,  and  this  just  fits  right  in 
with  that,”  she  said. 

Indeed,  the  well-established  Bee  was 
already  25  years  old  when  the  first  na¬ 
tional  workshop  on  NIE  —  then 
known  as  “Newspaper  in  the  Class¬ 
room”  —  was  held  in  Chicago  in  1952. 

“All  the  students  who  are  studying 
words  and  competing  in  the  Bee  end 
up  learning  something  —  not  just  the 
winners,”  Rose  said. 

“1  feel  it’s  an  all-around  learning  ex- 
prience  for  these  children  ....  It’s  an¬ 
other  way  to  recognize  academic 
achievement.” 


tor  Reta  Rose. 

Each  member  of  the  winning  team 
will  receive  $500  in  cash  plus  prizes 
worth  another  $250.  There  will  be  gifts 
for  the  second-  and  third-place  finish¬ 
ers  as  well. 

The  rules  are  simple.  Rose  said: 
“One  miss  and  you’re  out.” 

Chances  are  the  bee  could  get  a  lit¬ 
tle  rough, too. 

“Words  will  probably  get  more  diffi¬ 
cult  faster  than  they  do  for  the  stu¬ 
dents.  The  students  are  here  for  two 
days,  whereas  we  want  to  do  this  in 
two  or  three  hours,”  Rose  said. 

“We’ll  see  how  many  are  going  out 
how  fast,”  she  added,  “and  we  can  pull 
out  the  more  difficult  [words]  if  we 
have  to  move  things  along.” 

—  Mark  Fitzgerald 

Rocky  expands 
bilingual  delivery 

BY  POPULAR  DEMAND,  the  Rocky 
Mountain  News  has  expanded  Las 
Noticias,  its  weekly  section  in  Spanish 
and  English,  from  just  Hispanic  neigh¬ 
borhoods  to  statewide  distribution. 

The  paper  also  moved  the  bilingual 
section  from  Sunday  to  Monday’s  Spot¬ 
light  section. 


Does  father  know  best? 
Or  how  about  mom? 

Scripps  Howard  spelling  bee  open 
to  parents  for  the  first  time 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ASTROLOGY 

ENTERTAINMENT 

Doily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia, 
nostalgia.  Weekly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  1 1 552.  (914)  664-8780. 

AinOMOTIVE 

CAR  FEATURES  are  our  business;  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  Irlvia/history.  (810)  573-2755. 

HOBBIES 

SCALE  MODEL  BUILDING  & 

BUSINESS 

COLLEaiNG 

Bring  the  hobby  shop  to  your  readers 
with  reviews  &  projects. 
AMERICAN  MODELER  -  Features 

PO  Box  1 446,  Raleigh,  NC  27602 
(919)  662-9334 

SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modem 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 

Phone:  (212)  254-0890.  Fax;  (212) 
254-7646. 

HUMOR 

SLIGHTLY  OFF 

Readers  relish  her  humor,  warmth  and 

CARTOONS 

"STUPID  UN-HUMAN  TRICKS" 
Wacky  Ideas/Godgels/Inventions! 
"Weakly"  Strip  (2 1 2)  265-2942 

candidness.  Editors  embrace  her  depen¬ 
dability  and  professionalism.  Deb  Di 
Sandro,  1168  Sagebrush  Trail,  Cary,  IL 
60013.  (708)  639-5540. 

NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  far  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consuhanis  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW13lhSt.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)566-7198 
FAX  (205)  566-0170 


EXPERIENCED  APPRAISERS 
For  estates,  lax,  slock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT59715,  (406)586-6621 


Of  all  the  passions,  jealousy  is  that 
which  exacts  the  hardest  service  and 
pays  the  bitterest  wages.  Its  service  is 
to  watch  the  success  of  our  enemy: 
its  wages,  to  be  sure  of  it. 

C.C.  Colton 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexion-N. England  (617)  446-071 1 
Dick  Smith-S/SE-(601 )  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lanlz-CANADA-(51 9)  631  -5709 


BILL  MAnHEVY  COMPANY  conducts 
professional,  confidential  negotiatians 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Soles  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


I  WRITE  FOR  FREE 
the  funniest  humor  column  in  the 
history  of  Western  Civilization. 
(Hey,  don't  lough  till  you  read  it.) 
“Blundering  On"  is  fast-paced  fun  for 
a  wide  audience.  650  words.  Winner, 
WoshinqIon  Press  Association  FIRST 


WARNING;  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  have  already  died  laughing. 
Aword-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  10314,  (718)  698-6979. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 


Nothing  is  more  difficult,  and 
therefore  precious  than  being  able  to 
decide. 

Napoleon  I 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  021 16.  (617) 
536-1900. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
(206)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)233-2318 
Lon  W.  Williams 


SENIOR  HEALTH 


EDITORS:  For  your  MATURE  reader- 
ship,  take  aut  a  FREE  8  weeks  trial  af 
"SENIOR  CLINIC",  since  1981  Amer¬ 
ica's  ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis  M.D., 
#104-3282  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (212)  755-4363 


♦  ♦  ♦  ACCU-WEATHER  ♦  ♦  ♦ 
Accurote,  attractive  weather  pages 
help  you  compete  against  other 
media  and  out-of-town  dailies.  Used 
by  AP  and  150  individual  newspa¬ 
pers.  Call  for  FREE  information. 
(814)  234-9601  x400. 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


FOR  SALE 

2,200  weekly  in  great  growth  area  on 
FL-GA.  Uve  just  off  1-75.  $85K.  (912) 
559-71 79  or  (904)  973-6711. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 
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STORY  IDEA 


TRADE  ASSOCIATION 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Villoge  Voice  quality.  Troining 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


NEWSPAPERS  FOR  SALE 

SEND  FOR  LIST.  Texas  newspapers, 
some  owner  financing.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 

MONTHLY  AIRPORT  NEWSPAPER 
In  New  England's  2nd  largest  airport. 
Great  potential.  Great  price!  $8,500 
Call  (203)  258-4174 


EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
locus  &  calibration  H.  Codbom 
CKOpHcal  (310)  372-0372. 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1 668  or  (21 4)  869-2844. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-5218  Fax  (407)  273-901 1 

KIRK-RUDY  4  into  1  Inserting  Machine 
with  labeling  base.  Can  be  seen  in 
operation.  $15,000.00.  Call  (404) 
428-5817. 

EQUIPMENT  FOR  SALE 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 

Floor  and/or  overhead  conveyors, 
Stockers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Coll  MidAmerica  Grophics 
at  (800)  356-4886 

NEWSKING  PRESS,  4  Unit,  KJ6  Folder, 
Gluer,  1969,  good  starter  press  or  use 
For  add  on  units.  Also  Didde  Glaser 
inserter  2  into  1.  (314)  583-2545  or 
(314)583-7812. 

TWO  COMPUGRAPHIC  8600  photo¬ 
typesetters  with  console.  Good  condi¬ 
tion.  Robert.  (813)  446-3402. 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT  71 3/468-5827. 

REMANUFAaURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  ports  and 
accessories. 

VALLEY  REMANUFAQURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 

NOW  ON  SALE 

1994 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation  Department 

at (212)  675-4380. 

Refurbished  odd  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  or  (800)  741-1 937 

ENTIRE  PLANT  LIQUIDATION,  EVERYTHING  MUST  BE  SOLD 
THREE  NEWSPAPER  PRESSES  AND  RELATED  EQUIPMENT 

One  Harris  Model  845,  Right  Hand,  Two  Harris  Model  845,  Left  Hand, 
4-Color,  36",  22  3/4"  cut  off.  Offset  4-Color,  36",  22  3/4"  cut  off.  Offset 
WEB  Press,  Vintage  1983.  WEB  Press,  Vintage  1983. 

Other  Machinery  and  Equipment  for  Operations  Material  Handling, 
Prepress,  Maintenance  and  Spare  Parts  Available. 

Equipment  Is  Offered  As  Is  Where  Is 

CONTACT  TIM  PRUBAN,  AGENT  FOR  THE  BOATMEN'S 
NATIONAL  BANK  OF  ST.  LOUIS 

At  (901)  423-1340  (Fax  (901)  423-2230)  for  All  inquiries. 

Boardman  Printing  Co.,  982  Lower  Brownsville  Road, 
jackson,  TN  38301 

ATTENTION 

INCOME  OPPORTUNITIES  MAGA¬ 
ZINE,  America's  #1  source  of  money- 
moking  ideas,  will  pay  $25  to  anyone 
thot  provides  us  with  story  leads  about 
low-cost  ond  innovative  businesses  or 
entrepreneurs  who  have  attained  suc¬ 
cess  with  an  unusual  venture.  Send 
replies  to  Editor,  INCOME 
OPPORTUNITIES,  1500  Broodway,  Ste. 
600,  NY,  NY  10036. 

American  Association  of  Independent 
Newspoper  Distributors  -  on  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 

1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 

n  love  lives  on  hope,  it  dies  with  U;  it 
is  a  fire  which  goes  out  for  want  of 
fuel. 

Pierre  Comielle 

MAILROOM 

PRESSES 

MAIL  ROOM 

3  Muller-Martini  5-1  227S  Inserters 

DON'T  SELL  YOUR  PRESS 

Until  You  Contact 

Newman  Intemationol  Web  Press  Soles 

4  Ferag  single  gripper  conveyors 

200"  lOTg  each 

Signode  MLN-2A 

Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Nartheast  Industries  (213)  256-4791 

"WoHdwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  1988  PROCESS  KING  w/ 
KJ8  folder;  6/u  1974  NEWS  KING, 
stacked  w/KJ6  folder;  6/u  1972 
HARRIS  VISA;  4/u  SUBURBAN;  4/u 
stacked  1976  NEWS  KING  $62,000; 
2/u  1970  NEWS  KING  in  small 
weekly,  very  low  usage  w/running 
circumferential,  best  offer 

LAKE  CHARLES  AMERICAN  PRESS 
(318)494-4040 

Two  (2)  McCain  660  Inserters 

Six  (6)  into  one  (1 )  -Complete 

Three  (3)  pace  pock  mini-stack  counter 
stackers. 

One  (1)  Ferag  Double  Gripper  Con¬ 
veyor  new  chain  -  three  (3)  months  old 
-  104  feet  with  infeed  ond  output  sta¬ 
tions. 

Tel  (913)362-8888  Fax(91 3)362-8901 

GOSS  METROLINER  22"  cut-off  X 
65.5",  1  mono  unit,  2  -  3/C  units,  4 
RTP's  new  1977,  2:1  (older.  $950,000 
US. 

Miller-Nohob  (MAN)  OP- 1600  new 
1982-87,  22  3/4  X  66",  4  nrono  units 
2-3  color  units,  2:1  folder,  6  meg 
splices.  $950,000  U.S. 

3  cary  pasters. 

WEBEQ  INTERNATIONAL,  INC. 
(708)459-9700  FAX:  (708)459-9707 

Two  (2)  Nolan  Jampol  Bottom  Wraps 

Twa  (2)  Nolan  Jampol  In-Line  Pocers 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 

One  (1)  Nolan  Jampol  90%  Electric 
Roller  Turn 

One  (1 )  Nolan  Jampol  90%  Belt  Turn 

Two  (2)  Bell  and  Howell  Diverters 

WANTED  TO  BUY 

CAU  US  -  WE  BUY 

Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 

ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 

Two  (2)  Bell  and  Howell  Hopper 
Loaders 

One  (1)  No  arc  ultra  plus  30X40  dou¬ 
ble  plate  burner 

Miscellaneous  belt  and  roller-tap  con¬ 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 

veyors,  drive  motors,  gears,  etc. 

IMMEDIATELY  NEEDED 

4  add  on  Metro  units  22  3/4",  with 
reels  and  Y  columns. 

4  to  8  Unit  Horris  VI 5D  web  press. 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 

PREPRESS 

Far  Sale 

FIIM  PROCESSOR 

With  auto  scanner 

Pako  26  ML 

With  Dupont  command  blender 
$2  000 

Call  Lou  (201)  772-2121 

2  to  10  Unit  Horris  VI 5A  web  press. 

All  calls  will  be  kept  in  strict  confidence. 

Call  John  Velilla  (913)  541-8886. 

Classified  Advertisers:  If  you  don’t  see  a 
category  that  fits  your  needs,  please  call  us 
at  (212)  675-4380 
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CIRCULATION  SERVICES 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Soles 
Nationwide  (516)  379-2797 

CIRCULATION  SERVICES  ~ 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


CIRCULATION  III 
Telemarketing  coast  to  coast 
John  Dinan  -  John  Lyons 
(214)  352-1123 

Convert  to  privote  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturatian  pra- 
ducts.  Call  Midwest  Independent  Postal 
(616)  324-1008 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkarn  (616)  458-6611 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


We  are  healed  of  a  suffering  only  by 
experiencing  it  to  the  full. 

Marcel  Proust 


_ ACADEMIC _ 

THE  MISSOURI  SCHOOL  of  Journalism 
seeks  a  person  committed  to  diversity 
and  multiculturalism  to  direct  its  nation¬ 
ally  recognized  Mulitcultural  Manage¬ 
ment  Program. 

The  director  must  hove  professional 
newspaper  experience  and 
administrative  experience  or  evidence 
of  administrative  abilities.  An  advanced 
degree  is  preferred.  The  director  should 
have  an  ability  and  willingness  to  raise 
funds  for  the  program.  He  or  she  will 
direct  professional  workshops  on 
diversity  and  management  and  teach 
courses  within  the  School.  The  director 
needs  the  capability  to  odminister  on 
annual  workshop  on  multiculturalism  for 
journalists  and  a  national  clear¬ 
inghouse  for  information  about  manag¬ 
ing  workplace  diversity.  He  or  she 
should  be  interested  in  publishing  a 
newsletter  and  conducting  original 
research  pertinent  to  these  octivities.  A 
record  of  working  either  officially  or 
through  volunteer  efforts  on  behalf  of 
minorities  is  highly  desirable. 

Applicants  will  be  reviewed  starting 
June  1 .  The  review  will  continue  until 
the  position  is  filled. 

Interested  parties  should  send  a  resume 
and  letter  detailing  interest  ta:  Robert  A. 
Logan,  Associate  Dean,  School  of  Jour- 
nalism.  University  of  Missouri- 
Columbia,  PO  Box  838,  Columbia,  MO 
65205,  or  call  (314)  882-4514.  The 
University  of  Missouri-Columbia  is  an 
affirmative  action  employer. 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SPEQRUM  MARKETING  SERVICES 
-QUALITY- 

TELEPHONE  AND  DOOR  PROGRAMS 
CALL  DOUG  REESE  (800)972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promations  Inc., 
(216)  225-7440. 


ytMfm 

TUB  CUSTOMER 
CONNECTION 

1-800-327-8463 


ADMINISTRATIVE 


DIREaOR  OF  NEW  BUSINESS 

VENTURES 

Join  the  Knight-Ridder  newspaper  in  St. 

Paul,  MN,  in  growth  area  publishing  of 

advertising  supported  annuals  and 

periodicals  for  under-served  readers 
and  advertisers. 

Responsibilities:  Full  divisional  P&L  and 
implementation  responsibility  (or  a 
series  of  small,  niche-market  specialty 
ubiications.  Identify  and  evaluate  new 

usiness  opportunities  while  octing  as 

general  manager  overseeing  sales, 

production,  distribution  and  editorial 
(or  existing  publications. 

Qualifications:  3-5  years  experience  in 
media,  preferably  publishing.  Keen  ana¬ 
lytical  skills,  and  willingness  to  work 
honds-on.  A  B.A.  Mosters  degree  pre¬ 

ferred. 

Compensation  includes  base  salary 

with  substantial  share  in  division's 

operating  profits.  Excellent  benefits. 
Please  send  or  Fax  (612)  228-5307 
resume  to: 

Alexandra  Roddy 
Saint  Paul  Pioneer  Press 
345  Cedar  St. 

Saint  Paul,  MN  55101-1057 


EXPERIENCED  SHOPPER  MANAGER  to 
head  a  million  dollar+  free  circulation 
shopper  in  southern  MN.  Proven,  suc¬ 
cessful  track  record  a  must.  Excellent  com¬ 
pensation  and  benefit  package.  Send 
resume  with  salary  history  to  D. 
Mindak,  PO  Box  100,  Blue  Earth,  MN 
56013.  E.O.E. 


TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Stop  Savers  ana  more 
Allan  Schreibman,  (810)  399-6100. 

CONSULTANTS 

45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)  272-6173. 

DISTRIBUTION  SERVICES 

FREE  AOZ  DELIVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1  -800-487-6397 
AUSTIN  NEWS  SERVICES  (National) 

LAPTOP  SERVICES 

TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


ADMINISTRATIVE 

GENERAL  MANAGER  of  The  Chroni¬ 

cle,  the  award-winning  daily  newspa¬ 
per  of  Duke  University.  Requirements 
include  excellent  interpersonal  and 
communication  skills,  good  computer 
knowledge  and  a  strong  desire  to  help 
students  achieve  their  best.  Excellent 
salary  and  benefits.  Send  resume, 

references  and  cover  letter  by  June  1  to: 

Search  Committee,  Duke  Student  Pub¬ 

lishing  Company  Inc.,  Box  90858, 
Durham,  NC  27708. 


GENERAL  MANAGER 
Small  Florida  daily  seeking  general 
manager  to  oversee  day-to-day  opera¬ 

tion  of  newspaper.  Must  have  know¬ 
ledge  of  all  departments.  Background 
in  production  a  plus.  Send  resume  and 

salary  history  to  Box  06930,  Editor  & 

Publisher. 


ARE  YOUR  PRESS  DRIVES  KEEPING 
YOU  AWAKE  AT  NIGHT? 

ICS  Has  20  plus  years  experience 
correcting  drive  problems  and  has 
developed  unique  techniques  to 
modernize  press  drives  &  controls. 

CALL  (41 3)  739-1113 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  and  nrod- 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  wolls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Doily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAU  TOLL  FREE  1  (800)  657-21 10 


ADMINISTRATIVE 


PUBLISHER:  weekly  newspaper  in  Zone 
9  seeks  a  hands  on  publisner  with  a  suc¬ 
cessful  trock  record  of  quality  pub¬ 
lishing  and  profitability,  preferably  in  a 
competitive  urban  market.  Editor, 
classified,  composition  and  circulation 
manogers  report  directly.  Position 
supervises  retail  staff  and  directly  han¬ 
dles  major  accounts.  Competitive 
solory,  incentive,  and  benefits  package; 
and  opportunity  for  growth.  Send 
resume  to  Box  0691 1,  Editor  &  Pub¬ 
lisher. 


WE  ARE  LOOKING  for  a  creative, 
hands-on  publisher  for  a  6-day, 
10,000  circulatian  daily  newspaper  in 
the  bluegrass  region  of  north/centrol 
Kentucky.  Applicants  should  have 
newspaper  managerial  experience,  a 
history  of  community  involvement,  and 
strong  interpersonaf  skills.  Please  send 
resume  and  cover  letter  to  Box  06921, 
Editor  &  Publisher. 


PRESIDENT/GENERAL  MANAGER 
PRINTING  DIVISION 

Warm,  empathetic,  sales-oriented  leader  for  web  offset  newspaper  printing 
division.  You  must  hove  10-15  years  management  experience  in  publishing  and/ 
or  printing;  P&L  responsibility  strongly  preferred. 

Salary  highly  competitive  (we  expect  some  applicants  to  be  publishers  of  10- 
20,000  circulation  dailies  and/or  larger  suburban  weeklies).  401  K,  major 
medical,  strong  bonus  package. 

Desirable  Chicago  location,  two  miles  to  Lake  Michigan  and  Wrigley  Field,  conve¬ 
nient  to  suburban  trains  and  expressways. 

Diverse  and  fascinating  clients:  We  print  three  small  dailies,  weeklies  for  more 
than  1 5  ethnic  groups,  major  gay  and  lesbian  publications,  and  for  arts,  cultural, 
and  university  organizations.  1 4  units  Goss  SSC,  3  folders,  splicers,  post-press. 

We  want  someone  with  brood  publishing  or  printing  experience,  who  con  identify 
with  and  help  our  current  customers  grow,  and  vmo  can  aggressively  increase 
sales  in  a  fertile  market. 

Fax  resume  to  (312)  975-1301  or  mail  to  Charley  Gross,  CFO,  Newsweb  Cor¬ 
poration,  1645  Fullerton,  Chicago,  IL  60614.  E.O.E.  M/F/H/V. 


HELP  WANTED 


EDITOR  &  PUBLISHER:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 
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HELP  WANTED 


ADMINISTRATIVE 

NCCC  COMMUNICATION  OPENING 


_ ADVERTISING _ 

DISPIAY  SALES  ACCOUNT  EXECUTIVE 


_ ADVERTISING _ 

CLASSIFIED 

OUTSIDE  SALES  MANAGER 

Interested  in  joining  the  sales  manage¬ 
ment  team  or  the  second  largest  news¬ 
paper  in  Indiana?  If  so,  you  would  be 
replacing  a  results-oriented  successful 
manager  who  has  grown  to  another 
position  within  our  compony. 

Fort  Wayne  Newspapers  is  a  Knight- 
Ridder  owned  X)A  with  a  commitment 
to  diversity  and  customer  sensitivity. 
Fort  Wayne  Newspapers,  The  Journal- 
Gazette  and  The  News-Sentinel,  is  seek¬ 
ing  a  creative  sales  leader  to  supervise 
five  outside  sales  account  executives 
and  a  support  staff  of  three.  These  top- 
notch  professionals  market  all  products 
of  the  newspapers  with  an  emphasis  on 
automotive,  employment,  and  real 
estate  advertising. 

Qualified  candidates  must  have  a  pro¬ 
ven  track  record  in  leading,  motivating, 
training,  and  managing  a  sales  staff 
using  innovative  marketing  techniques. 
This  manager  must  recognize  thot 
revenue  generation  in  the  nineties 
requires  developing  products  thot  meet 
customers'  needs  for  reaching  market 
potential  and  sales  application  for  new 
technologies. 

Candidates  must  have  two  years  of  out¬ 
side  sales  experience  preferably  in  print 
or  electronic  media.  Previous  manage¬ 
ment  and  budget  development  experi¬ 
ence  would  be  a  plus.  College  degree 
preferred. 

Our  competitive  salary  package 
includes  a  Sales  Bv  Objective  plan  and 
offers  generous  flexible  benefits  plan 
and  a  401 K. 

Send  your  resume  to: 

Charles  Cammack 
Manager-Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46802 

THE  WASHINGTON  POST 
ADVERTISING  SALES 
INDEPENDENT  CONTRAaORS 

The  Washington  Post  is  currently  occept- 
ing  applications  for  independent 
advertising  sales  agents.  These  are  non- 
emplayee,  contractor  positions  for  The 
Washington  Post  with  100%  com¬ 
mission-based  compensation. 

If  you  have  previous  sales  experience, 
preferably  in  advertising  sales,  are  a  pro¬ 
ven  self-starter  with  the  drive  and 
initiative  to  develop  new  business,  have 
excellent  time  management,  verbal  and 
written  communication  skills,  are  goal 
oriented  with  a  proven  track  record  of 
achievements  and  possess  reliable 
transportation,  this  is  a  great 
opportunity  to  become  associated  with 
an  established  Fortune  500  company. 

If  you  are  interested  in  these  exciting 
independent  contractor  positions, 
forward  your  resume  to: 

THE  WASHINGTON  POST 
CO/Personnel  Dept./WM 
1150  15th  Street,  NW 
Washington,  DC  20071 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

The  San  Francisco  Newspaper  Agency, 
ogent  of  The  Son  Froncisco  Chronicle 
and  The  San  Francisco  Examiner  is 
seeking  on  experienced  Retail  Advertis¬ 
ing  Manager  to  oversee  the  future  direc¬ 
tion  of  our  Retail  Advertising  Depart¬ 
ment. 

This  position  will  be  responsible  for 
managing  a  department  of  over  50 
employees.  The  ideal  candidate  will 
hove  a  strong  sales  and  marketing  back¬ 
ground  with  proven  success  in  devel¬ 
oping  new  revenue  opportunities.  We 
ore  looking  for  a  dynamic  individual 
with  previous  metro  doily  experience 
who  will  interface  well  with  our  Execu¬ 
tive  Management  team  while  motivoting 
and  leading  our  diverse  staff  to  achieve 
lop  quality  results.  If  you  hove  o  proven 
track  record  as  o  creative  revenue  pro¬ 
ducer  with  the  ability  to  develop  suc¬ 
cessful  employees,  please  consider  this 
position  os  a  challenging  opportunity. 

We  offer  a  very  competitive  compensa¬ 
tion  and  benefits  package  including  but 
not  limited  to  401  K  plan,  medical, 
dental,  life  insuronce,  long  term  dis¬ 
ability,  and  a  liberal  vocation  ond  holi¬ 
day  plan. 

Please  send  a  resume,  confidential 
salary  history  ond  cover  letter  to: 

San  Francisco  Newspoper  Agency 
Human  Resources  Department  (RAMO) 
925  Mission  Street 
San  Francisco,  CA  94103 

EOE/M/F/H 


_ ART/GRAPHICS _ 

ART/COMPOSITION  DIREaOR 
Fast  growing  group  of  paid  community 
weeklies,  TMC  shoppers  and  com¬ 
mercial  printer  seeks  manager  of  its 
retail  ad  and  editorial  design/ 
composition  departments.  Must  possess 
strong  manogerial  and  organizational 
skills.  Looking  for  highly  energetic 
person  able  to  produce  under  deadline 
pressures.  Must  be  proficient  on  Mac, 
using  Quark.  Knowledge  of  camera/ 
stripping  a  plus.  Located  one  mile  from 
ocean  in  blue-chip  Long  Island  suburb. 
Salary  plus  full  benefits.  Call  Stuart 
(800)  231-6152  or  Fox  resume  with 
references  and  salary  history  to  (516) 
569-4942. 


GRAPHIC  ARTIST:  Immediate  opening 
for  experienced  graphic  artist  ta  sup¬ 
port  news  orticles  for  45,000  circula¬ 
tion,  6-day  paper.  Proficiency  in  Quark 
Xpress  and  Aldus  FreeHand  required. 
Experience  desirable  in  Microsoft 
Word,  Adobe  Illustrator,  Adobe 
Photoshop  or  similar  software.  Experi¬ 
ence  at  a  daily  paper  a  plus.  Send 
detailed  resume  to  Human  Resources, 
The  Free  Lance-Star,  616  Amelia  Street, 
Fredericksburg,  VA  22401. 


Better  a  tooth  out  than  always  aching. 

Thomas  Fuller 


The  National  Council  of  the  Churches  of 
Christ  in  the  U.S.A.  seeks  applicants  (or 
the  position  of  executive  director  of 
communication.  The  job  is  to  develop 
and  maintain  the  public  profile  of  the 
NCCC  through  cnurch  ond  secular 
media;  ta  coordinate  news,  interpreta¬ 
tion,  and  public  relations  for  the  pro¬ 
gram  ministries  of  the  NCCC;  to  lead 
member  churches  and  the  wider 
ecumenical  community  in  formulation 
and  respanding  to  communication 
policy  both  nationally  and  globally;  to 
encouroge  church  members  and  the 
general  public  to  be  discerning  in  their 
understanding  and  use  of  media;  and 
ta  procure  funding  and  develop 
budgets  for  communication  projects 
and  programs. 

Qualifications  include  but  are  not 
limited  to  a  working  knowledge  of  print 
and  electronic  media;  the  capacity  to 
odvocate  the  theological  insights  on 
communication  motters;  and  skills  as  an 
articulate  public  spokesperson. 

For  o  full  job  description  and  applica- 
tbn  form  contact: 

National  Council  of  Churches 
Office  of  Human  Resources 
475  Riverside  Drive,  Room  520 
New  York,  New  York  10115-0050 

ADVERTISING 

AD  DIRECTOR:  Progressive,  1 8,000- 
plus  circulotion  daily  newspaper  in 
northwestern  New  Mexico  seeks  well- 
organized  advertising  director  with  pro¬ 
ven  leadership  skills. 

We  are  located  in  booming  retail  trade 
area  a  short  distance  from  the  high 
country  of  southwestern  Colorado.  Out¬ 
door  paradise  near  one  of  the  world's 
top  trout  fishing  areas;  hunting  and  hik¬ 
ing  nearby. 

The  newspaper  has  a  1 3-member  sales 
staff,  graphics  artists  and  photo¬ 
grapher,  plus  the  latest  computer 
equipment.  Salary,  generous  com¬ 
mission  and  unlimited  potential  (or  the 
right  person.  We  are  a  family-owned 
newspaper  which  operates  on  strong 
Christian  principles. 

Send  resume  to  Eliot  O'Brien,  The  Daily 
Times,  PO  Box  450,  Farmington,  NM 
87499.  Or  Fax  to:  (505)  327-6651 . 

AD  MANAGER 

Publishing  group  in  Michigan  seeking 
manager  for  outside  soles  department. 
Zoned  weekly  newspapers,  plus  special 
publications.  Must  be  staff  leader/ 
motivator.  Resume  to  David  Hohendorf, 
SCN  Communications  Group,  Box  14, 
Union  Lake,  Ml  48387. 

THE  FLORIDA  KEYS  Keynoter,  a  Knight- 
Ridder  twice-weekly  (13,000  paid) 
newspaper  in  the  Florida  Keys,  is  seek¬ 
ing  an  individual  to  lead  its  8  person 
advertising  department.  Applicants 
must  have  strong  sales  and  planning 
ability,  minimum  of  2  yeors  manage¬ 
ment  experience,  with  excellent  lead¬ 
ership,  teamwork,  and  people  man¬ 
agement  skills.  Send  resume  to  Jacqui 
Love  Marshall,  VP/Human  Resources, 
The  Miami  Herald,  One  Herald  Plaza, 
Miami,  FL  33132. 


Profitable  weekly  suburban  newspaper 
group  seeks  experienced  odveiiising 
account  executive  for  Chicago  area 
offices,  to  develop  new  business,  make 
sales  presentations,  and  provide  the 
highest  quality  of  customer  service  to 
existing  accounts.  Excellent  commission 
structure  for  full-time  position.  BA  in 
Marketing,  Advertising,  Journalism  or 
related  (idd  is  required,  as  well  as  sales 
experience.  Newspaper  and  computer 
experience  are  a  definite  plus.  Must 
have  awn  car.  Send  resumes  to  Box 
06932,  Editor  &  Publisher. 


ADVERTISING  DIREQOR 

One  of  the  nation's  leaders  in  com¬ 
munity  newspapering  located  in  the 
heart  of  the  Baltimore-Washington 
market  is  seeking  an  experienced  dis¬ 
play  sales  manager. 

The  successful  candidate  will  have 
demonstrated  the  ability  to: 

*  Train  and  motivate  a  sales  staff; 

*  Identify  sales  opportunities  and 
pursue  them; 

*  Devise  creative  sales  solutions  and 
make  them  happen; 

*  Thrive  in  highly  competitive  situations; 

'  Manage  confidently  when  given 
independence 

’  Work  as  team  player;  and 
‘  Be  a  caring  but  results-oriented  man¬ 
ager  of  people. 

This  is  0  demanding  position  that  offers, 
in  return,  superb  professional  and 
personal  growth  opportunities  along 
with  an  excellent  compensation 
package.  At  Patuxent  Publishing  Co., 
all  employees  are  seen  as  partners  in 
developing  creative  solutions  to  busi¬ 
ness  problems.  PPC  is  also  a  committed 
equal  opportunity  employer. 

Please  send  or  Fax  your  resume  -  no 
calls,  please  --  including  an  up-to-date 
salary/compensation  history,  in  con¬ 
fidence  to: 

Don  Nunes 

Director  of  Sales  and  Marketing 
Patuxent  Publishing  Co. 

10750  Little  Patuxent  Parkway 
Columbia,  MD  21044 
Fax  #:  (410)  997-0885 


ADVERTISING  SALES  MANAGER 

We  have  an  immediate  opening  in 
Zone  2  for  an  aggressive,  energetic 
retail-oriented  sales  manager.  Candi¬ 
date  must  have  a  minimum  of  3  years 
proven  sales  management  experience. 
This  30,000-circulation,  award-winning 
daily  publicatian  has  a  need  (or  a 
hands-on  self-motivated  person  with 
ability  to  train.  Should  have  understand¬ 
ing  of  marketing,  budgeting  and  ability 
to  set  realistic  goals,  mis  newspaper  is 
part  of  the  fastest  growing  chain  in  the 
U.S.  Excellent  salary  and  bonus  plan, 
40 IK  program,  health  benefits.  Great 
place  to  live  with  easy  access  to 
seashore.  Send  cover  letter  and  resume 
to:  Box  06924,  Editor  &  Publisher. 


ADVERTISING  SALES  PRO  for  executive 
market  newspaper.  High  energy  level, 
able  to  deal  with  agencies  and  adver¬ 
tisers.  Advancement  potentiol.  Salary 
plus  commission.  Write  Alicia  Coya, 
Advertising  Manager,  Miami  Todoy, 
PO  Box  1 368,  Miami,  FL  33101 


Editor^?  Publisher  •  May  21,  1994 
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CIRCULATION 


EDITORIAL 

A  VOICE  FOR  THE  PEOPLE 


HELP  WANTED 


ART/GRAPHICS _  _ CIRCULATION _ 

GRAPHICS  X)URNAUST  ASSISTANT  CIRCULATION  DIREQOR 


The  Milwaukee  Journal,  Wisconsin's 
largest  newspaper,  is  looking  for  o 
graphics  journalist  to  join  its  34- 
member  graphics  and  photo  team.  We 
use  a  lot  of  graphics  and  want  to  do 
more.  The  successful  candidote  should 
be  a  self-starter  who  can  do  research 
and  work  with  writers,  editors  and 
photographers  to  produce  compelling 
story  packages.  Applicants  should  be 
experienced  Mac  artist/designers  with 
a  degree  in  journalism  or  related  field. 
We're  an  empbyee-operated  afternoon 
paper  and  striving  for  a  diverse 
newsroom.  Write  Geoffrey  W.  Blaes- 
ing,  Graphics  Editor,  The  Milwaukee 
Journol,  PO  Box  661,  Milwaukee,  Wl 
53201-0661. 


HALLMARK  CARDS  is  seeking  an  artist 
who  has  the  ability  to  bring  humor  to 
cartoon  situations.  The  qualified  candi¬ 
date  should  be  highly  conceptual,  and 
have  a  demonstrated  talent  at  portray¬ 
ing  characters/critters  interacting  in 
humorous  situations.  An  alternative 
style  is  welcome!  Please  submit  20 
slides  to: 


The  Cape  Cod  Times,  an  award¬ 
winning  Ottoway  newspaper  located  in 
one  of  the  country's  premier  tourist  and 
retirement  areas,  is  seeking  an  assistant 
circulation  director  for  a  newly  created 
position.  The  Cape  Cod  Times  is  a 
47,000  AM  and  58,000  Sunday  paper 
in  a  growing  market. 

The  assistant  circulation  director  will  be 
overseeing  the  day-to-day  operations  of 
the  circulation  including  soles,  sub¬ 
scriber  service,  single  copy  and  distri¬ 
bution.  The  assistant  will  work  with  the 
Circulation  Director  in  planning,  budget¬ 
ing,  staff  training  and  market  devel¬ 
opment. 

Applicant  must  have  five  years  experi¬ 
ence  in  successful  circulation  manage¬ 
ment  at  a  daily  newspaper.  Must  oe 
organized,  innovative,  familiar  with  com- 
uterized  circulation  operations  and 
ave  a  recard  of  staff  growth  through 
team-building  and  motivation.  We  offer 
a  competitive  salary  as  well  as  excellent 
benefits  including  medical,  dental  and 
401 K. 


Creative  Staffing,  Mail  Drop  444 
Hollmark  Cards/Shoebox  Greetings 
Post  Office  Box  41 9580 
Kansas  City,  MO  64141-6580 


NEWS  ARTIST 

Excellent  career  opportunity  with  an 
award  winning  35,000  daily/4 1,000 
Sunday  Gannett  newspaper.  The  Great 
Falls  Tribune  seeks  a  creative  and 
organized  graphic  artist  with  at  least  2 
years  of  newsroom  experience,  strong 
design  skills,  and  working  knowledge 
of  Macintosh  including  Quark  and 
Freehand  3.1  and  4.0.  Competitive  pay 
and  excellent  benefits,  including  401 K. 
Send  or  Fax  resume  to  Dennis  Ryerson, 
Editor,  Great  Falls  Tribune,  PO  Box 
5468,  Great  Falls,  MT  59403. 


NEWS  ARTIST 

The  Portland  (ME)  Newspapers  seek  a 
talented  news  artist  with  solid  drawing 
skills,  flair  for  illustration  and  strong 
portfolio  of  Mac-generated  information 
graphics.  Only  applicants  with  a  mini¬ 
mum  of  1-year  experience  an  a  daily 
will  be  considered.  We  are  a  75,000 
daily/ 1 40,000  Sunday  newspaper  - 
voted  the  best  in  New  England  faur 
years  in  a  row.  Interested  persons 
should  submit  a  resume  and  non- 
returnable  clips  (copies/tear  sheets  to): 
The  Portlana  Newspapers,  Attn:  HR, 
Job  9301,  PO  Box  1460,  Portland,  ME 
04104.  EOE 


THE  STAR-LEDGER  of  New  Jersey  seeks 
an  artist  or  assistant  art  directar  with 
top-level  skills  in  Freehand  for  maps, 
charts,  and  news  graphics.  Managerial 
role  possible.  Scitex  experience  a  plus. 
Competitive  salary  and  full  benefits 
package.  Send  bio  to  Arthur  Lenehan, 
Picture  Editor,  The  Star-Ledger,  One 
Star-Ledger  Ploza,  Newark,  NJ  07102. 


To  be  able  to  endure  odium  is  the  first 
art  to  be  learned  by  those  who  aspire 
to  power. 

Seneca 


Please  send  resume  and  salary  history 
to: 

Leslie  Terry 

Human  Resources  Manoger 
Cape  Cod  Times 
31 9  Main  St. 

_ Hygnnis,  MA  02601 _ 

CIRCULATION  SINGLE  COPY  MAN¬ 
AGER  needed  to  direct  and  sustain  the 
strong  growth  we  hove  cultivated  in  our 
independent  contractor  single  copy 
operation.  If  you  are  a  hands  on, 
aggressive,  take  charge,  goal-oriented, 
sales-  and  service-minded  individual 
with  a  track  record  for  success.  Fax 
(803)  329-4017,  or  mail  your  resume, 
cover  letter,  and  salary  requirements  to 
The  Herald,  Circulation  Director,  PO 
Box  1 1 707,  Rock  Hill,  South  Carolina 
29731.  (An  Equal  Opportunity 
Employer) 

CIRCULATION  MANAGER 

Circulation  manager  for  northern  Cali¬ 
fornia,  25,000  circulation,  AM  daily. 
The  Appeal  Democrot  is  looking  for  a 
hands-on  manager  capable  of  oversee¬ 
ing  circulation  and  distribution  depart¬ 
ments.  Looking  for  on  individual  who 
can  bring  a  strategy  to  increase 
penetration  in  the  primary  market  and 
improve  customer  and  carrier  satisfac¬ 
tion.  This  position  reports  to  the  pub¬ 
lisher.  Please  send  resumes  to:  Robert 
Hardie,  Appeal  Democrat,  PO  Box 
431,  Marysville,  CA  95901. 

CIRCULATION  DIREaOR 

Zone  9  small  daily  looking  for  a  pro 
who  not  only  can  inspire  a  staff  to  pro¬ 
vide  excellent  service  for  core  product 
and  TMC,  but  knows  how  to  sell  and 
market  a  beautifully  redesigned  news¬ 
paper.  Benefits  include  medical,  dental, 
vision,  401  (K)  and  retirement.  Send 
resume  to:  Box  06922,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR  for 
Charleston  Newspapers,  the  100,000 
circulation  JOA  publishing  The 
Charleston  Gazette  and  the  Charleston 
Daily  Mail  In  Charleston,  WV.  Responsi¬ 
ble  for  honds  on  management  of  com¬ 
plex  department  challenged  by  AM  and 
PM  distribution  covering  1 7,000  square 
miles  of  mountainous  terrain.  Needs  to 
increase  penetratian  in  strategically 
impartant  counties,  increase  efficiency 
and  improve  customer  satisfaction.  This 
position  reports  to  the  President  and 
General  Manager. 

Charleston  is  the  charming  state  capital 
city  located  on  the  Kanawha  River,  sur¬ 
rounded  by  rolling  hills  and  mountains. 
It  features  low  cost  of  living,  low  crime, 
easy  accessibility  and  a  fine  work  ethic. 

Candidates  must  possess  a  proven 
record  of  significant  accomplishment  in 
a  challenging  daily  newspaper  environ¬ 
ment.  This  is  a  very  challenging  position 
which  requires  an  extremely  talented 
and  effective  executive. 

Resume,  earnings  history  and  cover  let¬ 
ter  to  Mr.  John  Bowyer,  Human 
Resources  Director,  Charleston  News¬ 
papers,  1001  Virginia  Street  E., 
Charlestan,  WV  25301.  (Equal 
Opportunity  Employer.) 


HANDS-ON  CIRCULATION  manager 
for  9,000  Mississippi  daily.  Mailroom 
background  helpful.  Salary  $22,000  to 
$25,000  plus  good  benefits.  Tim 
Kalich,  Greenwood  Commonwealth, 
(601)453-5312. 

DATA  PROCESSING 


PUBLISHING  SYSTEMS 
COORDINATOR 

Excellent  opportunity  to  join  The  Denver 
Post's  information  services  staff.  The 
individual  will  play  a  major  role  in  the 
support  of  existing  systems  and  imple¬ 
mentation  of  new  production  systems. 

The  ideal  candidate  will  hove  multi¬ 
platform  credentials  including  substan¬ 
tial  Macintosh  and  Sll  System/55  expe¬ 
rience  with  STYL  and  CPL  pro¬ 
gramming,  a  thorough  understanding 
of  typesetting  methoaologies  and  page 
layout  systems,  the  ability  to  write  clear 
documentation  and  instructions,  back¬ 
ground  in  business  systems  analysis 
and  programming,  and  project  man¬ 
agement  experience  with  demonstrated 
ability  to  meet  critical  deadlines. 

Send  resume  and  salary  requirements 
to  The  Denver  Post,  Employment  Man¬ 
ager,  1560  Broadway,  Denver,  CO 
80202.  Employment  offers  are  condi¬ 
tioned  upon  the  applicant  undergoing 
ond  passing  a  pre-employment  drug 
test. 


EDITORIAL 


30K  HARD-NEWS  REGIONAL  AM 
daily  in  Zone  3  seeks  strong  nightside 
copy  editor  with  daily  paper  experience 
who  can  lay  out  app^ling  pages,  write 
wonderful  headlines  and  edit  copy  with 
the  reader  in  mind.  We're  heading  into 
full  pagination  with  new  systems  and 
need  energy  and  enthusiasm.  Solid 
family  company  that  is  expanding.  Ter¬ 
rific  outdoor  recreation  areas  nearby. 
EOE.  Letter,  resume,  salary  history  and 
requirements,  work  samples  to  Box 
06933,  Editor  &  Publisher. 


What  demands  the  touch  of  an  Anna 
Quindlen,  the  tenocity  of  an  Edna 
Buchanan  and  the  sagacity  of  a  Molly 
Ivins?  A  metro  columnist's  post,  of 
course.  It's  a  mix  of  finding,  explaining 
and  critiquing  the  news.  We're  creating 
another  such  position.  If  you're 
interested,  send  cover  letter,  resume 
and  clips  (including  columns)  to  Judy 
Bolch,  AME,  215  S.  McDowell  St.,  The 
News  &  Observer,  Raleigh,  NC  27601 . 

ABOVE  AVERAGE? 

The  Sandusky  (Ohio)  Register  seeks  a 
copy  editor  for  its  four-person  desk. 
Applicant  must  have  a  reporting  back¬ 
ground.  Layout,  head  writing  and 
interest  in  entertainment  desirable.  Eve¬ 
ning  shift  for  25,000-circulotion,  7-day 
AM/PM  paper.  Send  letter,  resume  and 
clips  to:  Bob  Derby,  news  editor,  314 
W.  Market  St.,  Sandusky,  OH  44870. 
Applicants  from  Ohio  and  surrounding 
states  preferred. 

COPY  EDITOR/DESIGNER  --  The 
Savannah  Morning  News,  a  75,000- 
circulation  daily  on  Georgia's  scenic 
coast,  is  considering  a  redesign  and 
seeks  a  top-notch  newspage  designer 
with  above-average  editing  skills.  The 
ideal  candidate  will  have  two  or  more 
years  of  experience  in  design  of  live 
news  pages,  demonstrated  editing 
skills,  solid  news  judgment  and  the 
ability  to  work  quickly  under  tight 
deadlines.  Macintosh  skills  a  plus  but 
not  required.  Send  resume,  cover  letter 
with  salary  requirements  and  editing 
and  design  samples  to:  News  Editor, 
Savannan  Morning  News,  PO  Box 
1 088,  Savannah,  GA  31402. 


AD  COPY 

Northern  Zone  4  daily  seeks  Quark  pro 
to  train  staff  and  then  move  to  copy 
desk  as  we  move  to  Mac  paginatian. 
Conversion  date  is  September.  Reply  to 
Box  06927,  Editor  &  Publisher. 

ADVENTURE  IN  PARADISE 

Hawaii's  largest  newspaper  is  looking 
for  a  talented  photojournalist  to  take 
charge  of  the  visual  side  of  the 
newsroom  operation. 

We  want  someone  who  can  not  only 
coordinate  photo  assignments,  edit 
pictures  and  work  with  other  editors, 
but  a  creative,  news-driven  visionary 
who  takes  pride  in  coaching  and  get¬ 
ting  the  best  out  of  people. 

This  is  not  a  job  for  would-be  photo 
editors;  serious  candidates  must  have  a 
minimum  of  six  years  daily  journalism 
experience,  with  at  least  two  years  as  a 
photo  editor  and  supervisor. 

If  you  think  you  ore  right  for  the  job,  con¬ 
tact: 


John  Hollon 
Executive  Editor 
The  Honolulu  Advertiser 
PO  Box  31 10 
Honolulu,  HI  96802 


The  Honolulu  Advertiser  is  a  Gannett 
newspaper,  and  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 
workplace. 
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_ EDITORIAL _ 

ASSISTANT  BUSINESS  EDITOR/ 
TECHNOLOGY 

The  San  Jose  Mercury  News,  in  the 
heart  of  Silicon  Valley,  is  looking  for  on 
editor  to  supervise  technology  cov¬ 
erage,  including  software,  hardware, 
telecommunications,  semiconductors 
and  technology  policy.  We're  looking 
for  a  strong,  innovative  editor  who  has 
demonstrated  the  ability  at  a  major 
publication  to  help  reporters  beat  the 
competition  and  produce  eye-popping 
enterprise.  Business/technology  news 
background  helpful  but  not  essentiol. 
Contact  Pete  Hilton,  Executive  Business 
Editor,  San  Jose  Mercury  News,  750 
Ridder  Park  Dr.,  Son  Jose,  CA  95190; 
or  Jonathan  Krim,  Assistant  Managing 
Editor/Business  &  Projects  at  the  same 
address  or  e-mail  to  JonKrim@aol.com 

ASSISTANT  CITY  EDITOR  and  COPY 
EDITOR  openings  expected  this  summer 
(one's  a  lawyer,  the  other  o  business- 
person. ..entering  new  fields.)  So, 
28,000  AM  7-day  daily,  between  Cin¬ 
cinnati  and  Dayton,  is  looking  for  appli¬ 
cants.  Assistant  city  editor  to  work  on 
city  desk,  help  make  assignments, 
evaluate  reporters,  read  wire  for 
localizations,  and  oversee  special  pro¬ 
jects.  Take  calls  from  public,  schedule 
photos.  Only  organized,  skilled  man¬ 
agers  with  top-notch  copy  editor  skills 
need  apply.  COPY  EDITOR  to  work  on 
daily  and  weekly  products  needs  strong 
copy  editing,  design  skills.  Paginating 
with  Quark.  Send  resume,  work  sam¬ 
ples,  salary  history  to  Managing  Editor 
Tammy  Ramsdell,  Journal-News,  228 
Court  St.,  Hamilton,  OH  4501 2. 

ASSISTANT  MANAGING  EDITOR 

Internotional  provider  of  news,  busi¬ 
ness,  and  sports  information  is  seeking 
a  leader  with  demonstrably  strong  news 
and  management  background  and  busi¬ 
ness  expertise  to  run  Latin  American 
operation  out  of  Miami.  Fluency  in 
Spanish  language  and  cultural  skills  are 
essential.  Ideal  candidate  would  hove 
worked  in  a  variety  of  Latin  American 
countries.  Salary  dependent  on  experi¬ 
ence.  Excellent  benefits.  Send  resume 
with  salary  history  to:  Latam  Ed.  United 
Press  International,  1400  Eye  St.,  NW, 
Washington,  DC  20005. 

ASSISTANT  SPORTS  EDITOR 

Suburban  Philadelphia  daily  is  looking 
for  an  aggressive,  confident  person 
with  strong  management,  organiza¬ 
tional,  editing  and  writing  skills.  Will  be 
called  upon  to  do  it  all.  Send  letter, 
clips  and  resume  to  Lanny  Morgnanesi, 
Executive  Editor,  Intelligencer/Record, 
Box  858,  Doyleslown,  PA  1 8901  -0858 

AWARD-WINNING  CHAIN  of  weekly 
newspapers  in  NYC  seeks  high  energy 
person  to  run  professional  news  opera¬ 
tion.  Solid  skills  in  developing  stories 
and  story  editing  a  must.  Send  resume 
and  clips  to  Steven  Blank,  Queens  Pub¬ 
lishing  Corp.,  41-02  41st  Avenue, 
Bayside,NY  11361. 

A  man  may  be  very  sincere  in  good 
principles,  without  having  good 
practice. 

Samuel  Johnson 


_ EDITORIAL _ 

BUSINESS  EDITOR 

Experienced  business  editor  to  head 
13-person  newsroom  for  Colorado's 
fastest  growing  weekly  business  news¬ 
paper  (49,000  of  Denver's  business 
decision  makers.)  A  proven  and  suc¬ 
cessful  track  record  a  must!  Strong 
leadership  skills  and  creativity  reauired. 
Send  resume  and  work  samples  to 
Maureen  Regan  Smith,  Publisher,  The 
Denver  Business  Journal,  1 700  Broad¬ 
way,  Suite  51 5,  Denver,  CO  80290. 

BUSINESS  NEWS  REPORTER  FOR 
CHINA 

International  business  news  service 
seeks  Mandarin-speaking  journalist  to 
cover  business  and  economics  from  Bei¬ 
jing.  Post  is  demanding  and  fast-paced. 
Must  have  non-Chinese  passport. 
Please  send  letter  and  resume  to  Box 
06929,  Editor  &  Publisher. 

BUSINESS  REPORTER 

The  Gazette  Telegraph  -  a  1 01 ,000  dai¬ 
ly/1 22,000  Sunday  newspaper  in  Col¬ 
orado  Springs  --  seeks  a  business 
reporter  with  a  crisp  writing  style  and  a 
creative  approach  to  gathering  and 
reporting  business  news.  Beats  include 
personal  finance,  investing,  tourism, 
retailing  and  consumer  affairs.  Pre¬ 
ferred  candidates  will  have  at  least  3 
years  of  journalism  experience.  Ta 
apply,  write  Al  Lewis,  Business 
Reporter;  Gazette  Telegraph;  30  S. 
Prospect  St.,  PO  Box  1779;  Colorado 
Springs,  CO  80901 .  No  phone  colls, 
please. 

CITY  EDITOR  -  Mid  size  Texas  AM 
seeks  someone  to  lead  its  cityside  staff. 
Successful  applicant  will  hove  both  desk 
and  reporting  experience.  Send  resume 
and  cover  letter  to;  Steve  Walters, 
Managing  Editor,  Temple  Daily  Tele¬ 
gram,  Box  61 14,  Temple,  TX  76503  or 
coll  (817)  778-4444. _ 

CITY  EDITOR 

If  you  have  a  minimum  of  five  years' 
news  reporting  experience,  and  at  least 
three  years  of  experience  assigning, 
supervising  and  editing  for  a  newspa¬ 
per,  with  a  baccalaureate  degree,  you 
might  be  the  right  person  to  be  City 
Editor  of  the  Antelope  Valley  Press,  a  six- 
day,  59,000  circulation  daily  in 
southern  California. 

The  person  we  seek  will  be  the  spark¬ 
plug  for  our  reporting  staff  of  10,  and 
will  work  closely  with  the  editors  and 
writers  of  other  sections  that  makes  us 
successful. 

Our  next  city  editor  will  also  be 
interested  ond  involved  in  the  com¬ 
munities  we  cover,  and  will  have  the 
personal  and  professional  skills  ta  help 
a  good  newspaper  become  even  better. 

Excellent  salary  and  benefits  package. 
Send  a  cover  letter,  resume,  salary  his- 
tary,  publication  copy  and  organiza¬ 
tional  chart  to:  Antelope  Valley  Press, 
PO  Box,  REPLY  BOX  122,  Palmdale, 
CA  93590.  Deadline  June  1 5,  1 994. 


The  Fresno  Bee,  a  McClatchy  newspa¬ 
per  in  affordable  Central  CA  Valley 
(circulation  155,000  daily  and 
1 85,000  Sunday),  has  an  immediate 
opening  (or  City  Editor.  Will  edit  copy, 
help  supervise  Metro  department, 
schedule  and  assign  reporters,  and 
other  supervisory  duties.  Minimum  5 
years  daily  newspaper  experience;  col¬ 
lege  degree  and  management  back¬ 
ground  preferred.  Competitive  salary 
and  full  benefit  package.  Send  resume 
and  cover  letter  by  May  30  to: 
BRENDA  AUSTIN,  THE  FRESNO  BEE; 
1626  "E"  Street,  Fresno,  CA  93786. 
Equal  Opportunity  Employer. 


COME  TO  CAJUN  COUNTRY  and  the 
Louisiana  Press  Association's  Newspa¬ 
per  of  the  year.  The  Daily  Iberian,  a 
15,000,  award-winning  daily,  has  an 
immediate  opening  for  an  experienced 
reporter  who  also  can  handle  same 
desk  wark.  Send  resume,  clips  and 
references  to  Ted  Truby,  Editor,  The 
Daily  Iberian,  PO  Box  9290,  New 
Iberia,  LA  70562.  Call  (318)  365-6773 
after  1 1 :30  am  CDT. 


COP  AND  COURT  REPORTER 
HEALTH  REPORTER 

Newsroom  expansion  and  a  reporter's 
departure  to  o  bigger  paper  create  two 
openings  for  aggressive  beat  reporters, 
vi/e're  a  22,000,  7-day  AM  in  a 
friendly,  quiet  western  town.  Fabulous 
access  to  outdoor-recreation 
opportunities.  Will  consider  beginning 
or  experienced  reporters.  Send  resume, 
clips,  references  to  Clark  Walworth, 
Managing  Editor,  The  Times-News,  PO 
Box  548,  Twin  Falls,  ID  83303.  No 
calls,  please. 


COPY  EDITOR/LAYOUT 
Come  join  a  growing  34,000  AM 
operation  in  southwest  Georgia  only 
months  away  from  pagination.  Strong 
copy  editing  skills,  news  judgment  and 
interest  in  layout.  Minimum  two  years 
experience.  Write  Editor,  The  Albany 
Herald,  PO  Box  48,  Albany,  GA 
31702-0048. 


Growing  San  FrorKisco-area  daily  seek¬ 
ing  seasoned,  creative  editor  (or  news 
desk.  Must  be  able  to  design  attractive 
pages,  write  sharp  headlines  and  hove 
excellent  grammar  and  word  skills. 
Minimum  3  years  daily  experience. 
Please  send  letter  and  resume  to:  Con¬ 
tra  Costa  Times,  2640  Shadelands 
Drive,  Walnut  Creek,  CA  94596  - 
Attn.:  Susan  -  Human  Resources. 


EDITOR  FOR  lOO-yeor-old  semi-weekly 
in  south  central  Virginia.  Proven  peo- 
ple-lo-people  skills  with  staff  and  public 
essential.  Quality  vrriting,  editing,  spell¬ 
ing,  design  skills  a  must.  Instruct  young 
reporters.  Competitive  salary,  benefits. 
Send  resume,  references,  salary  history, 
clips  to:  Mr.  Brown,  PO  Box  497, 
Fronklin,VA  23851. _ 


EDITOR  OF  THE  DENVER  Cotholic  Reg¬ 
ister,  85,000-circulation  newsweekly  of 
the  Archdiocese  of  Denver.  Reports  ta 
the  general  manager.  Responsible  for 
editoriol  content.  Plans  and  executes 
editorial  budget.  Directs  a  team  of  (our 
full-time,  two  part-time  staffers.  Suc¬ 
cessful  candidate  will  have  excellent 
writing  and  editing  skills,  good  design 
sense,  attention  to  production  details. 
Must  be  high  energy,  well  organized, 
with  a  strong  sense  of  notional  and 
global  Church  issues  and  how  they 
relate  ta  locol  Catholic  realities.  Send 
resume,  clips,  refererKes  ta;  The  Search 
Committee,  Communications  Secre¬ 
tariat,  Archdiocese  of  Denver,  200 
Josephine  Street,  Denver,  CO  80206. 


EDITORIAL  PAGE  EDITOR 

Region  2  daily,  1 00,000  plus,  wonts  an 
editor  with  vision  and  vitality  ta  put  new 
life  into  editorial  and  op-ed  pages. 
Must  hove  at  least  five  years  experience 
as  editorial  page  writer  as  well  as 
ability  to  supervise  and  teach.  Send 
cover  letter  and  resume  ta  Box  06844, 
Editor  &  Publisher. 


Love  doesn't  sit  there  like  a  stone,  it 
has  to  be  made,  like  bread;  remade 
all  the  time,  made  new. 

Ursula  K.  LeGuin 


EDITOR 


Pittsburgh’s  leading  business  newspaper  has  an  immediate 
need  for  an  Editor-In-Chief  to  lead  the  Pittsburgh  Business 
Times  in  a  period  of  further  growth. 

The  ideal  candidate  will  be  an  accomplished  editor  with  a 
track  record  in  successful  management  and  development  of 
editorial  products. 

Salary  commensurate  with  experience.  Send  resume  and 
salary  history  to: 

Alan  Robertson 
Pittsburgh  Business  Times 
2313  East  Carson  St.,  Suite  200 
Pittsburgh,  PA  15203 
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_ EDITORIAL _ 

EDITORIAL  DIREQOR 
Magazine  and  Book  Publishing 

A  very  successful  national  publisher  of 
trade  books  and  magazines  is  seeking 
an  editorial  director  to  coordinate  and 
inspire  its  several  diverse  editorial 
departments  and  to  participate  in  the 
formulation  of  the  Company's  strategic 
and  operating  plans. 

The  ideal  candidate  will  have  an 
excellent  background  and  track  record 
in  editorial  and  business  management 
as  well  os  significant  knowledge  and 
understanding  of  not  only  the  marketing 
and  sales  functions,  but  also  of  tradi¬ 
tional  and  electronic  production  pro¬ 
cesses.  Knowledge  of  the  insurance, 
risk  management  and  financial  services 
industries,  and  their  information  needs, 
will  be  a  considerable  advantage. 

Headquartered  in  the  Midwest  with  o 
number  of  notional  and  international 
editorial  and  sales  offices,  this  publisher 
offers  competitive  salary  and  benefits 
program  including  an  ESOP.  Please  sub¬ 
mit  your  resume,  including  salary  his¬ 
tory  and  expectations,  to  Etox  06914, 
Editor  &  Publisher.  EOE 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(oil  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  326-2661 . 


_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-1-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


EDITORS 

Experienced  financial  editors  sought  to 
handle  news  and  feature  stories  on  U.S. 
and  Canadian  companies.  Requires 
knowledge  of  corporate  business  and 
understanding  of  the  markets,  os  well 
os  ability  to  direct  reporters'  work  and 
polish  their  stories. 

We  offer  a  competitive  salary  and 
excellent  benefits.  Resumes  to  Notional 
News  Desk,  Bloomberg  Business  New, 
Box  888,  Princeton,  NJ  08542-0888. 

Qualified  candidates  will  be  contacted. 
No  phone  colls,  please. 

EXECUTIVE  NEWS  EDITOR 
The  Miami  Daily  Business  Review  needs 
a  talented  editor  and  layout  artist  with 
supervisory  experience  to  run  a  five- 
person  desk  that  puts  out  three  daily  edi¬ 
tions  and  o  weekly  news  magazine. 
Only  the  motivated  need  apply.  Com¬ 
petitive  salory,  good  benefits.  Resumes 
and  tearsheets  to  Craig  Matters,  Execu¬ 
tive  Editor,  Daily  Business  Review,  100 
NE  7th  St.,  Miami,  FL  33132.  No 
phone  calls,  please. 


_ EDITORIAL _ 

FAMILY-OWNED  doily  needs  reporter 
from  August  1-June  15.  We  want  a 
writer  who  spins  compelling  yarns. 
Write  Bob  Gaston,  The  Daily  News,  PO 
Box  1 89,  Longview,  WA  98632. 


FEATURES  DESIGNER 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  daily,  needs  a  visual 
journalist  with  a  flair  for  design,  fresh 
ideas  and  good  organizational  and 
leadership  skills.  Our  Youth  Express  sec¬ 
tion  won  two  awards  at  the  recent  SND 
competition,  and  we  are  introducing 
revamped  features  sections.  Illustration 
skills  are  a  plus,  but  resourcefulness 
and  creativity  ore  the  currency  we  use 
here.  Reporting  or  copy  editing  back¬ 
ground  reauired;  supervisory  experi¬ 
ence  is  a  plus.  We  ore  fully  paginated 
in  Quark  Express.  Send  your  resume, 
work  samples  and  references  to  Caro¬ 
lyn  Flynn,  Assistant  Managing  Editor, 
The  Albuquerque  Journal,  PO  Drawer 
J,  Albuquerque,  NM  87103.  Deadline 
is  May  27.  No  phone  calls,  please. 
Salary  $28,000. 

GAY  NEWSPAPER,  Miami-based,  look¬ 
ing  for  news  editor  to  manage  news 
staff,  edit  copy,  pen  original  stories  and 
have  a  hand  in  design  of  product. 
Celebrate  your  lifestyle.  Live  in  sunny 
south  Florida.  One  deadline  a  week. 
Competitive  salary  and  benefits.  Send 
cover  letter,  resume,  work  samples, 
salary  needs  and  references  to:  TWN, 
c/o  "Search,"  901  NE  79  St.,  Miami, 
FL  33138. 


GOT  FLAIR  AND  IMAGINATION? 
Zone  2  metro  daily  sports  department 
needs  team  player  for  page  design  and 
copy  editing.  Also,  aggressive  reporter 
and  stylish  writer  for  weekly  recreation/ 
fitness  column  and  general  assignment. 
Two  years  daily  experience  preferred. 
Box  0691 9,  Editor  &  Publisher. 

INTERNSHIP 

'Entertainment  Weekly'  magazine  is 
seeking  applicants  for  an  LA-based 
internship  program  for  the  summer  of 
1994.  Candidates  should  be  currently 
enrolled  in  (or  recent  graduates  of)  an 
accredited  undergraduate  journalism  or 
communications  degree  program  and 
should  have  previous  reporting  experi¬ 
ence.  This  is  a  paid  internship.  Please 
Fax  or  mail  your  cover  letter,  resume, 
and  clips  by  May  27th  to:  Carole 
Willcocks,  Entertainment  Weekly, 
11766  Wilshire  Blvd.,  Suite  1700,  Los 
Angeles,  CA  90025-6542.  Fox:  (310) 
268-7610;  phone  (310)  268-7472. 

RELIGION  REPORTER 

The  Beaver  County  (PA)  Times,  an  after¬ 
noon  paper  of  46,000  circulation  daily 
and  56,000  Sunday,  is  seeking  a 
reporter  to  cover  religion  and  social 
services.  Some  experience  in  these 
areas,  especially  religion,  preferred. 
Send  letter,  resume  and  clips  to  Jack 
Mitchell,  Associate  Editor,  Beaver 
County  Times,  Beaver,  PA  1 5009. 

REPORTER  -  If  you're  bright,  energetic, 
well-educated  and  committed  to  fair¬ 
ness,  accuracy  and  quality,  come  grow 
with  us.  Write  Editor,  The  Republican, 
Box  209,  Pottsville,  PA  17901. 


Place  your  ad  quickly  and  accurately  by 
Fazing  it  10(212)  929-1259 


What 

makes 


you 

different 
is  what 
makes 
us  better 


@P 


It  takes  the  talent,  the  ideas  and  the 
hard  work  of  many  kinds  of  people  to 
make  a  company  grow  both  nationally 
and  globally.  And  at  CMP,  one  of  the 
industry’s  top  high-tech  publishing 
companies,  we’re  doing  everything 
we  can  to  build  a  more  diverse  work 
force.  Not  just  because  it  makes  good 
business  sense,  but  because  it  also 
makes  good  human  sense. 

It  is  our  goal  to  make  CMP  a  world- 
respected  leader  in  divesity,  and  we 
are  making  important  strides.  So,  if 
you’re  a  top-notch  editor  or  sales  pro, 
we  would  like  to  hear  from  you. 

We’re  always  looking  for  talented 
people  to  succeed  and  grow  with  us. 
For  more  information  about  career 
opportunities  ,  please  contact  Shirley 
Stevenson,  EEO  Manager,  CMP 
Publications,  Inc.,  600  Community 
Drive,  Manhasset,  NY  11030. 


Electronic  Buyers'  News,  Electronic  Engineering  Times 
OEM  Magazine,  Computer  Reseller  News,  Computer  Retail  Week 
VARBusiness,  WINCXDWS  Magazine,  InformationWeek 
Open  Systems  Today,  CommunicationsWeek,  HOMEPC 
CommunicationsWeek  International,  Network  Computing 

We  seek  talented  individuals  of  any  race,  color,  religion,  national 
origin,  gender,  age,  disability  or  veteran  status. 


_ EDITORIAL _ 

UFESTYLES  COORDINATOR 
The  Bismarck  Tribune,  North  Dakota's 
capital  city  31,000-f  daily  newspaper, 
seeks  a  lifestyle  coordinator  responsible 
for  a  lineup  of  full-color,  feature 
packages  including  a  Lifestyle  section, 
an  in-depth  In  Touch  page,  and  a  teen 
page. 

The  lifestyles  coardinator  writes  features 
and  assigns  staries  to  correspondents 
as  well  as  shares  in  the  decision¬ 
making  pracess  from  birthing  story 
ideas  through  shopping  for  photo¬ 
graphs  and  graphics. 

Please  respond  with  a  resume  with 
references,  a  salary  history  and  exam¬ 
ples  of  your  best  work  to:  Libby  Simes, 
HR  Manager,  The  Bismarck  Tribune,  PO 
Bax  1498,  Bismarck,  ND  58502 

NAFTA  IS  HERE,  and  the  Diario  de 
Juarez,  one  of  the  fastest-growing 
dailies  in  the  state  af  Chihuahua,  Mex- 
ica,  is  looking  for  section  editors,  copy 
editors  and  reporters  to  join  a  team  af 
prafessianals  who  will  help  the  news¬ 
paper  expand  into  new  markets.  Can¬ 
didates  must  read,  write  and  speak 
Spanish  fluently.  There  is  an  urgent 
need  for  a  sports  editor. 

The  Diario,  in  just  1 8  years,  has  grown 
into  a  100,000-circulation  doily  serving 
the  whole  state  of  Chihuahua.  We  affer 
a  competitive  salary  and  benefits.  Send 
resume  and  history  of  Spanish- 
language  proficiency  to: 

Diario  de  Juarez 
Attn:  Mario  A.  Montes 
Assistant  Director 

Poseo  Triunfo  de  la  Republica  No.3505 
Zona  Pronaf 

Ciudad  Juarez,  Chihuahua, 
Mexico  32310 


OPINION  PAGE  EDITOR 

Experienced  editorialist  needed  at 
rapidly  growing  east  coast  Florida  daily 
committed  to  community  journalism  and 
its  role  as  government s  watchdog.  Our 
editorial  policy  often  mirrors  the  con¬ 
servatism  of  our  community.  Send 
resume,  clips  and  References  to  Press- 
Journal,  PO  Box  1268,  Vero  Beoch,  FL 
32961,  Attn:  Sheila  Tuttle,  Personnel 
Manager.  No  telephone  calls,  please. 

REPORTER  FOR  19,000  PM  daily. 
Hard-working,  dedicated  to  local  news. 
Send  resume,  clips  to  Ginny  Wroy, 
Editor,  Martinsville  Bulletin,  PO  Box 
3711,  Martinsville,  VA  24415;  Fax 

(703)  638-7409. _ 

THE  TRIBUNE-DEMOCRAT,  a  50,000- 
circulation  paper  in  western  PA,  seeks 
on  experienced  reporter  for  top 
municipal  beat.  No  beginners. 

Pay  is  $24,000-530,000. 

Apply  to:  Personnel  Director 

The  Tribune-Democrat 
425  Locust  Street 
Johnstown,  PA  15907 


NOW  ON  SALE 
1994 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact  E&P’s 
Circulation  Department  at 
_ (212)675-4380 _ 
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HELP  WANTED 


EDITORIAL 


RESTAURANT  CRITIC 

Have  a  craving  For  carnitas  burrilos 
with  fresh  cilantro?  Do  you  dream 
about  clams  in  black  bean  sauce? 

The  Orange  County  Register  is  looking 
for  a  wonderful  writer  with  a  dis¬ 
criminating  palate.  Responsibilities 
include  reviews,  a  weekly  column  offer¬ 
ing  a  behind-the-scenes  look  at  the 
local  food  industry,  and  issues  and 
trend  stories. 

The  successful  condidate  will  be  one 
who  can  spot  the  next  food  craze 
before  the  competition;  who  can  nail 
down  a  deadline  story  and  offer  new, 
imaginative  ways  for  readers  to  spend 
their  dining  dollars.  Send  clips  and 
Resume  to:  Catherine  Boesche/Leah 
Gentry,  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701 .  Deadline:  June  9. 


SMALL  CARIBBEAN  weekly  requires 
desktop  publisher  to  assume  all  produc¬ 
tion  duties  including  pasteup,  ad  design 
and  photo  processing.  Mac  savvy, 
photo  skills  a  must,  journalism  degree 
an  asset.  Salary  $225.  Box  06880, 
Editor  &  Publisher. 


THE  (BATON  ROUGE)  Advocate,  an 
award-winning  100,000  circulation 
daily,  is  seeking  page  designers/copy 
editors  with  experience  in  producing 
well-edited,  visual  and  highly  readable 
news  and  sports  pages.  Pagination 
experience  is  o  plus  os  is  3  years  expe¬ 
rience.  This  is  an  opportunity  for 
qualified,  creative  people  with  tradi¬ 
tional  journalistic  skills  to  join  a  family- 
owned  newspaper  in  the  capital  city  of 
whot  is  one  of  the  most  fascinating 
areas  for  journalists.  Applicants  need  to 
be  comfortable  with  change  as  we  are 
moving  into  pogination  with  o  new 
editorial  system  and  reorganizing  our 
newsroom.  Mail  resume,  work  samples 
and  a  cover  letter  to  Jim  Whittum, 
Managing  Editor,  The  Advocate,  PO 
Box  588,  Baton  Rouge,  LA  70821 . 


THE  KANSAS  CITY  Business  Journal,  an 
American  City  Business  Journals  pub¬ 
lication,  is  looking  For  a  managing 
editor  to  help  direct  a  staff  of  IT 
hardworking  business  journalists.  The 
ideal  candidate  is  a  detail-oriented  self 
starter  with  strong  reporting,  writing 
and  pec^le  skills.  Business  writing  is  a 
must;  editing  experience  preferred. 
Salary  ranges  from  $30,000- $40,000, 
depending  on  experience.  Write  or  Fax 
Editor  Tammy  Tierney  at  324  E.  1 1th 
St.,  Ste.  800,  Kansas  City,  MO  64106- 
2442.  (816)  472-4010  by  June  3. 


The  Fort  Wayne  Journal-Gazette  is  seek¬ 
ing  an  editorial  writer  who  shares  our 
progressive  philosophy,  has  no 
ideological  axes  to  grind  and  no 
aversion  to  legwork.  Experience  os  an 
editorial  writer  is  a  plus.  Women  and 
minorities  are  welcome.  Please  send  a 
brief  biography,  no  more  than  10  clips 
and  a  statement  of  your  editorial 
interests  to  Larry  Hayes,  editorial  page 
editor.  The  Journal-Gazette,  PO  Box 
88,  Fort  Wayne,  IN  46801 . 


EDITORIAL 


THE  ACC  NEEDS  A  FEW  MORE 
GOOD  MEN  AND  WOMEN 

Want  to  join  the  best  newspaper  sports 
team  in  one  of  America's  best  sports 
states?  Come  to  The  News  &  Observer. 
We've  got  two  openings  -  one  on  the 
rim  and  one  in  the  slot. 

For  the  rim,  we'll  consider  a  rookie: 
anyone  with  copy  editing  experience 
and  an  interest  in  sports.  Sports 
veterans  are,  of  course,  welcome  to 
apply. 

For  the  slot,  a  serious  sports  back¬ 
ground  is  a  must.  The  slot  person  makes 
the  big  decision,  so  we  want  someone 
who's  done  it  all:  design,  copy  editing 
and  concept  editing. 

If  you  think  you  qualify  for  either  job, 
here's  what  to  do: 

Send  resume,  cover  letter  and  work 
samples  to  Judy  Bolch,  AME/Hiring 
and  Development,  The  News  & 
Observer,  215  S.  McDowell  St., 
Raleigh,  NC  27601 . 

And  to  help  us  evaluate  your  candi¬ 
dacy,  please  include  o  one-page  essay 
on  why  you  think  so  many  people  like 
so  many  sports  so  much. 


THE  CHARLESTON,  South  Carolina 
Post  and  Courier  has  an  opening  for  an 
editorial  page  writer.  Minimum  of  five 
years  experience  on  editorial  page. 
Send  resume  and  clips  to:  Barbara  S. 
Williams,  1  34  Columbus  Street, 
Chorleston,  SC  29403-4800. 

THE  COURIER-POST  is  looking  for  on 
aggressive,  self-storting  reporter  in  its 
Features  department.  Position  will 
include  varied  assignments,  with  an 
emphasis  on  covering  the  area's  senior 
citizens  community  for  weekly  Prime 
Time  page.  Qualified  candidate  will  be 
expected  to  find  and  develop  contacts 
in  said  community,  to  develop  issue- 
oriented  stories  and  profiles  for  that 
audience.  Requirements  include  college 
degree  and  at  least  7  to  8  years  pro¬ 
fessional  reporting  experience  at  a 
newspaper  or  magazine.  Interested 
applicants  should  apply  to  Christina 
Mitchell,  Features  Editor,  Courier-Post, 
PO  Box  5300,  Cherry  Hill,  NJ  08034. 
No  phone  calls  please. 


WE'RE  LOOKING  FOR  an  experienced 
copy  editor  who  can  demonstrate  good 
news  judgment,  creative  layout  and 
headline-writing  skills  and  the  ability  to 
cabbie  together  wire  stories  and  briefs 
packages.  We're  based  in  the  fast¬ 
growing  Phoenix  metro  market  and 
publish  five  dailies  with  a  combined 
circulation  of  more  than  90,000.  Send 
resumes  and  work  samples  to  Executive 
News  Editor  Bob  Netherton,  Mesa 
Tribune,  120  W.  1st  Ave.,  Mesa,  AZ 
85210. 


ZONE  6  metro  newspaper  has  an 
excellent  career  opportunity  for  o 
SPORTS  EDITOR.  Responsible  for  hondl- 
ing  reporting  staff,  daily  and  long 
range  planning  of  the  section,  schedul¬ 
ing,  helping  daily  production,  and 
special  section  production.  Also  has  a 
role  in  the  hiring  and  evaluation  of 
personnel.  Requires  2  -  4  years  experi¬ 
ence  on  at  least  mid-sized  metro  doily, 
strong  sports  knowledge,  excellent  edit¬ 
ing,  organizational,  and  people  skills. 
Excellent  benefits.  Box  06851 ,  Editor  & 
Publisher. 


EDITOR  SEEKS  freelance  writers  to 
cover  news  pertaining  to  commercial 
vessels  that  ply  the  coastal  and  inland 
waters.  This  includes  tugboats, 
pushboats,  barges,  passenger  vessels 
and  coastal  vessels.  Writers  needed 
from  cities  on  the  Great  Lakes,  coasts 
and  inland  waterways.  Two  years  of 
hard  news  reporting  and  knowledge  of 
commercial  shallow-draft  vessels  a  plus. 
Send  resume,  3  clips  to  SENIOR 
EDITOR,  129  S.  Cortez  St.,  New 
Orleans,  LA  70119. 


I 


E&P's  offices  will  be  closed  on  Monday,  May  30  in 
observance  of  Memorial  Day.  Please  take  note  of  this  when 
placing  your  ad. 


MAJOR  NEWSPAPER  looking  for  an 
enthusiastic  reference  librarian  with 
plenty  of  energy,  a  positive  attitude  and 
the  desire  to  be  o  team  player.  Must  be 
willing  to  work  on  deadline,  with  the 
ability  to  promptly  onswer  busy  tele¬ 
phones  and  juggle  priorities.  Must  be 
willing  to  work  o  flexible  schedule 
including  some  holidays.  MLS  required. 
Online  searching  experience  preferred. 
Send  resumes  to  Beverly  Shepard, 
Manager,  News  Research  Services,  PO 
Box  4689,  Atlanta,  GA  30302  by 
June  3,  1 994. 


PHOTOGRAPHY 


CHIEF  PHOTOGRAPHER  -  Need  indi¬ 
vidual  equally  skilled  at  photography, 
time  management  and  supervision,  to 
join  quality  Michigan  daily,  8,000-plus 
and  growing.  Supervise  3  part-timers. 
Electronic  scanner  and  color  experience 
o  plus.  Salary  $15,600  to  $19,240. 
Zone  5  candidates  preferred.  Resumes 
(no  portfolios)  in  confidence  to:  Alan 
Blanchard,  Editor,  The  Doily  News,  PO 
Box  340,  Greenville,  Ml  48838. 


EXPERIENCED  PHOTOJOURNALIST 
needed  for  seven-day,  26,000- 
circulation  paper.  We  have  excellent 
reproduction  and  we  set  high  standards 
for  photographers.  Sena  portfolio  with 
self-addressed,  stamped  return 
envelope.  Include  references  and  a 
copy  of  your  most  recent  performance 
review.  No  calls.  Cad  Plotz,  chief  photo¬ 
grapher,  Oshkosh  Northwestern,  224 
State  Street,  Oshkosh,  Wl  54901 . 


PHOTOGRAPHER  -  Capable,  level¬ 
headed  individual  needed  for  hard¬ 
working  staff  of  pros  on  30,000  daily 
that  will  showcase  your  work.  Write 
Editor,  The  Republican,  Box  209,  Potts- 
ville,  PA  17901. 


PHOTOGRAPHY 


PHOTO  EDITOR 

Rapidly  growing  Gannett  newspaper 
(95,000  daily,  117,000  Sunday)  on 
south  Florida's  beautiful  west  coast 
seeks  an  experienced,  hands-on  photo 
editor. 

Responsibilities  include  directing  eight 
award-winning  photographers  and 
working  with  a  superb  design  and  edit¬ 
ing  team.  Planning  skills  a  must. 

The  News-Press  is  a  top  USA  TODAY 
print  site  with  impeccable  color 
reproduction. 

The  News-Press  values  the  benefits  of 
diversity  in  the  workplace  and  is  com¬ 
mitted  to  equal  opportunity  employ¬ 
ment.  Candidates  who  share  our  vision 
ore  especially  encouraged  to  apply. 
Send  slide  portfolio  and  resume  to 
Randy  Lovely,  AME/Photo  and  Graph¬ 
ics,  The  News-Press,  2442  Dr.  Martin 
Luther  King  Jr.  Blvd.,  Fort  Myers,  FL 
33901. 


PRESSROOM 


PRESSROOM  MANAGER 

Large  morning  daily  in  southwest  Ohio 
has  an  opportunity  for  an  experienced 
Pressroom  Manager.  The  ideal  condi- 
I  dote  will  have  exceptionol  interpersonal 
I  skills,  previous  supervisory  experience 
in  o  union  environment,  and  good  work¬ 
ing  knowledge  of  double-width  offset 
presses.  Responsibilities  will  include 
development  policies,  procedures,  pro¬ 
grams  and  other  objectives  for  all 
pressroom  Functions.  Successful  condi- 
dote  will  hove  responsibility  for  operat¬ 
ing  and  capital  budgets,  quality  and  pro¬ 
ductivity  initiatives.  Commercial  printing 
experience  is  a  plus. 

Excellent  benefits  and  salary  package 
includes:  Health  insurance,  poid  vaca¬ 
tions,  401 K  and  pension  plan. 

Send  resume  to  Box  06920,  Editor  & 
Publisher. 


PRESSROOM  SUPERVISOR 
Live  in  the  beautiful  Sierra  Nevada 
foothills,  where  the  place  is  calm,  the 
weather  is  beautiful,  and  the  lifestyle  is 
rich  with  outdoors,  family  and  cultural 
activities. 


The  Union,  o  1 5,000  6-day  evening 
newspaper  situated  in  Grass  Valley/ 
Nevada  City,  California  -  one  hour 
northeast  of  Sacramento  -  is  looking  for 
a  quality-oriented,  cost-efficient,  press¬ 
room  manager  who  excels  in  process 
color  printing.  You'll  lead  a  crew  of 
four  people  in  printing  our  doily  news¬ 
paper,  o  smoll-circulation  weekly,  vari¬ 
ous  shoppers,  as  well  as  a  growing  job 
printing  schedule. 

You'll  be  joining  a  management  team 
of  newspaper  professionals  vdio  are  con¬ 
stantly  improving  the  products  of  our 
organization  in  an  exciting,  surprisingly 
affordable,  growing  market. 

Send  resume  including  salary  require¬ 
ments  and  references  to:  Margaret 
Wade,  Publisher,  The  Union,  PO  Box 
1025,  Grass  Volley,  CA  95945. 
Deadline  for  application  is  June  10. 


For  quicker  placement,  you  con  Fox  your  Positions 
Wanted  od  along  with  your  Visa/ MasterCard  number 
and  expiration  date  to  (212)  929-1259. 
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HELP  WANTED 


PRESSROOM 


PRESSROOM 

Newspaper  web  printing  operation 
needs  experienced,  hands-on  leader; 
familiar  with  motivational  training,  pro¬ 
cedural  discipline,  quality  control. 
Single-width  Goss  press  operation.  Suc¬ 
cessful  candidate  must  be  a  leader  by 
example,  concerned  with  creating  a 
brighter  future  with  progressive  team 
concepts.  We  specialize  in  short-run,  low 
waste,  high-quality,  multiple  web,  pro¬ 
cess  color  newspaper  production. 
Northeastern  environment;  low  crime, 
no  pollution,  abundant  recreational 
opportunities.  Resumes  and  wage  his¬ 
tory,  in  absolute  confidence,  to:  Box 
06923,  Editor  &  Publisher. 


MAILRCXDM/INSERTING 

MANAGEMENT 

Major  midwest  metropolitan  daily  seeks 
mailroom/inserting  supervisory  and 
managerial  persannel  with  proven 
management  and  administrative  skills 
in  a  bargaining  unit  environment.  The 
ideal  candidates  will  have  excellent 
interpersonal  skills,  three  to  five  years 
mailroom/inserting  supervisory  experi¬ 
ence  and  superior  leadership  abilities. 
Experience  with  AM  Graphics  and 
Sheraton  inserters  or  similar  equipment 
is  preferred.  Management  personnel 
will  be  responsible  for  administering 
department  policies  and  procedures 
while  achieving  production  objectives. 
These  positions  offer  a  highly  competi¬ 
tive  salary  and  benefits  package  and  a 
challenging  and  diverse  environment. 
Send  resume  and  salary  requirements 
to  Box  06931 ,  Editor  &  Publisher. 

Equal  Opportunity  Employer 


PRESSRCX>M 


REGIONAL  SALES  DIREaOR 

Top  notch  sales  professionals  with  pra- 
ven  sales  skills  sought  to  sell  television 
listings  and  entertainment  features  to 
the  newspaper  and  cable  industries. 
The  position  reguires  an  innovative, 
creative  and  sales  driven  individual 
wha  possesses  creative  vrays  to  gener¬ 
ate  revenue,  develop  new  leads,  service 
established  accounts  and  meet  sales 
quotas.  Strong  communication,  planning 
and  relationship  building  skills  are 
required.  Qualified  canrjidates  will 
possess  a  minimum  of  3-5  years  field 
sales  experience  in  systems  and  product 
selling  to  cable  and  newspapers. 
Equivdent  industry  experience  will  be 
considered.  Position  requires  regional 
location  and  travel  over  60%  for  field 
sales  calls.  The  ideal  candidate  will 
know  the  newspaper  and  cable 
industries  intimately  and  will  be  com¬ 
fortable  with  emerging  technologies 
and  selling  to  senior  executives,  systems 
editorial  staff  and  management.  Suc¬ 
cessful  field  soles  record  a  must.  Work¬ 
ing  knowledge  of  Mac's,  pcs,  Windows 
and  proficiency  with  Quark  Xpress 
highly  desirable.  Product  marketing 
and  management  skills  and  experience 
a  plus;  tv  book  layout  and  design  expe¬ 
rience  a  plus.  We  offer  excellent  bene¬ 
fits  and  a  competitive  compensation 
plan.  We  need  salespeople  who  love 
competition  and  winning.  Please  send 
resume  to:  TV  Data  Technologies,  Attn: 
Human  Resources,  Northway  Plaza, 
Queensbury,  NY  1 2804. 


AD  DIREQOR 

Motivator,  leader,  proven  sales  excel¬ 
lence.  Burlington  MSA  major  weekly 
newspaper.  40K  circulation.  Compensa¬ 
tion  negotiable.  Needed  now.  Send 
details  to  Publisher,  Vermont  Times,  PO 
Box  940,  Shelburne,  VT  05482. 


SALES  MANAGER  for  a  100,000  plus 
free  circulation  shopper  located  in  Rl 
and  MA.  Previous  successful  shopper 
experience  a  must.  Excellent  compensa¬ 
tion  and  benefit  package.  Excellent 
opportunity  for  advancement.  Send 
resume  with  salary  requirements  to 
Denis  Mindak,  Town  Crier,  25  Market 
Street,  Swansea,  MA  02777 


SALES  AAANAGER 
ALTERNATE  DEUVERY 

Zone  5  metro  newspaper  has  an 
excellent  opportunity  for  a  soles  man¬ 
ager.  Responsible  for  the  creation  and 
execution  of  new  alternote  delivery  pro¬ 
ducts,  meeting  revenue  budgets  and 
managing  the  overall  sales  efforts  of 
Alternate  Delivery.  Successful  candidate 
must  have  a  demonstrated  entrepre¬ 
neurial  track  record,  hands  on  lead¬ 
ership,  good  organizational  and  com¬ 
munications  skills.  Print  media  advertis¬ 
ing  sales,  especially  shoppers  and 
direct  mail  experience  helpful.  Please 

submit  resume  and  salary  requirements  numun  ivesuuites,  i'<otiiiwuy  naza, 
in  strict  confidence  to:  Box  06928,  Editor  Queensbury,  NY  1 2804. 

&  Publisher. 

-  SOFTWARE 

Happiness  makes  up  in  height  for 
what  it  lacks  in  length.  .  . 

Robert  Frost  [  S<rflware  CNidHy  Assurors  EngifMter 


SYSTEMS  MANAGER  -  Will  administer, 
maintain  and  upgrade  a  Mac  Ethernet 
running  30  Macs  far  editorial  page 
makeup,  ad  makeup,  electronic  photo 
production  and  page  output.  Must  have 
o  good  knowledge  of  Mac  and  LAN 
stuff,  and  be  familiar  with  the  major 
Mac  programs  (Quark,  Freehand, 
Photoshop.)  Some  editorial  production 


understand  color  separation  technique, 
and  be  familiar  with  high-end  film 
imagesetters  as  well  as  plain-paper  out¬ 
put,  Salary  $24,500  +,  DOE.  Jerry 
Jackson,  Union  Democrat,  Sonora,  CA 
95370.  (209)  532-7151. 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


SOFTWARE 


PRESSROOM 


We  are  a 

prestigious  Northeastern  based 
metropolitan  newspaper  with  an  outstanding  career 
opportunity  for  a  Pressroom  Supenrisor. 

In  this  role,  you  will  supervise  the  Pressroom  and  Mailroom  Operations 
to  ensure  the  efficient  and  timely  completion  of  work  which  involves 
reacting  to  and  solving  operational  problems  before,  during  and  after  the 
press  run.  In  addition,  you  will  train,  develop,  coach  and  motivate  the 
staff  in  an  effort  to  help  them  reach  their  fullest  potential.  Other  responsi¬ 
bilities  include  participating  In  the  development  of  and  compliance  to 
budgets  and  ensuring  compliance  with  safety  regulations. 

The  ideal  candidate  will  have  a  minimum  of  five  years  experience  super¬ 
vising  staff  members  in  an  offset  pressroom  environment.  In  addition, 
the  ability  to  develop,  train,  motivate  and  coach  staff  members  through 
organizational  change  is  highly  desired. 

If  you  are  interested  in  becoming  part  of  a  winning  team  which  offers  a 
comprehensive  benefits  and  compensation  package,  please  forward  a 
resume  along  with  salary  requirements  to; 

BAYARD,  Dept  607, 21st  Floor 

401  Broadway,  New  York,  New  York  10013 

An  Equal  Opportunity  Employer 


Careers  That  Make  News™ 

System  Integrators,  Inc.®  the  leading  supplier  of  integrated 
systems  for  the  newspaper  industry,  has  an  immediate 
openings  for  a  Software  Quality  Assurance  Engineer. 

Requirements  include: 

•  Three  to  five  years  of  relevant  experience.  Technical  degree 
helpful  but  not  required. 

•  Knowledge  of  simulation  systems  and  products,  develop¬ 
ment  tools,  and  related  software  testing  practices. 

•  Experience  with  the  development  of  specifications 
including  requirements,  function,  design,  implementation 
and  testing. 

•  Effective  oral  and  written  technical  and  interpersonal 
communication  skills. 

•  Effective  analytical  and  problem-solving  skills. 

•  Experience  testing  software  in  either  a  formal  QA  environ¬ 
ment  or  a  Beta  test  environment  is  highly  desired. 

•  Pagination/page  layout  experience,  classified/advertising 
system  knowledge  and  project  management  skills  are  a 
plus. 

System  Integrators,  Inc.  is  located  in  Sacramento  and  offers 
an  attractive  employment  package.  If  interested,  please 
send  your  resume  with  salary  history  to; 


System  Integrators,  Inc. 

Recruitment/EPQAE 
P.O.  Box  13626 
Sacramento,  CA  95853 


Equal  Opportunity 
Employer 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-S7.85  per  line 

2  weeks-S6.95  per  line,  per  issue. 

3  weeks-S6.05  per  line,  per  issue 
A  weeks-S5.20  per  iine,  per  issue. 

Add  S8.00  per  insertion  for  box  senrice 
Count  os  on  odditionol  line  in  copy. 


POSITIONS  WANTED 

1  week-S4. 10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-S2.85  per  line,  per  issue. 

4  weeks-  $2.65  per  line,  per  issue 

Add  $4.50  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy. 


ACADEMIC 

JOURNALISM  PROFESSOR,  strong 
teaching  track  record,  wants  term  or 
tenure-track  r^pointment  for  fall  1994 
or  spring  1995.  Strong  writing,  com¬ 
puter  assisted  journalism  skills.  Well 
and  recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
M.A.J.  Contact  Bill  Wright,  16909  N 
Bay  Rd,  North  Miami  Beach,  FL  33160. 
Tel:  (305)  948-3825.  Internet: 
wrightw@servax.fiu.edu. 

ADMINISTRATIVE 

AVAILABLE  -  YEARS  of  profit  ond  loss 
experience  in  all  of  newspaper  man¬ 
agement.  I'm  available  to  consult  to 
take  an  active  management  position. 
I'm  a  graduate  of  RiT  with  34  years 
experience  in  mid  size  dailies,  small 
weeklies  and  large  suburban  weeklies. 
Eighteen  years  as  a  General  Manager. 
Familiar  with  the  latest  technology, 
voice.  Fax  and  computer  BBS.  Ma|or 
strengths  in  production,  marketing, 
financial  controls,  and  labor  relations.  1 
know  how  to  make  a  bottom  line.  Reply 
to  Box  06925,  Editor  &  Publisher. 

ADVERTISING 

SALES  MANAGER  with  proven  track 
record  seeks  a  challenge  with  a  mid¬ 
sized  or  small  newspaper  or  magazine. 
Exceptional  salesman.  Will  relocate 
easily.  Sam  (201)  991-1074. 

CIRCULATION 

Professional  circulator  New  York  City 
and  Suburbs.  Available  for  marketing 
services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)588-2735. 

VERY  AGGRESSIVE,  goal  oriented 
customer  service  driven  circulation  pro¬ 
fessional  with  20+  years  experience  in 
all  aspects  of  distribution.  Carrier, 
motor  route,  single  copy,  moil  and  pro¬ 
motional.  ABC  records  Collier  Jackson 
Circulation  Software.  Prefer  Zones  3  or 
4.  Jim  (813)  624-3139. 

EDITORIAL 

AGGRESSIVE  REPORTER/BRILLIANT 
WRITER  WITH  5  years  experience 
through  internships  with  3  mid-sized 
dailies.  Investigative  and  o  lot  of  police 
beot  experience.  Currently  reporter/ 
copy  editor  at  70,000.  J-major, 
graduating  in  June.  Ideal  would  be 
publication  where  1  could  work  full¬ 
time/intern  and  do  some  investigative 
reporting.  No  zone  preference. 
Christopher  (414)  424-471 1 . 

APSE  AWARD-WINNING  sports  poge 
designer/copy  editor  ready  to  help 
make  your  medium-to-large  daily's  sec¬ 
tion  better  looking,  more  reader 
friendly.  Thirteen-year  veteran  experi¬ 
enced  in  Quark.  (615)  966-6515. 

EDITORIAL  PAGE  EDITOR.  1  have  (1)8 
years  on  editorial  boord  of  a  left-of- 
center  metro,  (2)  a  name  you  might 
recognize,  (3)  everything  else.  Box 
06908,  Editor  &  Publi^er. 

Usually  when  people  are  sad,  they 
don't  do  anything.  They  just  cry  over 
their  condition.  But  when  they  get 
angry,  they  bring  about  change. 

Malcolm  X 

EDITORIAL 

SPORTS  WITH  SPARK.  Seasoned  pro 
with  a  decade  of  experience  in  Big  Ten 
county  seeks  writing/desk  job.  ^arp 
game  stories,  snappy  columns,  fresn 
ideas;  layout  and  design  experience 
[FreeHand,  Quark,  pogmotion)  too.  1 
can  do  it  all;  let  me  do  it  for  you. 
Respond  to  Box  06910,  Editor  &  Pub¬ 
lisher. 

WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/reporter. 
Prefer  Zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 

FREELANCE 

AWARD- WINNING  WRITER 

12  years  daily  newspaper  experience 
specializing  in  features,  news  features, 
humor,  film  reviews.  Zone  5  based.  Lisa 
Fatzinger,  278  W.  CR  30,  Tiffin,  OH 
44883.  (419)  447-7574. 

AWARD-WINNING  writer/photo- 
journalist  ready  to  freelance.  Experi¬ 
enced  and  versatile.  Any  topic  includ¬ 
ing  sports,  humor.  Write  Rick  Charles, 
PO  Box  590282,  Houston,  TX  77259 

BOOK  REVIEWS:  Speed-reading 
journalist  can  write  on  just  about  ony 
topic,  in  any  review  format.  Clips,  etc.; 
(908)  545-7372 

CARICATURES,  AND  YOUR  L(XAL 
ISSUES 

Award-winning  editorial  cartoonist  with 

8  years  experience  seeks  assignments. 
Fax  capabilities  call  Annette  Balesteri 
1(510)757-7281. 

COMBINE  SURVEYOR,  trucker,  sailor, 
aircrew,  bartender,  college  P.R. 
Instructor  and  writer;  what  do  you  get? 
A  versatile  writer/P.R.  practitioner  with 
experience  in  business,  government 
and  public  affairs.  Will  rmresent,  cover 
meetings,  you  name  it.  Photo  backup 
capable.  Don  Dougherty,  1 949  W.  Lunt 
Ave.,  Chicago,  IL  60626.  We'll  Fax 
later. 

PHOTOGRAPHY 

AWARD-WINNING  photojournalist 
with  studio  abilities  seeks  position  in 
award-winning  mid-size  to  large  daily. 
Macintosh  competent.  Deadline  profi¬ 
cient.  Zones  9,  8  or  6.  (406)265-5539. 

PRODUCnON/TECH 

PRODUCTION  MANAGER  metro  daily. 
Fully  experienced  in  all  areas  including 
labor,  computer,  automotion.  (314) 
569-0698. 

COMPOSING  FOREMAN 

Seeking  career  position.  Over  21  years 
experience,  last  nine  in  composing. 
Macintosh  literate.  AdSpeed/ 
PageSpeed  experience.  Call  Jim,  (304) 
522-1295. 

PACKAGING  &  DISTRIBUTION 
Looking  for  an  opportunity  where  my 
skills  and  knowleoge  will  be  utilized  for 
results.  1  possess  skills  and  knowledge 
in  all  aspects  of  management,  prdect 
methodology  and  new  technolc^.  Peo¬ 
ple  oriented,  quality  minded.  Respond 
to  Box  06716,  Editor  &  Publisher. 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
trovel/cruisesl  Jeff  (201)  773-7966 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  C  ASSIFIED 

The  use  of  borders,  boldfoce,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  $95;  2  to  5  times,  $90 
6  to  13  times.  $85:  14  to  26  times  $80:  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip _ 

Phone _ 

Classification _ 

Authorized  Signature. 
Copy _ 


No.  of  Insertions:  Amount  Enclosed:  $ 

EditorOTublisher 

11  West  19th  street,  NY,  NY  10011.  (212)675-4380,  FAX  (212)929-1269. 
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SMALL  NEWSPAPERS  SHOULD  TAKE 
A  MORE  ACTIVE  ROLE  IN  NIE 


TWO  UNSUSPECTING  elementary 
school  teachers  called  my  office  re¬ 
cently  seeking  advice  on  how  to  pub¬ 
lish  a  school  newspaper. 

What  ensued  was  one  of  the  most 
personally  rewarding  experiences  of  my 
career  and  a  bold  reminder  that  News¬ 
paper  in  Education  can  and  should  be 
a  responsibility  shared  by  newspapers 
of  all  sizes. 

To  be  completely  honest,  1  had  nev¬ 
er  made  much  of  an  effort  to  launch  an 
NIE  program.  The  papers  I  ran  were 
always  too  small,  with  too  few  staff  and 
inadequate  resources;  NIE,  in  my 
mind,  was  better  left  to  the  metro 
dailies,  which  could  afford  to  research 
and  promote  their  programs. 

What  I  learned  was  that  I  couldn’t 
have  been  more  wrong. 

E.C.  Mason  and  Walt  Disney  are 
both  elementary  schools  in  one  of  the 
districts  served  by  a  weekly  we  publish 
in  a  city  of  20,000  not  far  from  Hous¬ 
ton.  In  our  first  meeting,  the  teachers 
and  I  realized  they  knew  nothing  about 
putting  a  paper  together.  They  both 
believed  the  experience  would  be  ben¬ 
eficial  to  their  students  but  didn’t  know 
where,  or  how,  to  begin. 

We  eventually  agreed  to  publish 
2,000  copies  of  a  four-page  tab,  which 
the  students  would  sell,  write,  photo¬ 
graph,  paste  up  and  distribute. 

I  agreed  to  visit  each  classroom 
twice:  once  to  introduce  the  project 
and  help  set  up  a  structure,  the  second 
time  to  help  paste  up  the  product. 

In  the  first  of  these  sessions,  I  ex¬ 
plained  how  newspapers  are  typically 
structured,  and  we  mirrored  that  with 
the  staff  of  second-  through  sixth- 
graders.  Each  class  had  a  publisher,  ed¬ 
itor,  circulation  manager,  production 
manager  and  advertising  manager.  Re¬ 
porting  to  them  were  photographers, 
reporters,  salespeople,  compositors  and 
delivery  crews. 

We  established  deadlines,  ad  rates 

Streuli  is  publisher  of  the  Pearland 
(Texas)  Journal 


and  story  budgets.  We  simplified  the 
process  some,  of  course,  offering  only 
one  ad  size  and  having  each  sales  per¬ 
son  responsible  for  selling  just  one  $25 
ad.  I  provided  rolls  of  film  I  would  be 
able  to  develop  in  house,  as  well  as  lay¬ 
out  boards. 

Students  turned  in  their  film,  ads 
and  stories  in  the  third  week  of  the 
four-week  project. 

I  shot  the  hand-drawn  ads  to  size 
and  printed  the  photos. 

Using  the  schools’  computer  labs, 
the  teachers  put  news  copy,  headlines 
and  cut-lines  on  disks  which  I  format¬ 
ted  and  printed. 


To  dummy  the  paper,  students 
worked  in  groups  of  eight,  using  strips 
of  paper  to  piece  the  puzzle  together. 

I  brought  the  halftones,  ads  and  for¬ 
matted  copy  to  each  classroom  on  the 
second  visit,  and  together  (using  a  glue 
stick)  we  pasted  up  Volume  One, 
Number  One  of  the  Mason-Disney 
Line. 

Thanks  to  a  cooperative  printer,  the 
teachers  were  able  to  organize  a  field 
trip  so  the  two  classes  could  see  their 
paper  produced.  They  saw  the  negs  be¬ 
ing  shot,  the  plates  burned  and  their 
2,000  copies  come  off  the  press. 

As  one  might  imagine,  the  paper 
was  a  hit  within  the  school  district. 
More  importantly,  it  was  a  hit  among 
the  50  or  60  students  who  produced  it. 

As  I  stood  in  the  classroom  working 
with  these  youngsters,  I  saw  in  their 
faces  the  enthusiasm,  excitement  and 
awe  I  felt  many  years  ago  when  I  got 
my  first  real  byline. 

Here  were  children  from  age  seven 
to  12,  most  of  whom  were  destined  to 
be  part  of  the  TV  generation  until  they 


became  part  of  this  project. 

During  those  four  weeks,  the  stu¬ 
dents  became  not  only  interested  in  — 
but  excited  by  —  newspapers.  While 
my  ego  would  like  to  believe  1  planted 
a  seed  somewhere  in  that  room  that 
will  grow  into  a  Pulitzer  Prize  winner,  1 
am  content  to  know  that  there  are  at 
least  50  young  people  who  will  always 
he  fans  of  printed  news. 

1  drove  back  to  my  office  knowing  I 
had  done  something  good,  something 
right. 

I  had  not  cooked  up  a  way  to  im¬ 
prove  my  single-copy  sales  by  having 
an  advertiser  pay  for  classroom  copies; 


I  hadn’t  created  any  teacher’s  guides  or 
poster-size  visual  aides  for  the  class¬ 
room  exhorting  the  virtues  of  the 
Fourth  Estate.  But  I  had,  I  believe,  ful¬ 
filled  the  original  concept  of  NIE  —  I 
had  managed  to  get  young  readers  in¬ 
terested  in  newspapers. 

I  believe  all  in  our  industry  see  NIE 
as  an  integral  ingredient  to  our  future 
success.  If  this  is  the  case,  it  surely  is 
worth  the  few  hours  necessary  to  do 
what  each  of  us  is  able  to  further  this 
cause,  and  not  leave  the  responsibility 
solely  in  the  hoard  rooms  of  major  dai¬ 
ly  papers. 

Tribune  gets 
humanities  award 

THE  CHICAGO  TRIBUNE  has  re¬ 
ceived  the  Public  Humanities  Award 
from  the  Illinois  Humanities  Council  in 
recognition  of  “inspired  leadership  and 
exemplary  commitment”  to  promoting 
appreciation  and  understanding  of  the 
humanities. 


Here  were  children  from  age  seven  to  12,  most  of 
whom  were  destined  to  be  part  of  the  TV 
generation  until  they  became  part  of  this  project. 
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70th  Printing  and  Now  on  CD-ROM,  Too! 

The  Essential 
Marketing  Reference 

The  Editor  &  Publisher  Market  Guide®  is  a 
comprehensive  source  of  market  information  for 
demographers,  researchers,  market  analysts,  media 
personnel  and  others! 

It’s  the  most  extensive  and  thorough  data  about  every 
county  and  every  market  where  a  daily  newspaper  is 
published  in  the  U.S.  and  Canada.  Editor  &  Publisher 
conducts  a  yearly  survey  in  more  than  1 ,600  markets  to 
update  the  data  and  uses  a  forecast  model  based  on  9 1 
different  variables  to  make  annual  projections. 

Successful  Marketing  Tool  Since  1924 
For  seventy  years,  the  annual  Market  Guide  has  forecast 
demographic  composition  and  retail  sales  with  a  proven 
97%  accuracy.  This  data  for  1994,  18  months  before 
government  figures  are  available,  makes  program,  project 
and  budget  planning  easier  and  more  accurate. 

Data  Has  Multiple  Uses 

Because  of  its  encyclopedic  nature,  the  Market  Guide  can 
be  used  in  a  variety  of  ways:  to  track  retail  distribution,  to 
identify  geographic  locations  from  highway  and  rail  access, 
to  point  out  primary  industries  and  employers,  to  identify 
site  locations  and  test  market  selections. 

Easy  to  Find,  Unique  Data 
The  four  sections  include:  Market  Ranking;  U.S. 
Newspaper  Market  Surveys;  Canadian  Newspaper  Market 
Surveys;  and  Population,  income,  and  Retail  Sales  Tables. 

You  can  depend  on  the  Market  Guide  as  your  one-of-a- 
kind,  accurate  source  of  valuable,  descriptive  information 
and  as  the  only  source  of  this  information  for  MSA  and 
non-MSA  markets. 


Now  on  CD-ROM 

For  the  first  time,  the  Market  Guide  is  available  on  CD-ROM. 
(For  DOS,  Windows  and  Mac.  Network  version  available.) 


The  Unique  Source  of  Critical  Market  Data 


Population  By  Age  Transportation 

Disposable  Income  Total  Auto  Registrations 

Number  and  Types  of  Electric  Meters 

Banks  Gas  Meters 

Total  Bank  Deposits  Tap  Water 

By  Type  Climate 

Principal  Industries  Location 

Retail  Outlets  Newspapers  Serving 

Shopping  Centers  the  Market 

Total  retail  sales  by  classification  in  over  3,000  U.S.  and 
Canadian  counties  and  1 ,600+  U.S.  and  Canadian  cities. 


Order  Now  and  Save! 

The  1994  E&P  Market  Guide®  is  available  for  just 
$100  per  copy.  You  can  order  your  Market  Guide 
and  CD-ROM  package  now  at  the  special 
introductory  price  of  only  $395. 

Network  versions  are  available  for  just  $495  for  2- 
10  users,  $595  for  1 1  or  more  users. 

WAN  pricing  on  request. 

Call: 

For  ordering  information  call  (212)  675-4380  ext.  333. 

For  answers  to  technical  questions  ask  for  ext.  444. 

Editor  &  Publisher,  1 1  W.  19th  Street,  New  York,  NY  10011-4234 


The  1994  E&P  Market  (.uicle®  (  D-ROM 

Easy,  Fast,  Versatile 

The  E&P  Market  Guide  CD-ROM  is  easy  to  use,  yet  it  has 
remarkable  capabilities  for  complex  tasks.  Our  fully  indexed, 
searchable  database  is  menu-driven  and  allows  you  to  pull 
out  any  market  information  with  the  criteria  you  select.  You 
have  full  access  and  control  over  your  data.  All  information 
can  be  exported  to  your  PC  or  uploaded  to  your  mainframe 
for  further  analysis  in  the  format  that  works  best  for  you.  It 
cuts  research  time  dramatically. 

Customize  Reports  Instantly 

Population,  Household  Income,  Total  Retail  Sales,  Retail 
Outlets.. .the  Market  Guide  CD-ROM  instantly  enables  you 
to  search  any  data  field,  make  trend  analyses,  locate  growth 
areas  and  compile  and  compare  information  without 
combing  through  pages  of  data. 


Announcing  a  caO  for  entries  for  the  14th  annual 

H.  L.  Mencken  Writing  Award 

[orDewspapercommenlarj 


resented  annually  to  the  newspaper  columnist 
whose  work  best  captures  the  originality  and 
verve  of  Mencken’s  journalistic  commentary,  the 
H.  L.  Mencken  Writing  Award  is  seeking  entries.  The  com¬ 
petition  is  open  to  columnists  whose  regularly  published 
pieces  appeared  in  U.S.  daily  or  weekly  newspapers  between 
January  1,  1993  and  December  31, 1993.  The  winner,  to  be 
named  by  a  distinguished  panel  of  judges,  will  receive  a  cash 
prize  of  $5,000.  Nominations  close  July  1, 1994. 
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